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Now cleared
in 70%+of the US.! |

Quality stations.
Quality time periods.
SWEETHEARTS Premieres this fall on America’s most

dominant TV stations. And now, it's interactive. Your
viewers can play and win at home!

B

N
P MULTIMEDIA SWEETHEARTS, starring Charles Nelson Reilly.
%l TERTRINMEMT SWEETHEARTS is a Richard Reid Production in association with Createl Lid.
First run for the long run. and Mullimedia Entertainment, distributed by Mulimedia Entertainment




TWO GREAT

NEW WORLD. It took a man with
the courage of Christopher Columbus to
=g prove to the world that the
% . Earth was round and not
< flat, as was commonly be-
lieved. Struggling against
“ hordes of naysayers and
tough odds, Columbus
persevered in his quest.
And when he was done, not only had he
debunked a milleniums-old myth, he had
also cleared a path for future discoveries.




THS OF MAN.

2.

OFF-NETWORK COMEDIES
WILL ALWAYS
OUTPERFORM

PHILADELPHIA, PA. In the spirit of

Columbus, another long-standing myth has
just been shattered by
é “Its a Living” That is, the
A 6 ~| belief that off-network
: @l comedies will always out-
| perform first-run comedies
. in stripping. In the recently
I completed May sweeps in
Philadelphia, WTAF set forth to explore
new territory by becoming the first station to
strip “Its a Living” And they uncovered a
valuable treasure of wealth.

“Its a Living” raised WTAF 6:30pm
time period ranking from fifth last May to
finish the May *88 sweeps in second place,
retaining 92% of its “Family Ties” lead-in.

It sailed past competing sitcoms like “The
Facts of Life” and “Al in the Family,” and
outperformed the “CBS Evening News”
and “NBC Nightly News” In fact, “Living”
even turned in a highar time period share
on WTAF than “MASH “Taxi” and “Happy
Days;” and a higher share than such shows
as “Diff rent Strokes} “The Jeffersons”
“Silver Spoons.” “Gimme a Break” and
“The Odd Couple” in the same market.
Now that the facts are known, it% time
for you to explore our great new world of
first-run striphplm. Why pay more when
you can get the same v
quality performance I—() R-l MAR
forsomuchless?  *¥NDICATION

SOURCE: ARB 5/87, 5788




3. Jessc James’ Cousin

Identify the famous
relatives of these people

| ALREADY |
CLEARED IN
62%

OF THE US.

All of these people are related to famous celebrities! And television
viewers, with their insatiable curiosity about famous people, will
find it absolutely irresistible to identify these unknown faces and
their well-known relatives. In fact, it'll be habit-forming!

The show is RELATIVELY SPEAKING, an all new game show
A with lots of laughs, and it will be available as a half-hour strip
on a barter basis starting Fall °88.

Experience the fascination we all have
with the very famous by calling for a demo :
today. It’s all so easy—relatively speaking! at

DISTRIBUTED BY SMC ' 1
CALL 212/355-0033 ‘
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CloseduCircuit

RSVP’s in spades

FCC is loaded with responses 1o its survey
of cable systems and broadcasters on
cable carriage of local TV stations since
must-carry rules were dumped.
Acccording to FCC officials, agency has
received nearly 3,000 responses, and
more are coming in every day Several
cable MSO's have promised to contribute
responses from their systems this week or
next. FCC had set June 6 deadline, but,
because participation is voluntary, it is
willing to push back dale to collect as many
responses as possible. That industries are
complying so weli is no surprise.
Broadcasters believe survey will prove that
must carry is needed; cable systems that it
IS not.

[ e e
Touchy business

Senator Ernest Hollings (D-S.C ), chairman
of Commerce Committee, discovered (in
January) he was owner of 2,000 shares of
McCaw Cellular Communications Corp.
McCaw was major player in lobbying effort
before Commerce late last year to alter
FCC’s policy on awarding cellular
franchises. Initiative, although not
altogether successful, resulted in
legislation restricting FCC from
commencing its lottery proceeding until
March 22, 1988.

Hollings, according to 1987 financial
disclosure report, purchased 4,400 shares
of McCaw stock on Aug 21, 1987 (first day
it was publicly offered) for about $108,900,
based on $24.75 asking price reported at
that time. On Nov. 5, after stock market
crash, he sold 2,400 shares for about
$35,700, calcutated by bid price of
$14.875 listed that day. Senator'’s office
says he does not “get involved” in
decisions concerning stock investments.
Hollings sold remaining 2,000 shares last
January “as soon as he found out” he held
McCaw stock, aide said.

I —— S ——T AT
New Turner partnership

Turner Broadcasting has proposed joint
European news service between Cable
News Network and British TV news agency,
ITN. CNN, reaching Europe via Intelsat bird
since 1985, apparently sees ITN as logical
companion on new generation of European
direct broadcast satellites, particularly as
rivals rapidly mark out their territory for all-
news channels. Rupert Murdoch is [ooking
for news partner on Astra (see “In Brief"),
as is British consortium on British Satellite
Broadcasting bird. Possible CNN-ITN
relationship was said to have arisen during
talks this spring betwen Turner and British
satellite service, Superchannel, which has
used ITN for news breaks. Those talks

cooled off after British media conglomerate
virgin Group expanded its holdings in
Superchannel.

| O e S
imus on Emmis

According to industry sources, adult
contemporary wNBC(am) New York morning
personality Don Imus, host of popular Imus
In The Morning broadcast, will probably
stay with station when new owner, Emmis
Broadcasting, switches its sports format
from its currently owned WrAN(AM) New York
to wnec. Emmis, which had to spin off one
of its two New York AM properties, is said 1o
have reached agreement in principle to sell
wraN to Spanish Broadcasting System for
$25 million (“In Brief," May 16.)

O i e e e
Price of promotion

Study commissioned by Broadcast
Promotion and Marketing Executives will
show that average salary nationwide for TV
station promotion department heads is
between $30,000 and $35,000 annually,
with 20% earning $50,000 or more.
Promotion managers average 11 years
broadcast experience. Generally,
promotion department heads report their
budgets will remain flat in coming year—
with 50% of respondents reporting budgets
of between $100,000 and $750,000, 20%
reporting $1 million-plus budgets, and 5%,
$2 million-plus. Seventeen percent report
budgets of under $100,000.

Broad Street back

Expect to see announcement of sale of
wTvw(Tv) Evansville, Ind., and KLBK(TV)
Lubbock, Tex., this week. Word is deal has
been struck between Woods
Communications Group, Springfield, Mo.-
based group of one AM, three FM's and five
TV's, and Broad Street TV, new New Haven,
Conn.-based company formed by Dick
Geismar, Fred Walker and Alan Adler
Principals in Broad Street TV are former
principals of Broad Street
Communications, five-station group that
was sold to Clear Channel
Communications in 1984.

e
Sign 'em up

National Cable Month push was not only for
cable viewing but also for increased
penetration. Richebourg Marketing
conducted subscriber acquisition
campaign for 45 MSQO's reaching 7.5
million households in 600 systems during
April. Early results from systems
representing 400,000 of 7.5 million
polential customers contacted show that
new sales connects ran at rate of 3,.9% of
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nonsubscribers (industry considers return
of 1% or above to be successful
campaign). Even at net overall connection
rate of 2%, campaign would add 150,000
subscribers. At $25 per subscriber per
month, that would mean $45 million in
additional revenue per year for cable
industry.

T ——— e
Roze by any other name

First acquisition of Nemisis
Communications, new would-be radio
group owner formed by Jerry Schubert,
former Eastman Radio president, and Don
Nelson, general manager of Teleprograms,
Los Angeles (see page 40), should
probably be dictionary. Spelling of Nemisis
was apparently accident. According 10
Nelson, name was supposed to be
Nemesis but was misspelled on some
initial correspondence and pariners
decided to let it go. “We wanted to be
different,” said Nelson.

O N S
Awaiting sentence

Six months after notifying KzkC-Tv Kansas
City, Kan., that it may have viclated federal
indecency statute by broadcasting “Private
Lessons” in prime time (BROADCASTING,
Jan. 18), FCC may finally decide what
punishment, if any, to impose on station.
Action by full commission is tentatively set
for June 23 open meeting, but sensitive
nature of issue—FCC's entire indecency
enforcement policy is subject of court
appeal—may result in some slippage. If
commission concludes KZkC-Tv is culpable,
it could refer case to Justice Department or
designate license for revocation hearing,
but most likely action would be issuance of
warning or imposition of fine.

e — ——
National going local?

Biack Entertainment Television, which is
tapping MSO' for rale increase, is aiso
making pitch to help sell local advertising
avails on service. BET is floating proposal
1o establish sales reps in cities where BET
is carried, to help sell iocal advertising for
operators. Basic service already gathers
volumes of data for selling BET nationally
Local push, BET believes, would show
operators how BET rate increase could be
covered with revenue from local
advertising. How much each side would
get in local advertising joint venture hasn't
been determined.

As to rate increase proposal, about two
cents per subscriber per month, BET
reports positive feedback from MSO's,
Executive at Tele-Communications Inc.,
which owns 33% of BET, said last week it
was supporting increase in BET funding.
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Where Things Stonde

m Solid box indicates item has changed since
lasi tssue.

AM-FN! Allocations

m In April, FCC changed its rules to allow class
A FM stations moving to elevated antenna
sites to reduce power below 100-watt mini-
mum to preserve coverage areas.

National Association of Broadcasters has
submitted plan to FCC to allow 60% of class A
stations to double power from 3 kw to 6 kw.
Plan counters proposal of New Jersey class A
FM Broadcasters to allow most class As to
doubie power. NAB opposes New Jersey pian
because of possible interference with class B
and C FM’s. FCC has released rulemaking
authorizing FM's to use directional antennas,
permitting allocation of stations in short-
spaced positions. NAB opposed rulemaking,
saying il would lead to AM-ization of FM band.
Several FM broadcasters contended direc-
tional antennas would
benefit FM radio
and public. Com- ——
mission  said it
had no plans to
change table of
FM allotments.

FCC launched
inquiry March 24
into FM translator ser-
vice, and in meantime
froze applications for new
translators. NAB, alleging widespread abuses
in translator market, petitioned FCC for
changes in rules; others pressed for expan-
sion of service to allow for local origination

Western Hemisphere countries on June 2
concluded second and final session of confer-
ence to plan use of 100 khz of spectrum
added to top of AM band that had ended at
1605 khz. FCC s in midst of inquiry designed
to help it determine how to use 10 new chan-
nels. Commission has indicated at least some
of those channels will be reserved for national
licensees. Target for implementation of plan
for using spectrum is July 1, 1990.

AM Stereo

On Jan. 14, FCC rejected recommendation
of National Telecommunications and Informa-
tion Administration that Motorola’s C-Quam
AM stereo system’s pilot tone be protected
from possible interference. Petitions to adop!
single AM stereo system and to mandate
multisystem radios were also rejected.

FCC Chairman Dennis Patrick and Commis-
sioner James Quello said that C-Quam Iis al-
ready close to being de facto standard be-
cause 100% of receivers can receive it and
majority of AM stereo stations transmit it.

Multisystem radios receive signals generat-
ed by two incompatible systems battling to be

AM-FM Allocations
AM Stereo
Antitrafficking

By the Numbers
Cable Regulation
Children’s Television
Compulsory License
Crossownership
Direct Broadcast Satellites
High-Definition TV
Indecency
international Satelflite
Low-Power TV
Mergers

Must Carry

Public Broadcasting
Scrambling

Syndex

Unions

de facto standard—C-Quam and Kahn Com-
munications single sideband. NTIA report
said that although there is no inherent degra-
dation of sound quality in multisystem com-
pared to single-systerm radios, implementa-
tion of multisystem technology is not feasible
because of lack of support among radio man-
ufacturers and dominance of C-Quam system
in international marketplace. In filing with FCC
in December 1987, Kahn Communications
charged that in 1985 Motorola improperly
blocked Sony from selling multisystem radios
by asserting two AM stereo patents. Kahn
further alleged that patents in guestion were
improperly obtained by Motorola. Motorola
dismissed Kahn's charges.

Antitrafficking

m Broadcasters, who last year turned back
congressional efforts to crack down on per-
ceived trafficking in broadcast licenses, may
be at it again. Senate Commerce Commiltee
Chairman Ernest Hollings (D-8.C.) has indicat-
ed he will insert language in FCC appropri-
ations measure (which was expected to sur-
face last week [see "Top of the Week']) to
reimpose FCC's three-year rule (BROADCAST-
ING, May 30). Last year, industry gained
enough support to sink Hollings's proposal to
impose 4% transfer fee on broadcast licenses
transferred within three years of last sale. But
Hollings has revived transter fee idea, which
was subject of Senate Commerce Committee
hearing in April.

Cable Regulation

National Cable Television Association is trying
to maintain status quo in cable regulation,
much of which is based on Cable Act of 1984
and Copyright Act of 1976.
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Motion picture industry and independent
broadcasters have been pushing for stricter
regulation of cable until there is more competi-
tion in delivering cable programing to homes.

In speech last week, House Commerce
Committee Chairman John Dingell (D-Mich.}
warned cable industry to be on its best behav-
ior or Congress may feel need to re-evaluate
regulatory environment. Dingell said mem-
bers are hearing % ]
complaints  about !

= e

rate  increases, = EE;A /
channel  shifting \ ) m

and poor customer \ AT
service;, he urged ca- ﬁ ]

ble to respond to those

concerns.

House Tele-
communica-
tions Subcommit- ’
tee cable oversight hearing May 11 (third
hearing is expected in July or August) served
as forum for discussion of cable’s growing
market power. Other than criticism from Holly-
wood and broadcaster witnesses, lawmakers
seemed unpersuaded by arguments calling
tor reregulation. Cable industry has been un-
der increased congressional scrutiny At first
hearing in March, Subcommittee Chairman
Ed Markey (D-Mass.) announced he was ask-
ing Government Accounting Office to study
cable rate increases.

Allegations that cable industry has been
anticompelitive were subject of March hear-
ing by Senator Howard Metzenbaum (D-
Ohio), chairman of Senate Antitrust Subcom-
mittee. Metzenbaum warned industry that
unless situation changes he may offer legisia-
tion to curb what he sees as cable's growing
anticompelitive behavior. Metzenbaum stafter
said Senator would survey cable compelitors
to gain input before taking next move.

Cable and Hollywood executives are hold-
ing meetings to try to resolve differences, but
whether talks will bear fruit is uncertain.

FCC has adopted new rules that more nar-
rowly define television markets where, in ac-
cordance with Cable Act, rates of cable sys-
tems cannot be regulated because systems
are subject to effective competition. FCC
opened rulemaking in response to U.S. Court
of Appeals, which upheld FCC's basic ruling
that effective competition exists where three
broadcast signals are available. But it said
that definition of available was too broad.

"1

Children’s Television

m Children’s television bill breezed through
House 328 to 78 last week, It is uncertain how
measure will be handled in Senate but
chances for passsage are considered good.
National Association ot Broadcasters says it
won't fight bill but has reserved right to op-
pose any changes that might occur when
Senate acts.

Bill is product of negotiations between Sub-
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he blockbuster package you've been waiting for. .. Orion IVI

The box office hits! The hilarious comedies! The promotable

giants! Hollywood's hottest stars light up the screen in

one of a kind, memorable perfarmances. Celebrate the
opening of Orion IV! 22 titles with the power to make your
station the dominant movie station!

Title after title, Orion IV has the perfed mix of action,
adventure, suspense and comedy.. . all the ingredients for
maximum rating performance.

s ®

So take your place front row, o a o ﬁ
center for the best in feature film N

entertainment ORION IV! TELEVISION SYNDICATION
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BY THE NUMBERS
Summary of broadcasting and cable
B ROADTCASTING
SERVICE CN AIR CP’'s TOTAL *
Commercial AM 4912 170 5,082
Commercial FM 4,058 418 4,476
Educational FM 1,324 173 1,497
u Total Radio 10,294 761 11,055
FM translators 789 444 1,233
Commercial VHF TV 540 23 563
Commercial UHF TV 485 222 707
Educational VHF TV 119 3 122
Educational UHF TV 214 25 239
m Total TV 1.358 273 1,631
VHF LPTV 102 74 176
UHF LPTV 267 136 405
m Total LPTV 369 210 581
VHF translators 2,869 186 3,055
UHF translators 1,921 295 2,216
ITFS 250 114 364
Low-power auxiliary 824 0 824
TV auxiliary 7,430 205 7,635
UHF translator boosters 6 0 6
Experimental TV 3 5 8
Remote pickup 12,338 53 12,391
Aural STL & intercity relay 2,836 166 3,002
C A B L EY 0

Total subscribers 45,000,000
Homes passed 71,500,000
Total systems 8,000
Household penetrationt 51.1%
Pay cable penetration 28.6% 2
* Includes of-air licenses.
1 Penetration percentages are of TV household universe of 88.6 million

committee Chairman Ed Markey and NAB and
proposes limits on commercial time
in children’s programs
of 10% minutes per hour
on weekends and
12  rminutes per
hour on weekdays.
Measure has under-
gone  considerable
revisions and ex-
cisions, among
latter language that

would have
broadcasters to air one hour per day of infor-

required

mational and educational programing and
provisions aimed at curbing so-called pro-
gram-length commerciars.

In response to U.S. Court of Appeals in
Washington and petitions from Action for Chil-
dren’s Television, FCC launched broad inquiry
into children’s advertising. In its comments,
ACT asked FCC to limit children’s advertising
to 9.5 minutes per hour and reguire two-year
period before toys featured in programs can
be promoted.

Compulsory License

» FCC is conducting inquiry into cable com-
pulsory license; if views of FCC Chairman
Dennis Patrick are guide, inquiry could lead to
recommendation that Congress abolish li-
cense. At National Cable Television Associ-
ation board meeting during association’s an-
nual convention, Patrick said he favors
complete elimination of license, acknowledg-
ing that abolishing it for carriage of local sta-
tions would create some practical problems.
Although FCC staff is actively working on item,
it is not likely to be ready for FCC action until
late summer at earliest.

Reexamination of license on Capitol Hill
could oceur in context of broadcasters’ efforts
to resurrect must-carry reguirements there.
Mouse Telecommunications Subcommittee
member John Bryant (D-Tex.) has offered leg-
isiation (BROADCASTING, April 4) to condition
compulsory license on whether cable opera-
tor is carrying local broadcast signals. Senate
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Copyright  Subcommittee Chairman Dennis
DeConcini (D-Ariz.) is considering offenng si-
miliar measure. NAB television board has di-
rected staff to investigate all aspects of com-
pulsory license as part of joint board's
consideration of must-carry issues. In com-
ments on license inquiry, cable generally sup-
ported retention of license while program pro-
ducers opposed it. NAB softened its long-
standing opposition, arguing that license
should be left alone for time being.

Crossownership

Telco-cable—National Cable Television Asso-
ciation and California Cable Television Associ-
ation have asked three FCC commissioners to
review staff's April 12 decision to waive telco-
cable crossownership rules and allow GTE to
build cable system in Cerritos, Calif.

Question of whether telephone companies
should be allowed to offer cable service within
their telephone service areas has been cen-
tral to separate FCC proceeding that could
iead to dropping of FCC rules barring such
crossownership and recommendation to Con-
gress to eliminate redundant prohitition in
Cable Communications Policy Act of 1984.
Not waiting for FCC, Representative Howard
Nielson (R-Utah) introduced legislation to
eliminate statutory ban.

Even if FCC and Congress drop cross-
ownership prohibitions, seven Bell operating
companies would still be prevented from en-
tering cable business by Judge Harold
Greene’s modified final judgment in consent
decree that led to breakup of AT&T. National
Telecommunications and Information Adminis-
tration has petitioned FCC to preempt
Greenes regulation of BOC's, arguing that
Greene 1s hampering BOC's entry into infor-
mation services, including cable. President’s
Cabinet-level Economic Policy Councit is con-
sidering legislation that would deregulate
BOC's.

Duopoly/one-to-a-market. FCC officials,
speaking at NAB convention (April 9-12}, said
record in duopoly and one-to-a-market rule-
making supports some relaxation of rules. But
officials indicated that opposition from Hil to
any FCC initiative involving liberalization of
broadcast ownership rules makes any action
on rules unlikely at this time. Also wishing to
keep peace with Congress, NAB is not press-
ing for FCC action.

Broadeast-newspaper—Rupert Murdoch
won victory in U.S. Court of Appeals in Wash-
ington March 29 when court ruled that statute
passed by Congress in session’s final hours
violated First and Fiith Amendments by pro-
hibiting FCC from extending current waivers
of rule banning newspaper-television station
crossownership. Action came too late to en-
able Murdoch to retain New York Post, which
he sold in February to real estate developer
Peter Kalikow for $37 million so that Murdoch
could keep wnyw(Tv) New York.

Court did not rule on constitutionality of
substance of provision that bars commission
from repealing or modifying television-news-
paper crossownership ban.

Meanwhile, FCC received comments on
Freedom of Expression Foundation petition
caling on FCC to repeal crossownership
rules.
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Every evening, over 1.8 million viewers tune into the country’s top daily business program:
WPBT's The Nightly Business Report. Produced in association with Reuters, this program has become
the standard in broadcast business journalism. All with the help of a network system from Digital.

As WPBT’s President George Dooley explains, “The Nightly Business Report's competitive
advantage depends on our ability to gather information coming in from 16 bureaus in the United
States, Tokyo and London. We have to do that, with the utmost accuracy, in the 214 hours between
the time when the stock market closes and when our program is broadcast via satellite”

“The Digital network has had a remarkable effect on the way we compile, edit and update
news. Now, more of our people have a chance to review a story before it’s aired, decisions

“The computer network
that helps make The

Nightly Business Report
the most watched daily
business news program?”

are being made faster, and our entire operation is more efficient”

And that good news has traveled to other areas of WPBT’s operation. Today, the Digital
network is being used to integrate engineering, marketing, accounting and fund raising for
greater productivity:

Dooley continues, “Digital provided the total solution, including the computer systems and
third-party broadcast software. And they top it off with outstanding service and support”

“It’s that combination that has given us our competitive edge. And turned The Nightly Busirness
Report into a real success story”

For more information on how Digital can improve your com- 8
petitive edge, write Digital Equipment Corporation, 200 Baker Avenue, E ﬂa ﬂna n
West Concord, MA 01742. Or call your local Digital sales office.

© Digital Equipment Corporation, 1988. The Digital logo is a trademark of Digital Equipment Corporation.



Direct Broadcast
Satellites

m April 8 round of applications at FCC brings
current total to nine U.S. firms holding or seek-
ing DBS construction permits. Although threat
to C-band cable distribution market is cited as
major reason for wait-and-see stance in U.S.
on high-power DBS—which would use Ku-
band spectrum set aside for i—Tlempo Satel-
lite, 51% owned by TeleCommunications Inc.,
largest U.S. cable sys-
tem operator, is among
applicants. FCC now
awaits industry
comments on mix
of four new appl-
cants, three re-
guests for con-
struction permit
moditications and
cne  request
for four-year ex-
tension. Dominion
Video, granted 1986 con-
struction permit tor 16 DBS channels, an-
nounced finalizing deal to purchase one, pos-
sibly two, birds from GE Astro-Space,
proposing to launch one by spring 1989

TCI backing may indicate that Ku-band di-
rect-to-nome delivery of entertainment pro-
graming, already dominant mode of program
distribution in Japan and moving fast in Eu-
rope, may be on verge of becoming reality in
U.S. DBS's value rests on high-power signals
delivered to small earth stations.

Death of West Germany’s start-up DBS bird,
Tv-Sat1 (BroaDcasming, Feb. 22), left two
state-owned programers and two commercial
programers without home. Other Eurcpean
DBS birds with similar, if not identical, de-
sign—Germans' Tv-Sat2 and France’s TDF-
1—are still scheduled for Arianespace launch
within nex! year {although French government
postponed launch of TDF-1 from May 1988
until Septermber 1988). European eyes are
turned to less powerful, 16-channel Astra bird,
owned by Luxembourg interests and sched-
uled for Arianespace launch next winter.

Low-power variety of satellite broadcasting
resulting from scrambling of cable program-
ing on C-band satellites got start in January
1986, when HBO scrambled feeds of HBO
and Cinemax and began selling subscriptions
to owners of backyard earth stations {TVRO's),
which now number approximately two million.

Number of TVRO homes subscribing to cable
programing has grown as more cable pro-
gramers have scrambled feeds and begun
selling subscriptions directly or through cable
operators and other third parties. HBO now
wanls other major cable programers to join it
in stepping up from C-band to medium-power
Ku-band satellites that can beam signals to
one-meter dishes.

High-Definition TV

® Blue ribbon panel of of FCC's Advanced
Television Services (ATS) Advisory Committee
held its second meeting June 3 and reviewed
revised version of ATS committee’s first interim
report. It varied little from original draft of
report released last month. It outlines plans for
devising future terrestrial transmission system
and concludes that commission should "ulti-
mately” set full HDTV broadcasting standard,
either at once or through evolutionary EDTV
system as first step. Report 1s 1o be sent to
FCC tor use in making future spectrum policy
decisions after expected final approval by
blue ribbon committee this week.

Board of Advanced Television Test Center
(ATTC), project co-sponsored by seven orga-
nizations—NAB, ABC, NBC, CBS, PBS, Asso-
ciation of Maximum Service Telecasters and
Association of Independent Television Sta-
tions—is now considering two as-yet un-
named candidates to take over management
of facility. One is to act as head administrator
and other as chiet scientist. Center will pro-
vide place for Advanced Television Systems
Committee (ATSC) and FCC's ATS Advisory
Committee to test HOTV and ATV systems.
Funding for center’s first two years will come
from $700,000 donations each from NAB,
NBC, CBS and ABC and from fund-raising
drives by other partners. Location of facility
and date testing will begin will be decided
soon after managers are hired.

Cable industry is still considering participa-
tion in ATTC, but operators may put any doi-
lars available for study or testing of HDTV into
Cable Television Laboratories Inc. (Cable
Labs), newly created research and develop-
ment consortium of major cable operators.
Expected to start later this year with annual
operating budget of $7.5 million, Cable Labs
has identified HODTV as one of its initial priori-
1ies.

MEETING NOTICE: TV STEREO SOUND

The Electronic Industries Association is convening a meeting of a newly
formed Modulation Level Working Group of the Broadcast Television
Systems Committee o discuss problems with measuring peak deviation
and overshoot during multichannel sound transmission.

The meeting will take place Tuesday, June 21 at 10:00 am at the National
Association of Broadcasters, 1771 N St., N\W., Washington, D.C.

Representatives of the broadcasting industry, equiprment and receiver
manufacturers or anyone interested are welcome to attend. For more in-
formation contact: Working Group Chairman Randy Hoffner, NBC at (212)
664-4733 or Eb Tingley, EIA af (202) 457-4975.

Indecency

FCC dismissed early in April five indecency
complaints against two television stations and
three radio stations. Cral arguments were pre-
sented in U.S. Court of Appeals in Washington
last week by coalition of broadcast groups
and citizen groups pressing First Amendment
challenge of c¢ommission's anti-indecency
policy. In earlier court brief defending policy,
commission said it is “lawfully and reason-
ably" enforcing anti-indecency statute af-
firmed by Supreme Court in 1978 Pacificu
case.

Meanwhile, FCC staff is trying to decide
what action, if any, to take against Media
Central’s kzxc-Tv Kansas City, Mo., for station's
May 1987 broadcast of "Private Lessons.
FCC sent letter to station last January saying
broadcast may have violated its indecency
standard and asking for explanation.

in response to FCC, Media Central asked
FCC not to impose sanctions for airing of
“Private Lessons,” which contained seduction
scenes in which woman'’s bare breasts and
buttocks were shown. Arguing against sanc-
tions, Media Central said standard was vague
and overbroad, that broadcast was in viola-
tion of station's standards and that steps to
guard against repeat incident have been tak-
en.

in deciding to crack down on broadcast
indecency last April, FCC adopted standard
based on broader definition of indecency than
seven dirty words at issue in 1978 Pacifica
Supreme Court decision. At same time, FCC
sent waming letters to three radio stations. At
open meeting last November, FCC reaffirmed
indecency policy, but, in doing so, created
midnight-6 a.m. safe harbor during which "in-
decent” programing can be broadcast be-
cause of perceived minimal risk of children in
audience.

Group of broadcasters joined Action for
Children's Television and Pecple for the Ameri-
can Way in petitioning U.S. Court of Appeals in
Washington to review, in light of First Amend-
ment, FCC enforcement of tougher broadcast
indecency standard. Oral argument was held
before panel of U.S. Court of Appeals in Wash-
ington last week.

FCC's enforcement of stricter indecency
standard has been deliberate. Since standard
was adopted in April 1987, it has taken only
one additional action—against Kzkc-Tv

Child Protection and Obscenity Enforce-
ment Act of 1988 has been introduced on
behalf of White House that would implement
recommendations of attorney general’'s com-
mission on pornography. Act would Clear way
for states or cities to regulate distribution of
indecent programing via cable or subscrip-
tion television.

International Satellite
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President Reagan in November 1984 deter-
mined that separate U.S. systems providing
international communications satellite service
are in public interest, provided restrictions are
imposed to protect economic heaith of inter-
national Telecommunications Satellite Organi-
zation. Thus far, eight systems have received
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~onditional autharization from FCC, but pro-
nosal of only one, Pan American Satellite
Corp., which has secured Peru as foreign
correspondent, has been consulted with Intel-
sat. Assembly of Parties, acting on recommen-
dation of Board of Governors, approved con-
wsultation at its extracrdinary meeting in April
1986. PAS satellite is scheduled for launch in
May aboard Arianespace focket. Although
PAS, only American separate system thus far
authorized to compete with Intelsat, has com-
plained that European Postal Telephone and
Telegraphs are combining to deny PAS ac-
cess to their markets, United Kingdom has
taken two actions in past month to permit
international systems entry into that market.
First, Britain's Department of Trade and Indus-
try issued ruling that will permit individuals
and businesses, using on-site earth stations
within UK, to receive signals of independent
international satellites directly Then, three
weeks later, UK's Office of Telecommunica-
tions declared that cperating licenses of Brit-
ish Telecom, UK’s signatory to Intelsat, require
it to provide "conveyance of messages o or
from" international satellite sysiem when cus-
tomer in UK requests such service.

In related development, Orion Network Sys-
tems and British Aerospace anncunced plans
to collaborate on construction, launch and
operation of satellite-based telecommunica-
tions system across Aflantic. BAe plans to
apply for license from Brilish Department of
Trade to operate specialized salellite services
under UK's new, easier entry policy.

]

Low-Power TV

FCC on May 27 picked 45 “tentative” LPTV
permittees for markets with mutually exclusive
applications. Those applications were among
1,635 filed in June 1987. Next filing window for
low-power applications at FCC begins this
week {(June 15-24). There is $375 filing fee per
pplication, and FCC has imposed limit of five
applications per entity. Applications are to be
~ delivered to FCC's Pittsburgh cffice.
Progress of CBAs programing cc-op, head-
«& ed by Joe Loughlin (former generai manager
1 4 of wan-Tv Chicago), has been slow. Loughlin is
#in process of lining up 15-20 stations to partici-
pate.

\ Mergers

,J- Proxy battle for Centel Corp. will culminate
5 at annual meeting June 28. One issue at meet-
¥ ing is whether Chicago-based telco and MSO
,will eliminate cumulative voting for directors.
. Al same meeting, shareholders will choose
between company-nominated directors and
alternative slate of three directors proposed
¥ by cellular operator, Metro Mobile, and inves-
tor, Asher Edelman, who are urging sale of
company's assets. Company and Edelman
group recently reached agreement to end all
¢ litigation. May 31, Edelman group made infor-
mal offer to buy Centel for $65-per-share if
* company abandoned acquisition; $60-per-
share otherwise. Company responded same
! afterncon that offer was not “credible.” ¥ Rog-
& ers Cablesystems International has retained
Morgan Stanley & Co. to sell stock of RCA

mm T v
Cablesystems Holding Co., serving roughly
500,000 U.S. subscribers. Preliminary bids
were due last Tuesday, June 7, with final bids
expected in approximately one month. ¥ Cab-
levision Industries announced intent to ac-
quire most of systems comprising Wometco
Cable Co. for roughly $725 million, consisting
of assuming more than $700 million in Womet-
co's debt and preferred stock obligations, and
issuing stock for difference. Seller, Robert M.
Bass Group, will first spin off 140.000-sub-
scriber Atlanta cable system, before transfer-
ring Wometco stock and cable systems serv-
ing 311,000 basic subscribers to Liberty, N.Y.-
based Cablevision Industries in what is
proposed as tax-free transaction. Definitive
agreement has yet to be signed on purchase,
which is expected to close by December.
T Warner Communications Inc. has definitive
agreement to acquire Lorimar Telepictures in
tax-free stock-swap of roughly 2.4 Lorimar
shares for each common share of Warner.
Clause permits Lorimar to cancel agreement
if, during 10-day-period preceding closing,
average price of Warner stock falls below
$36.14 per share, or Lorimar receives higher
offer. If Lorimar accepts third-party offer
Warner has option to purchase 18.5% of new-
ly-issued Lorimar stock at $15 per share.
Merger is still subject to approval by Lorimar
shareholders, two of whom filed suit charging
directors failed to consider other offers and
obtain best price for shares. Marvin Davis had
resubmitited request asking Lorimars board
for inside look before deciding whether to
make all-cash bid for company. ¥ United Ca-
ble in March agreed to merge with United
Artists Communications Inc. into new com-
pany, United Artists Entertainment Co. Tele-
Communications Inc., which holds 45.9% of
United Cable Television and 65.5% of UACI,
will have at least 52% in new company. Merger
is expected to be completed in second half of
year and will create third largest cable system
operator in U.S., with 2.3 million-subscriber
cable systems. Merger is subject to approval
by shareholders of both companies. ¥ On
April 23, joint venture of Tele-Communications
and Comcast agreed to purchase SCI Hold-
ings, fourth largest MSO serving 1,480,000
subscribers. Consideration includes assump-
tion of debt, expected to be $2 billion at time
of closing. SCI stock and warrants will be
purchased from KKR for $1.85 billion, subject
to adjustment, with buyers obtaining access
to $800 million in SC| cash and marketable
securities, plus ability to draw on $5C0 million
bank revolving credit. Consent solicitation of
SCI debt holders has yet to be filed with
Securities Exchange Commission. Seller Kohl-
berg Kravis Roberts & Co. is keeping SCIs
broadcast television interests. Transaction is
expected to close this fall.

Must Carry

Fate of must carry is now in hands of Con-
gress. Supreme Court in May rejected petition
that it review decision of U.S. Court of Appeals
declaring commissicn’s second version of
rules unconstitutional. FCC. responding to
congressional pressure, is collecting informa-
tion Congress has requested in connection
with must-carry issue. It is querying systems
and broadcasters on effect that elimination of
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must-carry rules has had on broadcast indus-
try. Responses to survey, which has come
under fire from both industries, are due June
6.

National Cable Television Association Presi-
dent James Mooney told public television au-
dience in Washington in April that cable indus-
try would help them “put on books rules
similar to those promulgated by the FCC last
year to require cable systems to camy the
signals of local public stations.”

Those rules were second version of must-
carry rules adopted by FCC, which suffered
blow on Dec. 11, 1987, when U.S. Court of
Appeals in Washington overturned them on
ground they violated First Amendment. Deci-
sion was replay of same court’s decision two
years ago in overturning original must-carry
rules. Broadcasters suffered further setback
when Solicitor General declined FCC's re-
quest that his office join broadcasters who
were urging Supreme Court to review appeals
court’s decision.

Last February, National Asscciation of
Broadcasters television board directed NAB
staff to seek all avenues to restore must carry.

Public Broadcasting

m PBS, NPR and public TV lobbying arm,
NAPTS, have applauded. and CPB has called
for withdrawal of, proposed amendments to
Senate version of 1991-1993 CPB reauthoriza-
tion bill that would reroute mast national pro-
gram funding around CPB and directly to
public stations. Amendments, said CPB.
would leave CPB with "no discretion to carry
out our mandate” and “call into question who
will answer to Congress.” While PBS held
June 3 conference with

major pro- e
gram produc- -"’&%\'\':h - /

ing stations to ,‘%
explain its sup- ',{__I

port  for

mea-

sures, CPB Presi-
dent Donald
Ledwig delivered

12-page letter to sub- g
committee chairman Dan-
iel Inouye (D-Hawaii) detailing opposition and

requested in-person meeting 1o discuss
amendments.
CPB board, one week before Senate

amendments surfaced, had approved pack-
age of resolutions at May 16-17 meeting that,
in future budgets. will "focus CPB's resources
on limited number of higher priority issues”
with "measurable” contribution to programing
as single criterion for each budget decision.
Board also resolved to extend use of all appro-
priate programing for educational purposes
and approved radio program fund top priority
of creating "major new services and series.”

PBS and National Cable Television Associ-
ation appointed liaisons in early May to dis-
cuss channel placement issues with respec-
tive camps. PBS and NAPTS for first time ever
joined other exhibitors at NCTA April 30-May 3
convention in Los Angeles, and PBS Presi-
dent Bruce Christensen tock part in cpening
session panel. April public TV meeting in
Washington featured NCTA President James
Mooney offering cooperation.

PBS board April 13 approved $24.7-millicn
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fiscal 1989 budget. NAPTS board approved
$1.9-million budget that same day.

Series of congressional hearings on 1991-
1993 CPB reauthorization have been held this
spring. Process now awaits markup of pro-
posed House and Senate authorizations of
$304 million for FY 1991 {plus $200 million for
replacement of sateliite), $353 million for FY
1992 and $404 milion for FY 1993. CPB Is
asking mcrease from $232 million in 1990 to
$395 million—plus one-time $200-million ap-
propriation for replacement of satellite—in
1991. Administration has recommended
freeze at 1988 level, $214 miliion.

Scrambling

® Legislation pending in Senate to regulate
home salellite marketplace, mandating that
cable programers permit any qualified third
party to distribute their services to backyard
dish (TVRO) owners, is expected 1o hit Senate
floor this summer, according to Roy Neel, aide
to Senator Al Gore (D-Tenn.), S. 8895 chief
sponsor. Action on similar measure pending
before House Telecommunications Subcom-
miltee is expected following hearing on bill
(H.R.1885) this week, June 15. A markup is
scheduled June 29.

Gore's efforts 1o gain time agreement to
bring up bill were unsuccessful and it is likely
Senator will add measure as rider to another
bill.

Communications Subcommittee Chairman
Daniel Inouye (D-Hawaii) has promised to op-
pose bill.

On other front, House legislation (H.R.
2848) to permil sateliite distribution of broad-
cast signals—superstations—!o  backyard
dish owners was set for House Copyright Sub-
commiltee vote in May, but because of contro-
versial nature of bill and number of amend-
ments said to be in offing, subcommitiee
delayed action until FCC decision on syndi-
cated exclusivity (see below).

Syndex

At May 18 open meeting, FCC adopted unani-
mously new syndicated exclusivity rules em-
powering lelevision stations to enforce exclu-
sivity of their syndicated programing against

cable systems.

In adopting rules, which are similar to those
dropped by agency eight years ago, FCC
said they would end “the reign of re-runs” on
cable and increase the diversity of program-
ing on broadcast and cable. They would also
make television marketplace fairer by allowing
television station to contract for true exclusiv-
ity as cable programers do, FCC said.

Today, typical cable system imports several
distant broadcast signals; some of syndicated
programing on signals duplicates that on lo-
cal television stations. Under syndex rules,
stations could force cable systems to delete
duplicative programing.

The FCC acknowiedged thal cable systems
would suffer increased costs from having to
delete and, if they wish, substitute program-
ing. but said benefits outweight costs. What's
more, FCC added several provisions to miti-
gate impact of rules. Ruies will not take effect
for one year and system with 1,000 or fewer
subscribers are exempt. Also, exclusivity in
existing contracts may not be immediately
enforceable.

Broadcasters applauded decision. They
say syndex will restore equity within market-
place and that consumers will benetit.

Cable, on other hand, was not pleased.
United Video, common carrier for supersta-
tions wan-Tv. Chicago, weix(Tv) New York and
KTVI-Tv Dallas, says it will appeal decision, and
Nalional Cable Television Association is prom-
ising tc do same.

Unions

Negotiating committees for both Writers Guitd
of America and Alliance of Motion Picture and
Television Producers mel two weeks ago in
series of talks to end 13-week strike. On Thurs-
day May 26, members of guild ratified 73
independent contracts with producers, en-
abling “hundreds of writers to go back to
work” according fo guild estimates. Among
those companies thal received independent
contracts were Carsey-Werner, Alien Produc-
tions and Carson Enterprises.

Meanwhile, another strike potentially looms.
Contract between Alliance and craft unions
affiliated with International Alliance of Theatri-
cal Stage Employees expires in June, with two
sides said 10 be far apart an new pact. )
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( MondayaMemo

A commentary on high-definition television from John Sie, senior VP, Tele-Communications Inc., Denver

Musing over Muse

HDTV—high-definition television—is rap-
idly becomuing one of the hottest issues en-
gulfing broadcasters, the cable industry, the
FCC, Congress, the White House and the
international communications conumunity.
The primary issue seems to be that Japan is
far ahead of us in HDTV technology, with a
standard that is incompatible with our TV
sets, our broadcasters and maybe even with
our cable transmissions. Moreover, the Jap-
anese standard, dubbed the Muse sysiem,
may bypass our regulatory system with the
importation of Muse VCR's and TV sets in
the hopes of whetting our consumers’ high-
tech appetites. Should this occur. U.S. tele-
vision—cable and broadcast—could be-
come second-class providers. In addition,
we could also face another $200 billion in
trade deficitls as American consumers re-
place their current TV sets for HDTV’s
enhanced viewing experience and digital
sound.

| believe that both the hype and the fear of
HDTV are unfounded once we strip away
the veneer and get to the core of the issue.

NHK, the government-owned Japan
Broadcasting Corp. . is aggressively pushing
the Muse system 10 the rest of the world. and
it’s not just because it's vastly improved
technology. Japan, as they say, needs a hit;
1987 marked the first time that the Japanese
consumer electronics industry experienced a
decline in revenue. Contributing factors in-
clude a weak U.S. dollar, strong low-end
competition Itom such countries as Korea
and Taiwan and the saturation ol TV sets in
Japanese households. To stimulate the mar-
ketplace. Japan must come up with new or
improved technologies that consumers will
both want and buy.

With the nost advanced teams of vertical-
ly integrated technologies in the world, Ja-
pan would like to set the new standard for
the next generation of TV sets without being
tied to a 40-vear-old U.S. standard. It is
therefore perfectly natural for NHK to push
for any advance in technology that would
reverse Japan’s current decline in revenues
while maintaining its technical superiority.
But in its headlong drive to bolster consum-
er sales, the current crop of Japanese home
electronics marketed in Japan seem to be a
hodgepodge of products, incompatible with
ong another, that will probably contuse con-
sumers rather than embrace them. Perhaps
for the first time, Japan is making short-term
decisions rationalized by long-term goals.
The downside risk of this may be the very
real possibility that consumers will reject
new syslems with a questionable life span
and no assurance of the most important
commodity—programing. What good is a
new system when you can't play anything
on i1? We've seen evidence of this recently
with the introduction of the Super 8 video
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format which never caught fire with the
public because the video store didn’t carry
Super 8 programing. Likewise, last year’s
introduction of the Super VHS VCR made
less of a splash than hoped because it does
not work with a regular TV set. In spite of
such historical pertormance. some manutac-
turers in Japan are considering introducing
an interim system: called EDTV (Enhanced
Definition) next year that will not be com-
patible with the ultimate HDTV system just
a year down the road. I’'m not sure how it
will play even in Japan.

But amid all of the HDTV frenzy, studics,
committee reports, tests and articles. no one
scems 10 be challenging several of the core
premises that are generating all of the sky-
is-falling scenarios. Three of the most ques-
tionable are:

B That future HDTV receivers must have
an aspect ratio of 16:9 instead of the NTSC
standard of 4:3. Aspect ratio is the ratio of
the width of the TV screen to the height.

B The annoying “‘wiggles and move-
ments” of cross color and luminance distor-
tions or artitacts are inherent in the NTSC
standard.

® To get “35mm” resolution, more band-
width than the current 6 mhz is needed for
transnuission.

The NHK Muse system widens the TV
screen by about 15% on each side. Further-
more, atl of the Japunese-developed HDTV
production equipment has an aspect radio of
16:9. Both broadcasters (the Advanced Tele-
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vision Systems Committee |ATSC]) and the
Society of Motion Picture and Television
Engineers have endorsed such an HDTV
production standard. But why? The main
reason seems to be that the 16:9 ratio is more
similar to the ratio of a movie theater’s
screen. In the United States and many other
countries, households have enjoyed televi-
sion with a 4:3 aspect ratio for more than 50
years. There has not been & hue and cry from
the public that it wants TV screens to be
wider. Current 4:3 TV screens could also
accommodate programing with wider aspect
ratios by narrowing the display on the top
and bottom. Since TV sets are sold by the
screen’s diagonal dimensions, the reduction
in diagonal dimension from 4:3 to 16:9 is
only 8.2%. Thus, a standard 60-inch diag-
onal screen could accommodate a 55-inch
wide-screen 16:9 program.

The Muse system display is void of
NTSC’s tamiliar distortions or artitacts.
However, much improvement can be made
to remove all of the visual annoyances of the
artitacts from NTSC without changing the
NTSC standard.

The assumption that to double the resolu-
tion of the NTSC must require more than 6
mhz transmission bandwidth is just that. an
assumption. We should challenge the engi-
neering community to develop (echniques
that provide resolution improvement to the
human eye while conserving spectrum utili-
zation. Since we can perceive the raster
lines in a 525-line NTSC system, a line
doubling scheme to 1,050 lines would create
a continuum display for the largest screen in
a home environment. The Muse system of
1.125 lines otiers indiscernible improve-
ment while making the system totally in-
compatible. The proposed 1.125-line
HDTV production standard would only add
costly studio transfer equipment.

From the above discussion, it is clear that
we should set our sights to develop high-
definition television that pushes the practi-
cal limits of technology but still stays within
the NTSC standard, utilizing the 6 mhz
transmission spectrum and compatible with
both broadcast and cuble. We should pro-
vide the consumer with enhanced visual
resolution and sound quality comparable to
the Muse system. and at the same time keep
the 4:3 aspect ratio and be fully compatible
with our existing TV sets. HDTV should
just evolve into our television mix—without
dislocations. Fortunately. much progress is
being made in the United States toward
reaching just that objective.

Let’s all focus our energies on the right
target. With the continuing advances being
made in high-density memory and digital
signal processing integrated circuit chips. il
will not be too long before all television
transmission will be digital. Let the futurists
among us start to look at that transition in
standards. i
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This week

June 11-14—CBS-TV annual affiliates meeting. Cen-
tury Plaza. Los Angeles.

June 13-15--Videotex Industry Associution third an-
nual conference. Capital Hilton hotel, Washington. In-
formation. (703) 522-0883

June 14- "The World According to BroaDCASTING.”
brown bag lunch sponsored by Telecommnications
Lene Conemitice of Federal Bar Associadion, featuring
Broadcasting magazine’s Don West, managing editor:
Harry Jessell, assistant manager edilor; Len Zeiden-
berg, chief correspondent. and Kim McAvoy and Matt
Slump. associate editors. FCC. eighth floor. Washing-
ton.

June 14— “Sports on Cable...What's the Score?"
meeting of Suwthern California Cable Association.
Panelists: Herb Granath, ABC Video Enterprises: Tony
Acone. Pnime Ticket: Joe Cohen. Z-Channel; Don Ellis,
TBS Goodwill Games. and Don Ohimeyer, Ohimeyer
Communications. Pacifica hotel. Los Angeles.

June 14— Lox Angeles Advertising Club breakfast
meeling and creativity seminar. Speaker: Writer Ray
Bradbury of USA Network’s Ray Bradbnry's Theater
Information: Gladys Yonick, (213) 382-1228.

June 14-16 international Radio Festival of New
York, “honoring the year's best in radio programing.”
Sheraton Center hotel. New York. Information: (914)
238-4481

June 15- New York Television Academy drop-in lun-
Cheon. Speaker: Michael Scbel. senior vice president.
Movietime Channel, on "Diary of a New Cable
Launch.” Copacabana. New York. Information: (212)
765-2450.

June 15 “Public Relations: Behind the Washington
Scene.” session sponsored by Awmerican Women in
Rudio and Television. Washinglon chapter. National
Association of Broadcasters, Washmgton. Information:
(202) 659-3494.

June 15-17—JMickigen Cable TV Association annual
summer meeling. Boyne Mountain Resort, Boyne.
Mich. Information: Steve Smith, (517) 351-5800.

June 16 -iustitute of Electrical and Electronics En-
gineers, New York Seetion, Broudeast Technology and
Velricular Technology chapters meeting, “Professional
certifications programs: an overview." New York City
Technical Coltege, Klitgord Auditorium. Brooklyn, N.Y
Informalion: Mike Hayden, (212) 246-2350

June 16 Philadeiphic Adrertising Clnb creative
awards gala withinauguration of Philadelphia Advertis-
ing Club Hall of Fame Franklin Plaza hotel. Philadel-
phia. Information: (215} 874-8990.

June 16-18-—NBC-TV annual affliates meeting. Hyatt
Regency, Maui.

June 16-18- Joiea Broadeasters Associetion annual
summer convention. Holiday Inn Gateway Center,
Ames, lowa.

June 16-19- Kunsas Association of Broadeasters/
Missoueri Broudeasters Association joint convention.
Overland Park Marriott, Overland Park, Kan.

June 16-19—Cable-Tec Expo '88. annual training and
cable television hardware conference, sponsored by
Society of Cable Television Engineers San Francisco
Hilton and Towers. Information: (215) 363-6888.

June 17-19 -Alabanwt  Broadeasters  Association
spring/summer convention Gulf State Park, Gulf
Shores. Ala.

June 18 - "Western Water Crisis,” seminar sponsored
by Assuclated Press Television-Radiv Association of
Cualifornie-Nevada. Peppermill Casino-Hotel, Reno
Information: Rachel Ambrose. (213) 746-1200.

June 18-21—American Advertising Federation annu-
al convention. Cenlury Plaza, Los Angeles. Informa-
hion: (202) 898-0089.

Also in June

June 19-22—National Broadcast Editorial Asseci-
afion convention Luncheon speaker: Massachusetts
Governor Michael Dukakis, presidential candidate.
Ritz Carlton hotel, Boston. Information: (301) 468-
3959.

June 19-22—Canadian Satellite User Conference.
sponsored by Telesat Canada. Otawa Congress Cen-
ter, Ottawa. Information: (613) 748-8731

June 18-24—National Association of Broadcasiers
radio management development seminar. University of
Notre Dame. South Bend. Ind. Information: Joy Dun-
lap. (202) 429-5405

June 20-24— Radio Advertising Bicrean Sales manag-
ers school. Wharton School of Universily of Pennsylva-
nia, Philadelphia. Information: (212) 254-4800.

mJune 21-—Women in Cable. New York chapter,
meeting, "Where the Jobs Are.” Viacom Conference
Center. New York. Information: Beth Araton, (212) 661-
6040.

June 21—Women in Cable. Rocky Mountain chapter,
meeting. "High-definition tetevision.” Denver. Informa-
tion: Suzanne Stokes. (303) 740-6432.

June 21—I/SA Network seminar to “aid cable affili-
ates with local ad sales.” Westin Benson hotel, Port-
land. Ore. Information: Barbara Kirbach, (213) 277-
0199,

June 21-24—National Association of Broadcasters
joint board of directors meeting. NAB headquarters,
Washinglon.

June 22 ['SA Netwoerk seminar to “aid cable affili-
ates with local ad sales.” Claremont Resort, Oakland,
Calif. Information: Barbara Kirbach. (213) 277-0199.
June 22—Newr York Television Academy drop-in lun-
cheon. Speaker: Dean McCarthy. vice president, pro-
gram services. HRP Inc., on "An Examination of the
Upcoming Syndicated Season—Which New Shows
Will Work and Why." Copacabana, New York. Informa-
lion* (212) 765-2450.

June 22—21s1 annual Radio Workshop. sponsored by
Assoctation of Nativnal Advertisers and Radio Adver-
tising Bureau. Waldorf-Astoria, New York.

June 22-24—Montara Broadeasters Association an-
nual summer convention. Grouse Mountain Lodge.
Whitefish. Mont.

June 23— Tribute to Shelley Duvall,” hosted by Kids-
nel. computerized clearinghouse for children's televi-
sion and radio. Charles Sumner School, Washington.
Information: (202) 291-1400.

June 23— [/SA Network seminar to “aid cable attili-
ates with local ad sales.” Los Angeles Airport Hilton.
Los Angeles. Information: Barbara Kirbach, (213) 277-
0199,

June 23-25—-Maryland/District of ColumbiaiDela-
ware Broudeasters Association annual convention.
Williamsburg Lodge. Williamsburg, Va. Information:

Erratas

Chart of fall program lineups for three
TV networks in May 30 issue had incor-
rect production credits for The Hogan
Family and Perfect Strangers. Both are
produced by MillereBoyett in associ-
ation with Lorimar.

a

May 23 slory on Fox Broadcasting Co.
Incorrectly reported company plan for
three-hour movie block on Mondays
beginning May 1989. Proposed movie
time slot is two hours, from 8 to 10
p-m.
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(301) 995-0844.

June 23-25--Hawaiitn Association of Broadeasters
annual convention. Turtle Bay, Oahu. Hawaii.

June 23-27—North Caroling Association of Broud-
casters summer convention. Stouffer Grand Beach Re-
sort, St. Thomas, Virgin Islands.

June 24-25—Texas Association of Breadcasters Ra-
dio Day Hershey hotel. Corpus Chrisli. Tex.

June 25-28-—International Teleproduction Conference
and Exhibition, sponsored by {uternationt! Telepro-
duction Society and NATPE . Los Angeles Convention
Center. Information: (212) 629-3266.

June 26 Nontelevised portion of 15th annual Day-
time Emmy Awards (primarily for creative arts categor-
ies). sponsored by National Academy of Television
Arts and Sciences and Acedemy of Television Arts
and Scirnices. Registry hotel, Universal City, Calit. Infor-
mation: (818) 763-2975.

June 26-28—Virginitt Association of Broadeasiers
annual summer convention. Virginia Beach Resort, Vir-
ginia Beach, Va.

June 29— New York Television Academy drop-in lun-
cheon. Speaker: Bruce Christensen, president, Public
Broadcasling Service. Copacabana, New York.

June 29— 15th annual Daytime Emmy Awards telecast
(on CBS-TV). sponsored by Acadenty of Television
Arts and Seiences and National Academy of Telew-
sion Arts and Sciences. Waldorf-Asloria, New York
Information: (818) 763-2975 or (212) 586-8424.

June 30—15th annual Daytime Emmy Awards telecast
on CBS-TV. co-sponsored by Nafional Academy of
Telerisinie Arts and Sciences and Academy of Telev:-
st Arts and Sciences. Waldori-Astoria. New York.

—
July

# July 1—Deadline for entries in Community Service
Awards, spensored by National Broadcast Associ-
ation for Conomunity Affairvs. Information: Connie
Allen, WAY-TV, (804) 393-1010.

July 6- New York Television Academy drop-in lun-
cheon. Speaker: John Hart, anchor, Monitor News-
World, nightly half hour premiering in September. Co-
pacabana, New York. Information: (212) 765-2450.

u July 7-10—13th annual Upper Midwest Communi-
calions Conclave. Sheralon Park Place, Minneapolis
Information: (612) 927-4487.

uJuly 8 Potomac River cruise, co-sponsored by
Women in Cable, Washington chapter. and Cabie
Value Network. Washington. Information:  Joan
O'Brien: (301) 773-0900.

July 8-12—Television Programning Conference. Hyatt
Regency Downlown, Lexington, Ky Information: (804)
432-8396.

July 10--Deadline for applications for 1988 Radio
Broadcasters” Award. “designed to acknowledge the
role radio plays in educating teens and adolescents on
sexualily issues.” sponsored by Ceuter for Popidation
Options. Information: (818) 766-4200.

July 10-13—New York State Broadeasters Associ-
affon's 27th executive conference. Concord Resort
hotel, Kiamesha Lake. N.Y. Information: (518) 434-
6100.

July 10-15—National Association of Broadcasters TV
management development seminar. University of
Notre Dame, South Bend. Ind. Information: Carolyn
Wilkins. (202) 429-5366.

July 11-14—New England Cable Television Associ-
ation convention and exhibition. Tara Hyannis hotel,
Cape Cod. Mass. Information: (617) 843-3418.

July 12-14—Television Burean of Advertising/Ster-
ling Institute national sales manager's program. Hyatt
Regency. Chicago.

July 13- Telecast of Sports Emmy Awards of Natioral
Academy of Television Arts and Sciences, from Hotel



Sheraton-Center, New York. Information: (212) 586-
8424.

July 13- New York Television Academy meeling
Speaker: Austin Furst Jr, chairman and chiet executive
officer, Vestron Inc. Copacabana, New York. Informa-
tion: (212) 765-2450

® July 13—Caucus for Producers, Writers and Direc-
tors general membership meeting. Chasen’s, Los An-
geles. Information: (213} 652-0222

July 14-15-—Broadcast Financial Management Asso-
ciation board meeting. Hyait Regency U'Hare, Rose-
mont, |

July 14-16-—National Federation of Local Cable Pro-
gramers 11th annual national convention, including
presentation of 1988 Hometown USA Video Festival
Hyatt Regency. Tampa, Fla. Information: (916) 456-
1757

w July 14-16—Colorade Broadcasters Association
summer convention. Manor Vail, Vail, Colo

July 15-17—Okiahoma Association of Broudcasters
annual summer meeting. Fountainhead Resort, Checo-
tah, Okla. Information: (405) 528-2475

® July 18-20— Arbitron Television Advisory Council
meeting. Las Costa hotel, Carlsbad. Calif

July 18-21-—Democratic national convention. Allanta

July 19—Seattle Advertising Federation luncheon
meeling. Speaker: Kay Koplovitz, president-chief ex-
ecutive officer, USA Network. Westin hotel, Seatile.
Information: (208) 623-8307

July 19-20—Wisconsin Broadcasters Association
summer convention. Olympia Resorl. Oconomowoc
Wis

July 19-21- -Florida Cable Television Association an
nual convention. Amelia Island Plantation Resort, Ame-
ia 1sland. Fla

® July 20—-ANew York Television Academy luncheon
Speaker: Mark Foster, chairman. The Microband Cos
Copacabana. New York.

July 21.23—Montana Cable Television Association
annual meeting and convention. Fairmont Hot Springs
Resort near Anaconda. Mont

w July 21-23—fdaho State Broadcasters Association
annual convention. Sun Valley. Idaho

w July 22-23--South Carolina Broadeasters Assoct-

ation summer convention. Radisson Resort hotel, Myr-
tle Beach, S.C

July 23-30—TV meteorologist short course, offered by
Lyndon State College. Lyndonville, Vt. Information
(802) 626-9371

July 24-26—California Broadcasters Association
summer convention. Hyatt Regency hotel, Monterey,
Calif. Information: (916} 444-2237

July 24-26-—FE nterprise Systeins Group, international
broadcast software Company, annual customer confer-
ence. Colorado Springs. Information: (719) 637-1717

July 25--Synditel, presentation of first-run television
programing, at beginning of network press tours for
lelevision ¢ritics (July 25-Aug. 11). Registry hotel, Uni-
versal City, Calil. Information: (213) 653-3900.

Arbitron response

EpiTor: A May 16 “Riding Gain” item
stated that Arbitron Radio’s response rates
have been hovering in the 40% range.

In the last completed survey. winter 1988,
Arbitron Radio’s average metro response
rate was 37%. This was the seventh straight
survey (beginning with summer 1986) in
which average response was higher than the
same survey of the previous year.

This number is not serendipitous; it is the
result of numerous, well-thought-out and
tested procedures. Permit me to provide a
brie{ review: in summer 1986 we instituted a
newly designed daypart diary; in fall 1986
we increased the diary premium to house-
holds in which there is a man, 18-24 yeurs
old, instituted a new standardized followup
procedure in non-DST households (a pre-
survey telephone call and a during-survey
letter with an additional premium enclosed),
and have revamiped our interviewing system
in regard to the training of interviewers and
respondent materials.

Major:=Meetings

We've just finished the mosl extensive
research project in radio measurement, and
out of this work with the National Associ-
ation of Broadcasters COLRANM comniittee
will come a diary that we expect will further
boost response rates starting this fall.—
Christine L. Spragy, vice president, adver-
tiseriagency radio sales, Arbitron, New
York.

Lectern lecture

EDITOR: On page 34 of your May 9 issue
Trygve Myhren is pictured standing *“behind
podium.” Not so.

Mr. Myhren is standing behind a lectern.
A podium is an elevated platform on which
people sit or stand. Often a reading stand is
placed upon a podium, and that reading
stand is called a lectern.

I enjoy your magazine.—Ed Funk-
houser, assistunt professor, North Carolina
State University, Department of Speech-
Communication, Raleigh, N.C.

June 11-14—CBS-TV annual affiiates meeting.
Century Plaza. Los Angeles.

June 16-18—NBC-TV annual affiliates meeting.
Hyatt Regency, Maui, Hawaii.

June 18-21—American Advertising Federalion
annual convention. Century Plaza. Los Angeles.
July 31-Aug. 3—Cable Television Administration
and Marketing Society annual conference. Westin
Copley Place Boston. Fulure conference: Aug. 20-
23, 1989, Marriott. Chicago.

Sept. 7-9—Eastern Cable Show, sponsored by
Southern Cable Television Association. Merchan-
dise Mari, Atlanta.

Sept. 14-17-—Radio 88. sponsored by the Nakion-
al Association of Broadeasters. Convention Cen-
ter. Washinglon. Future meetings: Sept. 13-16.
1989, New Orleans; Sept. 12-15, 1990. Boslon.
and Sept. 11-14 (tentative), 1991. San Francisco.

Sepl. 22-25—Seciety of Broadcast Engineers third
annual national convention. Convention Center,
Denver. Information: John Battison, (614) 888-
3364, Future conventions: Cct. 5-8. 1989. Kansas
City. and Oct. 11-14, 1990, St. Louis.

Sept. 23-27—International Broadcasting Con-
vention. Metropole conference and exhibition cen-
ter. Grand hotel and Brighton Center, Brighton.
Engiand. Information: (01) 240-1871 (London).

Oct 4-6-—Atlantic Cable Show. Atlantic City Con-
vention Center, Allantic City, N.J. Information: (609)
848-1000

Oct. 15-19—Society of Motion Picture and Televi-
sion Engineers 130th techpical conference and
equipment exhibit. Jacob K. Javits Convention
Center. New York. Future conference: Oct. 22-27,
1989, Los Angeles Convention Center.

Oct. 17-18--Television Burean of Advertising an-
nual meeting. Bally's, Las Vegas.

Oct. 23-25—Association of National Advertisers
79th annuat convention. Waldorl-Astoria, New
York

Nov. 30-Dec. 3—Radio-Television News Directors
Association annual internationa! conference and
exhibition. Convention Center, Las \egas. Informa-
tion: (202) 659-6510.

Dec. 7-9—Western Cable Show. sponsored by
California Cable TV Associatior. Anaheim Con-
vention Center. Anaheim, Catif.

Jan. 4-8, 1989 Association of [ndependent Tele-
vision Stations annual convention. Century Piaza.
Los Angeles.

Jan, 24-27, 1989—NATPE [nternational 26th an-
nual convention. George Brown Convention Cen-
ter, Houslon

Jan. 28-Feb. 1, 1989—National Religions Broad-
casters 44th annuai convention. Sheraton Washing-
ton and Omni Shoreham hotels, Washinglon. Fu-
ture meeting: Jan. 27-31, 1990, Sheraton
Washingion and Omni Shoreham. Washington.

Feb. 2-5, 1989--Radio Advertising Bureau's Man-
aging Sales Conterence. Loews Anatole, Dallas.

Feb. 3-4, 1989—Society of Motion Picture ard
Television Engineers 23d annual television confer-
ence. St. Francis hotel, San Francisco.

Feb. 22-24, 1989-—Texas Cable Show, sponsored
by Texas Cable TV Association. San Antonio. Tex.
April 9-12, 1989 Broadeast Financial Manage-
ment Association 29th annual meeting. Loews An-
atole, Dallas. Future meeting: Apsil 18-20, 1990,
Hyatt Regency. San Francisco.

April 9-11, 1989—Cabletelevision Advertising Bu-
reait eighth annual conference. Waidorf-Astoria.
New York.

April 21-26, 1989-—-25th annual MIP-TV,
Murches des {nternational Programmes des Tele-
vision, interational television program market.
Cannes, France.

Apr!l 29-May 2, 1989—National Association of
Bruadcesters 67th annual convention. Las Vegas
Convention Center, Las Vegas. Future conventions:
Atlanta, March 31-April 3, 1990; Las ‘Vegas, April
13-16, 1991; Las Vegas, Aprit 11-14, 1992, and Las
Vegas. May 1-4 (lentative), 1993

May 21-24, 1989-—National Cable Television As-
sociation annual convenlion. Dallas Convenlion
Center, Dallas.

June 17-23, 1989—16th inlernational Television
Symposium. Montreux. Switzeriand.

® June 21-25, 1989—Broadeas! Promotion and
Marketing Erecutives/Broadeast Designers Asso-
ciation 33d annual seminar Renaissance Center,
Detroit
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World Class Women,
ass By Itself

ALREADY CLEARED

IN TOP NETWORK

AFFILIATES INCLUDING
WNBC-NY
KABC-LA
WXYZ—-Detroit
KHOU—-Houston
K[RO—Seattle

@ [t’s a winner! WORLD CLASS
WOMEN is the first and only series
to celehrate women’s achievements in
\ports and other activities.

® |i's the i/eal audience crossover
opportunity! Finally, there's a program
about women which appeals 1o mea too!
@ {lost Randi Hall, Olvimpic sprint
chzlmpion Evelyn Ashford, and world
class bodvbuilder Rachel McLish can
help put you over the fof, with profiles
of women achievers that will give vou
one-of-a-kind programming that can
run either adjacent or counter to sports.
® |t's the perfect vehicle for advertisers

tdr{.,elmg male or female viewers .. .or both.

® ‘st data shows that WORLD CLASS WOMEN

dramatically increases demographic delivery

(figures available upon requiest)

® WORLD CLASS WOMEN 1S AWORLD CLASS

WINNER. THERE'S

NEYER BEEN A

SERIES LIKE IT.

Call Select Media

Communications at

l’ouflh Qu:-u:ler, 1988,
13 Original Half-
Hours. Barter Basis.

© 1988 Select Media Communications, Inc.
© 1988 Vetter Communications Co.

WORLD CLASS WOMEN




he Gannett Center Journal’s latest issue, “‘The
Making of Journalists,” includes:

* “Eleven Exemplary Journalism Schools.”
A leacling journalist lists his choices.

* “Great Careers, Modest Beginnings.”” Fourteen
top professionals remenber the early road to
success and offer advice to aspiring journalists.

* “Testing the Myths: A Statistical Review
1967-86." A media researcher charls and sizes
up the enormoids increases in journdalism
school enrollments over the lust tivo decades.

* “Whatever Happened to Marse Robert’s Dream?
The Dilemma of American Journalism
Education.” A media scholar reviews the
historical shortcomings of journalisim
edication.

The Gannett Center Journal is published quarterly and
is available on a subscription basis for $20 per vear.
Themes and future titles for the remainder of the 1988
series are:

‘Measuring the Audience,” Surmmer 1988

“The Media and the 1988 Presidential Election,”
Fall 1958

]Ounl Name (please print) Title

Organization
Address
SUBSCRIPTION ORDER FORM
City State Zip
Annual subscriptions are $20; single Telephone
copies are $5 each (includes shipping and
handling). Make c.hecks payable to the [J 1 would like a complimentary copy of ““The Making of Journalists.”
Gnaiperdsion WU (] 1 would like to order the following: No. Amount
Gannett Cenfer journal “The Business of News,” Spring 1987

Gannett Center for Media Studies . " ol
2050 Broadway Sports and the Mass Media,” Fall 1987

New York New York 10027 ‘Regulating the Media,” Winter 1988
Attention: Finance Department “The Making of Journalists.” Spring 1988

OJ Annuai subscription
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ABC-TV to

Network executives at annual
gathering in Los Angeies say if
clearances don't improve, ABC may
start reducing its programing

ABC executives delivered a message to their
afliliates last week: If the stations don 't start
clearing more programing, the network
ought to produce fewer hours in prime time
and other dayparts.

In a speech last Tuesday (June 7) in Los
Angeles during the annual affiliate gather-
ng. John Sias. network group president,
said the affiliates and the network had a
number of issues to address. including:
“How any hours of programing do you
want?” and “Where do you want those hours
1 appear?”” More to the point, he also
asked, "How’s that mix going 10 change?”

But it is not just programing and how
much the network will produce that are at
issuc. Sias said the entire network-affiliate

roadcastin

ABC surprised affiliates at their annual meeting by presenting all three
Will, Sam Donaldson,

O N
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presidential candidates for a brief Q and A with ABC newsmen (I to r) George

David Brinkley and Peter Jennings, shown here with Jesse Jackson.

affiliates: Use us

relationship was up for discussion. “How
about the whole contract—is that serving us
well in todays environment?* Sias also
asked for affiliae reaction to having more
commercial inventory in network programs
{in most cases, stations receive adjacencies
only). but less compensation. In a closed
session. network officials stated bluntly that
those questions have come up largely as a
result of growing affiliate preemptions in
prime time and other dayparts.

ABC said that the affiliate body as a
whole preempts an average of onc prime
time hour per week. But affiliates who at-
tended the meeting said network television
president, Mark Mandala, hammered home
Sias’s point: “Why should the network pro-
grim 22 hours {of weekly prime time mate-
rial] when the aftiliates are clearing only 2|
of those hours.” Network officials contend
that an hour of uncleared programing is a
cost burden the network can’t bear. George
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or lose us

Newi, vice president. affiliate relations, de-
clined 10 say exacily how much revenue
ABC loses as a result of preemptions but
said the iotal is well into the “10's of mil-
lions.

The ecarly morning news hour w 6-7
o’clock is also problematical for the net-
work, executives said. Many affiliates want
to take five-minute or |5-minute segments
of that hour, and the network cannot make a
rewurn on its program investment with that
kind of clearance. “We can't be all things to
all people,” said Mandala. But a conpro-
mise could be in the works. Mandala was
reported 1o have said one way 1o make that
time period work for both parties was to
give affiliates a portion of the inventory
during that hour to sell for themseives.

A proposal was endorsed to establish sev-
eral “task lorces,” one of which would ex-
amine “long-range issues” such as the entire
network-affiliate relationship, and how both
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can better position themselves to thrive in a
changing marketplace. “We can’t afford not
to do this,” said John Behnke, president and
chief executive officer, Fisher Broadcasting,
Seattle, and outgoing chairman of the ABC
affiliates advisory board. “There is a need
for the evolution of a policy.” he said.

The task force would also address some
of the issues raised in a Brown, Bortiz &
Coddington study that Paul Bortz reviewed
for affiliates in a closed session. The study
concluded that networks and affiliates are
not so much the victims of increasing com-
petitive forces as they are of their own short-
sighted thinking. Sources at the meeting
reported Bortz as saying that network and
broadcast managers tend to think in “13-
week cycles.’

Bortz also blamed the networks for badly
mishandling the introduction of 15-second
commercials and contributing to the current
ad inventory glut. To date, he said, 15s have
increased the national inventory by 7%,
while costing half of a 30-second spot.
Without a premium price tag on the 157,
advertisers have no incentive to buy the
more cost effective 30’s. As a result, some
of the added inventory goes begging.

“He [Boriz] told us we were neophyles
when it came to long-term strategy,” said
one member of the audience. “He told us we
have to sell value as well as rating points.”
The networks can also use a lesson or two in
how to market themselves. Bortz told the
group. Network audience shares may be
declining, and cable networks may be deli-
vering their two or three share points as a
result, but overall network audience circula-
tion has never been higher, a point that
needs to be driven home to advertisers,
Bortz said.

A separate task force will be established
to review the entire network inventory load
at the behest of the affiliates, who believe
ABC must reduce clutter. A suggestion also
came at the closed session to establish a
commitiee to study how ABC might better
sell “*value” to advertisers. and not just rat-
ing points.

Several other programing issues came up
at the meeting, including what ABC plans to

program in prime time during September
and October. when the new season programs
won'’t be ready because of the writers strike,
and NBC will have the Olympics. The best
answer ABC Entertainment President Bran-
don Stoddard could give, sources said, was
that prime time programing in the early full
will consist of repeats, specials, movies and
mini-series.

The network has also been trying hard to
come up with viable post-Nightline pro-
graming for late night, so far without suc-
cess. Al the business meeting with affiliates,

Squire Rushnell, vice president in charge of

late night and children’s programing, said
the network had recently developed nine
program pilots. None of them are ready for
air, although one or more may be tried out
on the network’s WLS-Tv Chicago. ABC has
negotiated an exclusive development con-
tract with Catch a Rising Star, which oper-
ates a chain of comedy and music clubs.
Rushnell said that in late night, talk or
variety programs seem to be the only “cost
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Affiliate activity

Clockwise from below: Mark
Mandala, president, ABC
Television Network; John Sias,
Capcities/ABC network group
president, and (in group picture, I to
r) unidentified; Carl Wagner,
president, Great American
Broadcasting, Cincinnati; Tom
Murphy, Capcities/ABC chairman,
and David Lane, wraA-Tv Dallas,
new chairman of the ABC affiliate
board of governors.

effective™ options, where talent is key.
Thomas Murphy, Capital Cities/ABC
chairman. confirmed the network took a
$20-million make-good hit in the fourth
quarter of last year. affiliates said. They
added he was trying to make the point that
the “salvation” of the network is strong
competitive programing. Murphy reportedly
said that efforts will be made on all fronts—
entertainment, news and sports—including
a determined bid for rights to the 1992
summer Olympics, in Barcelona, Spain.
On the Washington {ront, sources report-
ed, ABC General Counsel Stephen Weis-
wasser reportedly said that ABC will con-
sider a formal proposal seeking the
elimination or modification of the financial
interest and syndication rules within the next
six to 18 months if no progress on a compro-
mise negotiated privately with Hollywood is
made. He also suggested. sources said, that
the network may explore proposing legisla-
tion that would restore some tform of must-
carry protection for broadcasters, that would
be harder for the courts to strike down.
Brandon Stoddard, entertainment presi-
dent, said of the new fall prime time sched-
ule: “What pleases us most is that the quality
of this schedule continues to spread. We still
have a long way 10 go, but now, today, this is
a very different network than what we were
only two years ago. There are actually
shows on this schedule that you can actually
walch. that you personally support, as well
as millions of television viewers.... We be-
lieve the audience is coming to ABC.” U
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The $3.4-billion

With huge cash reserve, wili
Larry Tisch buy new properties,
sell existing ones or distribute
some money to stockholders?

Although CBS’s new schedule has a comedy
flavor, the future of the network and its
parent company may still rest with the serial
drama taking place on the 35th floor of
Black Rock. The drama’s plot has shifted
from what president, chief executive officer
and 23% owner, Laurence Tisch, has done
to what he may or may not do.

Observers are now Irying to guess how
long the drama will continue, and how it
will be resolved: whether Tisch intends to
maintain CBS's current status as a
broadcasting/investment company, take the
company privale, merge it with another
company that Tisch controls, Loews Corp.,
continue liquidating CBS and distribute the
cash proceeds to Loews and other share-
holders or expand CBS by buying other
businesses. There is also the school of
thought, expressed at last month’s annual
meeting by former CBS Records vice presi-
dent, Ralph Colin Jr., that Tisch would soon
dump his stock in a “classic case of hit and
run.” (Colin went on at some length at the
meeting about the effects of Tisch’s tenure at
CBS: "You've been stripping the company’s
assets and cutting costs to the point where
productivity is crippled. ... You've effective-
ly destroyed something that was near and
dear to many of us. a once great company, a
company which many considered to be the
gem, the class of this industry.™)

The creative spur to all this speculating is
the $3.4-billion cash hoard CBS has accu-
mulated, mostly from the sale of CBS Re-
cords and CBS Publishing. So ftar, all Tisch
has said about the money is to repeat a
familiar CBS refrain: that the company is
looking for television stations but that value
is hard to find in an overpriced market.

The station priority is now only a sub-plot
anyway, dwarfed by the size of CBS's liquid
riches, which could grow further by the
roughly $350 million to be generated from
operations in 1988, according to Raymond
Katz, securities analyst for Mabon Nugent
& Co. CBS could probably purchase up to
the allowable limit of station ownership and
still have at least $2 billion in cash left over
(“Closed Circuit,” Aug. 10, 1987).

The further divestiture of assets unrelated
to the company's “core business™ of broad-
casting could perhaps bring in another bil-
lion dollars, pre-tax. Such assets include a
half-interest in CBS/Fox home video (about
$200 million); the overtunded portion of the
company’s pension plan ($250 million);
Black Rock. for which CBS has supposedly
received offers of more than $300 million (at
least one real estate appraiser is skeptical
about that price). and at least $200 million
in additional real estate, including the New
York broadcast center and some undevel-
oped Hollywood acreage.

Meanwhile, there is a chorus of share-
holders and securities analysts wondering

question: What’s ahead for CBS?

why Tisch doesn’t distribute at least some of
CBS’s cash directly to shareholders. For
instance, CBS could distribute $40 per
share, and still keep more than $2 billion. A
distribution of proceeds from the records
and publishing sale would have particularly
favorable tax consequences for most CBS
shareholders, probably qualifying for what
the Internal Revenue Service terms a “partial
liquidation.” In a partial liquidation, share-
holders are only taxed on distributed cash if
the amount exceeds their cost of the stock
(called “basis,” for tax purposes).

However, Loews and other “‘corporate”
shareholders would receive a different treat-
ment, which is less favorable for them now
than prior to the tax reform act of 1986.
Loews would still be able to subtract 80% of
any cash received before calculating taxable
income, but the company now would have
to reduce its “basis” by the amount of the
untaxed dividend. If the stock were subse-
quently sold, Loews’s taxable gain would
thus be larger. Also, Loews would suffer
less favorable tax treatment on any extraor-
dinary dividends received on CBS stock
purchased less than two years ago—much of
Loews’s purchases were made in the late
summer and fall of 1986.

How important is the tax issue? It is
generally accepted that Tisch and Loews
first invested in CBS specifically to take
advantage of favorable tax treaiment at the
time of the latter’s recapitalization in the fall
of 1985. Now that Tisch is personally in-
volved in the company and has more money
at stake, the couple of hundred million tax
dollars that might be saved may not be

CBS’s vital statistics
Primary shares outstanding 25,800,000

Stock price (June 10) 5161
Cash and securities $3,356,900,000

Per primary share $130
Long-term debt $962,400,000

Projected cash flow $354,000,000 *
All figures except stock price as of March 31,
1988

* Estimate for 1988 from Mabon Nugent & Co.

enough to determine Loews's ultimate in-
vestment strategy. Yet few Tisch watchers
doubt that even that amount would not be
left “lying on the table™ if Tisch could help
it.

What about the interests of other share-
holders and the CBS board of directors?
There are no signs the board has yet collec-
tively thought about the matter—although
some observers think the subject will come
up at the July board meeting. If a decision is
delayed much longer, the “window"” follow-
ing the record and publishing sales during
which the IRS allows a partial liquidation
may pass. As far as can be determined, the
company has not requested an advance iRS
ruling on how such a cash distribution
would be treated.
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The reason CBS is sitting on its cash
hoard may also relate to Tisch’s investment
philosophy. Several months ago the CBS
president was publicly complaining about
the outlook for the broadcasting industry,
but Tisch watchers note the bearish view is
colored by his view on the whole economy.
Said one investor: “He thinks the world is
going into the tank...and is waiting to buy
businesses at multiples [of cash flow] half of
what they are now.” This analysis suggests
that Tisch would prefer to stay liquid until
the right buying opportunity arises, whether
that is next month or five years from now.

If CBS goes shopping there are few “re-
lated” businesses it can buy since the net-
work’s parent company is currently prohibit-
ed from purchasing cable MSO’s and
syndication companies. That is, of course,
assuming that relatedness, which was a cri-
teria for selling, is also a criteria for buying
(Loews is a collection of unrelated busin-
esses).

Purchase of a studio/production company
is a possibility, especially if the network’s
production consent decrees are not extended
beyond their 1990 sunset. CBS might also
be assuming that some easing of the FCC’s
financial interest and syndication rules
could be obtained, at which point it could
get into the syndication business. Cable pro-
graming remains a possibility, although it
was only a year ago that CBS sold its
interest in SportsChannel and Rainbow En-
terprises.

CBS's cash is, similar to Loews's own
liquid assets, invested mostly in short- and
medium-term government and corporate
debt. Tisch has thought about diversifying
the investments and earlier this year sug-
gested to the CBS board that the company
buy stock in some potential takeover and
“risk arbitrage™ situations such as Sterling
Drugs or Federated Department Stores. The
idea was apparently not accepted, and the
CBS president has been heard bemoaning
that CBS could have profited from buying
Federated stock when it was in the low 20
since it was subsequently taken over at
$73.50.

While the cash accumulation bothers
many employes and investors, it is probably
not burning a hole in the pocket of Tisch,
who has been described more than once as
having a long-term investment horizon.
Some CBS shareholders think they will be
rewarded, financially, for waiting with him.
A prominent short-seller, Jim Chanos, told
BROADCASTING that his money management
firm, Kynikos Associates, has instead “gone
long” on CBS: [ think the stock is cheap
...after subtracting the cash and other as-
sets. ..the television network business is val-
ued at a negative $40 per share.” Chanos
added that the odds of the network’s being
able to reduce programing costs are good.
Keith Feuerman, a securities analyst who
follows Loews for Drexel, Burnham Lam-
bert, described that company as “‘an excel-
lent long-term stock. It is up about 1,600%
in the past 10 years.” ]
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Comparative status

Since the opening of the latest renewal cycle for TV stations in October 1986, eight
comparative renewal challenges have been filed with the FCC. ® In October 1986,
Park Communications’ wTvr(Tv) Richmond, was challenged by Richmond Communi-
ty Television. That challenge, now at the commission’s Mass Media Bureau, is being
worked on to be designated for hearing, said TV Branch chief, Clay Pendarvis. ® in
February and December 1987, respectively, Grant Broadcastings licenses for
WBFS(Tv) Miami and woBo-tv Joliet, Il were challenged by creditors. Tied to
bankruptcy hearings, those challenges will be withdrawn when a satisfactory
settlement is worked out. B Als¢ in December, CBS O&Q0 wasm(Tv) Chicago was
challenged by Center City Communications and was designated for hearing.
Motions to enlarge were filed last week (see box, page 56). ® Last February, Mark
Wodlinger filed against Viacom's kmov(Tv) St. Louis, lied to Wodlinger's HitVideo USA
antitrust trust suit against Viacom's MTV. It too has been designated for hearing and
motions to enlarge were filed two weeks ago (“In Brief,” June 6). ® Also in February,
Dr. Sam Walters, a Kansas City, Mo., chiropractor, fled a comparative renewal
against xZkc(Tv) Kansas City. That application was dismissed last Thursday (June 9)
over a procedural matter. @ Most recently, two comparative renewal chalienges have
been filed against wwoR(Tv) Secauscus, N.J. Those applications are also being
worked on by the staff for a hearing designation. The most recent group of TV
renewals, in North and South Dakota, Montana, Colorado and Minnesota, had no

challenges filed against them.

For radio, the renewal cycle has just begun, with the first batch of renewal
applications filed on June 1, four months before the end of the license term.

from participating in the process.” At the
very least, he said, such filings “tend to
slow down our procedures, reduce uncer-
tainty for licensees and waste our re-
sources.”

The draft of the item, written by the Mass
Media Bureau with input from the Office of
the General Counsel and Chairman Patrick’s
office, was sent late last week to Commis-
sioners Patricia Diaz Dennis and James
Quello. Citing FCC policy, officials would
not discuss particulars. but one said that at
three quarters of an inch, “it’s thick enough
to cover a multitude of sins.”

According to members of the communi-
cations bar, the FCC could curb the abuses
by simply disallowing or limiting payments
to license challengers and to those who file
petitions to deny as part of settlement agree-
ment. Matt Leibowitz. of Leibowitz &
Spencer. believes that such payments should
be done away with, but others maintain that

limiting payments to “legitimate and pru-
dent” legal and administrative expenses of
the petitioner or challenger would suffice.

However, there is a question inside and
outside the FCC of whether the FCC has the
statutory authority to restrict payments. Pri-
or to 1981, the payments were resiricted (o
“legitimate and prudent” expenses. But, in
that year, Congress passed legislation per-
mitting settlements of any size in hopes of
encouraging settlements. Said FCC General
Counsel Diane Killory: “It’s not an open-
and-shut case.”

As he laid out in a petition for rulemak-
ing, Leibowitz believes there are other ways
to attack abusive petitions. The FCC could
require fuller financial and ownership dis-
closure to discourage “sham™ applications
and to do away with the presumption that
competing applicants that prevail in hear-
ings will be able to acquire the transmitier
sites of the incumbents, he said.

Some attorneys believe the FCC may go
beyond the abuse issue to revisit the com-
parative criteria used in comparative renew-
al. Currently, the FCC uses the same criteria
in evaluating applicants for new stations as
it does in renewal cases. Among other
things. those criteria reward those with inte-
grated ownership and management integra-
tion and no other broadcast properties. As a
result, incumbents who are often removed
from management or have other stations are
at an immediate disadvantage.

Others believe the FCC may make it easi-
er for licensees to win so-catled “renewal
expectancies.” Stations are today entitled to
renewal expectancies, which carry consider-
able—usually decisive—weight in com-
parative hearings, upon their showing that
they have provided substantial service to the
public. In a letter to Congress last October,
Pairick said the renewal expectancy cannot
be elevated to an “irrebuttable presumption
in favor of the incumbent.” But, he said, it
would be desirable 10 base the renewal ex-
pectancy not on programing, but on “sub-
stantial compliance” with FCC rules and
regulations.

What the item will not propose is a two-
step renewal process. In such a process. it
would first be determined whether to renew
a license in a noncomparative proceeding.
Only after it was decided not to renew
would others have a chance to compete for
the license.

The FCC is shying away from adopting a
two-step process for legal and political rea-
sons. In adopting such a process. it may be
overstepping its statutory authority and it
would certainly be stepping on the toes of
members of Congress who have warned the
FCC to tread lightly in the comparative
renewal area.

Said Quello during his speech at the
AWRT conference: “The commission must
be careful not to usurp the statutory preroga-
tives of Congress, which has the sole au-
thority to establish a much needed two-step
renewal process. The sooner a two-step pro-
cess is adopted, the sooner both the public
interest and a practical. equitable broadcast
marketplace will be served.” ]

BPME/BDA: On television’s creative edge

More than 2,600 attend
annual conference in Los Angeles

Under the banner, “Marketing and Design
Excellence in a New Age of Broadcasting,”
total attendance at last week’s Broadcast
Promotion and Marketing Executives/
Broadcast Design Association meeting in
Los Angeles broke all records, topping
2.600. according to BPME executive direc-
tor, Lance Webster. Paid registrants totaled
more than 1.900—also a record, he said.

Convention organizers said the record-
breaking attendance was a reflection of the
broadcast industry’s growing recognition
that program promotion and marketing is
one of the most important elements of the
business. “That’s an overwhelming and
overpowering truth.” said Joseph Logsdon,
program director of WFTS(TV) Tampa, Fla.,

and immediate past president of BPME.
*“Stations must rethink [their business strate-
gies] with a marketing focus or they won’t
be around to compete,” he said.

Logsdon was succeeded by Al Batten,
director of creative services. WSCC(TV)
Charlotte, N.C. Stepping up to the BPME
board vice presidency is Linda Nix, promo-
tion director, wDsU(Tv) New Orleans. Burt
Gould, promotion director, WCBS(TV) New
York, became secretary of the BPME board.
Newly elected members to the board were:
Lee Minard, promotion director. WDIV(TV)
Detroit; Jill Katz of SpotWise Productions,
Boston, and Jim Marchyshyn, promotion
director, KSHE(FM) Crestwood, Mo.

From a financial standpoint, the conven-
tion was a success. The show contributes
about 50% to BPME’s annual $2 million
operating budget.
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Putting on the promotional
push for syndicated shows

The marketing and promotion plans for a
number of new shows were laid out last
week at the BPME/BDA convention.
Among them were The Cosby Show, (Via-
com). USA Today (GTG Entertainment)
and The Munsters Today (MCA).

A multimillion-dollar Cosby Show promo-
tion featuring individualized on-air station
promos with comedian Bill Cosby as
spokesman was unveiled by distributor, Via-
com, during a closed-door meeting there last
Thursday (June 9). The top-ranked NBC
sitcom, which was syndicated for record
prices in many markets, is also seeking to
boost daily viewership through print and
radio promotions when it launches on 170
local stations Oct. 3.
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The on-air TV campaign uses Cosby and
Keshia Knight Pulliam (his youngest daugh-
ter, Rudy, on the show) in three series of
originally produced spots. The promotion
inchudes four 30-second spots designed to
make viewers aware of the syndicated
show’s new five-times-a-week schedule, a
second group of nine 30-second spots closer
to the show's launch and a third group of
three 30-second post-launch spots. For indi-
vidual episode promotion. Viacom will use
Coshy clips to produce one 10-second and
one 30-second spot for each episode for a
otul of more than 200 different spots.

Viacom's Dennis Gillespie, senior vice
president of marketing. told BROADCASTING
the company is encouraging slations 1o
make “very high frequency” use ol the on-
air spots. and expects most stations to begin
the campaigns in August, with heavier ex-
posure in September leading up to the
launch.

The Viacom promotion includes a nation-
al print campuign with six full-page ads in
TV Guide, radio spots developed by los
Angeles-based commercial producer Chuck
Blore. outdoor promotions and Coshy pro-
motional items.

The campaign, overseen by Lisa Mer-
ians, vice president of creative services at
Viacom. was developed in colluboration
with promoters Gips & Balkind & Associ-
ates. Viacom has also hired Cosby's person-
al public relations firm. The Brokaw Co.,
and the Los Angeles-based The Lippin
Group to conduct national and local public-
ity for the show.

B UUSA Today, the television show, is be-
ing tied very closely to USA Today. the
newspaper, in the promotional launch tor the
program. said Bob Jacobs. vice president,
sales, GTG. Jacobs said that rescarch indi-
cates a 97% recognition rate of the name
USA Today. In the middle of August, GTG
will launch the on-air campaign for the pro-
gram, which debuts Sept. 12. Television
spots will feature the colorful USA Today
newspaper bins turning into television sels.
A radio campaign will feature humorist Jean
Shepherd telling stories similar to those in
his recent campaign for American Express.
GTG will place 200 weekly gross rating
points in cach radio market where the show
witl air. Once the program launches. stations
carrying it will be fed six different episodic
promotional spots each day (six days a
week) 1o promote the next day’s show. Sia-
tions are being asked to clear 350 10 400
£ross rating points of on-air promotion time
for the show cach week. If all the stations
comply. and Jacobs says they will, that
would amount $20 million or more in on-air
time they will devote to promoting the pro-
gram. Combined with GTG's $10-million
promotional effort. $30 million or more will
be spent launching the program.

BMCA put on a dress rehearsal al
BPME/BDA of a multiple city tour it will
conduct 1o help launch The Munsters Today.
The tour will feature a troupe of actors
plaving the roles of the Munster family,
which will visit shopping malls around the
country. The highlight ol cach show will be
a magic act conducted by Grandpa Munster

BPME

BPME's Joseph Logsdon {I) and BDA president Wiley Schmidt

and a youngster chosen from the crowd.

The program’s on-air promotion will also
be tied closely the original Munsters, which
left the air 22 years ugo. (As the story goes,
the Munster family has been in “suspended
animation™ for two decudes as a result of an
experiment gone awry in Grandpa's labora-
tory.) The new show already has 14 episodes
completed and thus will launch on time,
despite the writers strike.

Padden preaches the gospel
of localism as means of
surviving competition

Preston Padden. president of the Associ-

osby in on-air spot; five watches represent
airing show five times each week
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ation of Independent Television Stations As-
sociation. blasted what he calls the “*double
standard” that independent television sta-
tions face when tryving to comypete with at-
filiates and cable systems in selling their
spots. Padden was the keynote speaker at the
Wednesday BPME session “lndependent
Television: Nightmares in Promotion,’

“Despite our great growth and solid media
value. we continue w0 experience nunmer-
ous frustrations as we continue 0 expand
and consolidate our position in the market-
place,” sail Padden. One of the trustrations,
he said, “was that our audicnces continue 10
be undermeasured in the diary-based meth-
odology still utilized in most markets.™ Al-
though the INTV association has devoted
“enormous resources to address this prob-
lem.” he said, the response of the rating
services has been “wholly inadequate.™ Pad-
den said that there is no evidence that either
Nielsen or Arbitron has made the necessary
effort to gauge audiences on independent
television stations more accurately.

A new and growing frustration, he said,
“is the emergence ol a curious and irrational
double standard between independent tele-
vision stations and cable networks.™ Using
the advertising industry as an example. Pad-
den suid that “our stations freyuently face
minimum ratings cut-otfs that have the ef-
fect of excluding some of our dayparts from
any consideration in media buys. We're fre-
guently told that one or more of our stations
cannot be bought because a two rating is (oo
small 1o be statistically reliable.” Padden
said that the “same media buvers that veto
indies with two ratings are stumbting over
themselves 10 embrace cable networks with
a 0.2 rating.” He said that while cable net-
works carrying “outdated programing™ such
as The Douna Reed Show, My. Ed or Car 3},
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Where Are You? are considered must-buys,
an indie station carrying the same program-
ing would be “derisively dismissed as a
dog.”

Padden also said the double standard ex-
ists in the debate over must carry. Under the
current requirements, local stations are re-
quired to earn at least a 2% audience share to
be eligible for must-carry status. “Ironical-
ly,” he said, “if the cable networks were
subjected to this same standard, very few of
them would qualify for carriage on any
cable system.” He added that it has become
all too familiar for cable operators to shift
channel assignments to favor their vertically
integrated program product, resulting in
popular stations being replaced by cable
networks with ‘“‘comparatively miniscule
ratings and shares.”

Program directors and their departments,
said Padden, “will play a key role in assur-
ing that independent stations have the op-
portunity to grow and thrive in a market-
place governed by true competition and

elemental fair play.”

In a market that is becoming more com-
petitive, with the increasing penetration
numbers of cable and direct broadcast satel-
lite transmission on the horizon, Padden said
that stations should tumn to localism to “as-
sure the survival and prosperity of free over-
the-air broadcasting.”

“The one thing,” he said, ‘“that cable
operators, telephone companies and broad-
casting satellites cannot provide to consum-
ers except via your signal is the local pro-
graming you present and the overall
perception of your station as an important
part of life in your local community.” Al-
though local programing is important, he
said, it is not the only way to build an
identity within the community. “Every pro-
motional assignment should be regarded as a
new opportunity to enhance the bond be-
tween the station and its local community,”
Padden said. He recommended that the pro-
motion departments should reach out to or-
ganizers of annual parades, local celebra-

tions or causes and become their media
partners. “Community-oriented promotions
can become the linchpin for your future
survival and they can develop into an impor-
tant source of new revenue.”

While stressing the importance of com-
munity-oriented promotions, Padden sin-
gled out WTTG(TV) Washington, KRIV(TV)
Houston and wGN-Tv Chicago as stations
that had developed successful community
campaigns.

“It is absolutely critical,” he said, *“for our
survival that our stations be perceived as an
important part of the local community in the
minds of viewers, cable operators, advertis-
ing executives and government officials.”

Padden challenged the audience, made up
mostly of promotion directors, to be daring,
different and to “think outside the square. If
you meet this challenge,” he said, “no na-
tional program service beamed from a dis-
tant city will ever be able to take your place
in the hearts and minds and viewing habits
of the people in your local community.”

Quello: License revocation is too harsh

Commissioner fires ‘first gun’ on
comparative renewal and revocation
at annual AWRT convention where
he's given association’s top award

FCC Commissioner James Quello, in a
speech at the American Women in Radio and
Television convention in Pittsburgh last
Thursday, called the revocation of broadcast
licenses for violation of FCC rules “cruel
and unusual punishment.”

“No utility or monopoly or any other
industry is subject to this kind of business
death penalty for violation of rules or laws,”
Quello told his audience. He said the FCC
*“should carefully explore forced divestiture
and sizable fines as an alternative to proper-
ty confiscation,” which, he charged, raises
“questionable government seizure” issues.
He said he has long advocated raising the
FCC’s maximum fine from $20,000 to $1
million. The FCC is now reviewing an ad-
ministrative law judge’s finding that RKO
General was unfit to hold the licenses to
KHI(TV) Los Angeles and 13 other stations,
together valued at around $! billion.

“I can't prevent speculation” that his
statements on license revocation might refer
to RKO, Quello later told BROADCASTING.
“It’s just the way I have come to feel after
years at the commission,” he said. RKO
“has already suffered to the tune of around
$600 million for their dereliction—some
$400 million in Boston, $100 million in
New York, WwWOR-TV, and another $150 mil-
lion in Los Angeles, KHI-TV. ] am not sure
you can really solve the problem with forced
divestiture either,” he said.“You put time
constraints on them, and they still have to
sell at bargain prices.”

Although Quello said he continues “to
allot highest priority to must carry”—above
his support of the reimposition of syndex
and of the three-year ownership rule—he
devoted much of his speech to firing *“the
opening gun” in current commission delib-

.I'|||||

/|

Quelio at AWRT annual meetmg

eration over another “urgent issue—the need
for regulation and eventually legislation to
prevent abuses caused by license renewal
challenges” (see story, page 31).

Advocating speedy adoption of “a much
needed two-step renewal process [Wthh]
the FCC should promptly send to Congress”
in the form of recommendations for reform
legislation, the commissioner proposed that,
even before congressional action, the FCC
can take “interim regulatory steps to allevi-
ate the threat to stations that are filing their
renewal applications this summer.

“The courts’ elimination of must carry is
a compelling reason why Congress should
revisit cable legislation...not to please
broadcasters, but to serve the public with
assured future free TV....” Warning of cable
TV's growing power—cable shows a net
value of $68 billion while broadcasting
stands at $39 billion, he said—the commis-
sioner, however, credited National Cable
Television Association President James
Mooney, “and even [TCI President] John
Malone,” with exhibiting openness on the
must-carry issue.

Of obscenity, Quello said,

“the more spe-

Broadcasting Jun 13 1988
34

cific we make rules as to exactly what is
prohibited and when, the more we infringe
on First Amendment rights...our general
definitions are clear enough for 99% of the
broadcasters who should not be in jeopardy.
The other 1%...should get the message that
the FCC is enforcing obscenity laws.” Of
another First Amendment issue, he said: “I
don’t think [the] faimess [doctrine] belongs
in a country dedicated to free speech.”

a

“The golden age of women is arriving,”
Quetlo said at the luncheon. Although out-
going AWRT president, Marlene Belles, and
her successor, Diane Sutter, elsewhere
qualified their agreement with that appraisal
of their membership’s progress, the associ-
ation expressed its unqualified gratitude for
the commissioner’s long-time support by
naming him the 1988 recipient of AWRT’s
top honor, the Silver Satellite award.

Quello “is a perfect example of how to
honor one of our own in the industry,”
Belles said of the group’s choice for the
Silver Satellite award.“He’ s a friend of
broadcasters and of women,” she said a few
hours before surprising Quello with the
award and a stack of congratulatory letters
from current and past FCC chairmen and
commissioners, as well as from the current
presidents of NAB, NCTA and the Associ-
ation of Maximum Service Telecasters.

Quello “has fostered the entry of women
and minorities in broadcasting by eliminat-
ing unnecessary rules and regulations,” said
Belles.““He has also been a strong advocate
for ownership and employment policies that
facilitate participation of women and minor-
ities in telecommunications. We are very
proud,” she said,“to present this award to a
most deserving recipient.”

AWRT presented its other major honor—
the Achievement Award—to Frances Pres-
ton, president and chief executive officer of
Broadcast Music Inc. ')
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At The Hartford, we know there’s more to protecting your station
than meets the eye. Or the ear. And we’ve developed a package of coverages
that’s attuned to the special needs of the broadcast industry.
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Now soldin
9 of the Top 10.
Latest additions...
WIBK-TV
Detroit CBS Affil.
WUAB-TV
Cleveland Indie
KTIVTY
Dallas Indie
KSTW-TV
Seattle Indie

KGTV
San Diego ABC Affil.




Morton Downey Jr., the one hour talk show strip that blew
away the competition in New York, is now blowing away the
competition in market after market across the country.

After just one week in national syndication, the results are
phenomenal—up all over, and reaching new heights from

coast to coast.

Here are some examples from Mort's outstanding national

premiere:

CHICAGO

WPWR-TV INDIE 8 PM
Up 70% in time period share.
Up 31% over lead-in.

PHILADELPHIA
WPHL-TV INDIE 10 PM
Up 77% in time period share.
#1 indie in time period.

SAN FRANCISCO
KRON-TV NBC AFFIL. 1:30 AM
#1 among all stations in time period.

BOSTON

WSBK-TV INDIE 11:30 PM

Up 150% over previous week.
Clobbers the ofEer 3 indies combined.
Up 74% over M:A=S:=H lead-in.

MIAMI

WDZLINDIE 10 PM

Up 50% over previous week.

In a tight race for #1 in time period.

SACRAMENTO

KOVR ABC AFFIL. Midnight

Up as much as 60% over previous week.
After one week, nearly doubles
Nightline lead-in.

HARTFORD
WTXX-TV INDIE 10 PM
Made station #1 indie in time period.

Morton Downey Jr.—

the local sensation is now a
proven national phenomenon.
Up with Downey.

The Morton Downey Jr. Show

Produced by Quantum Media, Inc.
Distributed by

MCATV

New York

Los Angeles

Dallas
Atlanta
Chicago

212) 605-2786
818)777-5816
(214) 386-6400
404) 875-1133
312)337-1100

© 1988 MCA TV, All rights reserved. Source: Nielsen 5/30/88.-6/3/88



U.S. comes away from Rio conference
with new opportunities for AM

What to do with 100 khz of new

AM space? FCC proposes novel
policies including no ownership cap,
shortcut comparative proceedings,
nationwide licensing of channels

Countries of the western hemisphere

working smoothly, with little or no evidence
of the politicization that has marked some
previous International Telecommunication
Union-sponsored conferences—completed
work in Rio de Janeiro last Wednesday (June
8), a day ahead of schedule, on a plan for
use of the 100 khz of spectrum that has been
added to the upper end of the AM band in
Region 2. FCC Commissioner Patricia Diaz
Dennis, who headed the U.S. delegation.
said the U.S. under the plan will have “the
maximum flexibility” to use the 10 chan-
nels. from 1605 to 1705 khz. as it sees fit.

And as the representatives of 20 of the 22
countries that attended the two-and-a-half-
week conference were signing the Final
Acts—Nicaragua and Peru were unable to
sign for reasons dealing with membership
standing—broadcasters and their engineers
and lawyers were poring over the FCC's
fourth notice of inquiry in the proceeding
initiated to help the agency decide on the
regulatory scheme it will impose on the 100
khz of spectrum when the new plan becomes
effective on July 1. 1990. The text confirms
the impressions created by the brief press
release on the inquiry issued on Feb. 25 that
the conumission has far-reaching, indeed
radical. ideas in mind, as it seeks ways (o
bolster AM’s competitive position, at least
in the upper band.

Dennis said she was “exceptionally
pleased with the conference results,” add-
ing: “Everyone in the United States will
benefit from the new services that will be
available in the 1605-1705 khz band as a
result of the agreement.” She extended “ku-

dos” 1o her delegation for the work it did.
And she stressed her appreciation of the
absence of politics at the confcrence, sin-
aling out Cuba for special mention. She said
that. unlike the first session of the conler-
ence, in 1986, when the Cuban delegation
atacked the U.S. because of its Radio Marti
broadcasts to their country. “the Cubans
were very cooperative and worked well
throughout the conference.”

She also said that in agreeing to sign the
Final Acts. Cuba has bound itself 1o comply
with the plan's provisions requiring coun-
tries to protect the stations of its neighbors.
In December 1981. when the western hemi-
sphere countries reached an agreement pro-
viding for a plan for use of the then basic
AM band. from 535 to 1605 khz. Cuba
refused to sign (BROADCASTING, Dec. 21
1981). It stormed out of the conference—
also held in Rio—at least in part because of
Radio Marti. which had begun broadcasting
earlier that year.

But a hint. at least, of the continuing
animosity between the countries was evi-
dent in statements filed at the conclusion of
the session. The U.S. reserved the right o
protect its AM service against the interfer-
ence caused by another member of the ITU,
and Cuba reserved the right 1o protect its
“sovereignty and national interest” in the
event of “further radio attack on its national
security in the 1605-1705 khz band.” Still,
Dennis said she would not describe those as
“heated political statements.” She also said
that although the Malvinas/Falklands issue
came up during the conference. Argentina
and the United Kingdom managed to avoid
political battle over the dispute which had
precipitated a war between the two countries
in 1982.

One of the principal decisions of the con-
ference was to employ allotment planning.
under which designated frequencies are

RADIO REPORTS VIA SATELLITE FROM
THE JOHNS HOPKINS MEDICAL INSTITUTIONS

Broadcast-guality wraps and cuts on timely medical and health topics,
designed to fit into your newscasts or stand alone as a feature report.

This week—-
Coverage of the IV International Conference on AIDS
in Stockholm.

The service is free. To find out more, call 301-355-2849.
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available for use anywhere within a speci-
fied area. The FCC believes this will pro-
vide the flexibility necessary to promote the
technical development of AM broadcasting,
which has becn losing ground in the U.S. to
FM. Power is limited to | kw at the border
and 10 kw anywhere else.

What's more. the conference made the
band sate for AM broadcasting. It adopted
criteria (o protect broadcasting against inter-
ference from the fixed and mobile services
now assigned 10 the band on a “permitted”
basis (those drawing up a plan for a new
service in a band need not consider existing
“permitted” services). But that will not be a
problem in the U.S.; it is removing virtually
all of its fixed and mobile services from the
band. Radionavigation services assigned
will continue to operate in the AM band in
the U.S. on a secondary, noninterference
basis.

Under the basic plan adopted last week,
even-numbered channels—1620, 1640,
1660. 1680 and 1700 khz—were allotied to
the U.S. within 330 kilometers of the bor-
ders with Mexico and Canada. Dennis said
the U.S. has developed machinery for co-
ordinating use of adjacent channels with
those two countries. Bevond 330 kilome-
ters, the U.S. was allouted all [0 channels.
The result enables the U.S. to implement its
plan to reassign travelers’ intormation sta-
tions that are operating on 1610-1700 khz
throughout the country. Travelers’ informa-
tion service is also heard on 530 khz.

As for the fourth notice of inquiry—on
which comments are due on July 11 and
replies, July 26—the commission appears 10
be viewing the 10 channels between 1605
and 1705 khz as virtually a clean slate on
which it can write the kind of marketplace
regulation it has espoused during the Reagan
years. The most radical of the ideas—as
previously reported—contemplates nation-
wide licensing on some or all of the nine
channels (other than 1700 khz) that are be-
ing made available for regular AM broad-
cast service (BROADCASTING, Feb. 29). Oth-
er proposals on which comment is sought
envisage withholding application of the du-
opoly and multiple-ownership rules to the
expanded band, either permanently or for a
limited time, five years or longer.

Under the proposal for nationwide licens-
ing, a single entity could operate or sublease
stations from coast to coast. The stations
would be subject to the power limits adopted
at the Rio conference—1 kw at the border
and 10 kw elsewhere—but within those re-
strictions, a licensee could operate as many
stations as it desired and at whatever loca-
tion. “The important fact is that the licensee
not the commission, would determine wha
they found to be the optimum mix of num



ber of operations and power levels of those
operations and interterence between its own
operations,” the commission suid. The li-
censees, the commission added. would have
the econamic incentive 1o provide “the most
valuable set of services o consumers or
listeners.”

The commission said it is aware that the
proposal represents a“substantial departure
from the regulatory approach™ thus tar ap-
plied to the existing AM band. But it sces
the departure as a possible solution to the
probiem of the waning viability of AM sta-
tions. The commission noted that although
there are a substantial number of radio sta-
tions—about 10,000—it is the number of
FM stations that is growing rapidlv. AM
stations, the commission added. “have not
been doing as well as FM™ in terms of
revenue and profitor audience and ratings o[
station sale prices. As a result, it said.
may be desirabte to consider a new approac h
that might well encourage further growth of
the AM band, and LSPLCId”y the use of the
expanded AM band 1o provide those ser-
vices most valued by lisieners .’

Bul the proposal poses a number of knotty
legal and policy problems. For instance.
how would it square with Section 307(b) of
the Communications Act. which requires “a
fair, efficient and equitable distribution™ of
broadeast service “among the several states
and communities™ And i a national licens-
ee were [0 serve as a coordinator rather than
an operater ol the stations on the channel.
what would be the advantages and disadvan-
tages of permitting interference levels 10 be
determined by negotiations among the at-
fected parties? Would additional statutory
authority be necessary (o implement the
concept ol negotiated interference rights?
The commission is also considering the ne-
gotiation-of-interference-rights issue in a
notice of inguiry regarding AM technical
assignment criteria. issued last August.

Regardless of whether the commission
opts tor national licensing. it clearly sees the
present ownership limitations as barriers 1o
its goal of promoting AM broadcasting.

“Rather than impose the same ]L“llllelV
constraints that have resiricted broadcasters
in the 535-1605 khz band,” the commission
said, it would be well to consider whether its
duopoly and other multiple ownership rules
could “inhibit the establishment ol stations
in the expunded AN band and thereby limit
service (0 the public.”

Accordingly, the commission seeks com-
ment on whether it should apply the national
ownership rules—they limit ownership of
AM swations to 12 (14, i no more than 12
are controlled by members of nonminority
groups)-—to the ‘expanded band, regardless
of whether it authorizes national Iucmsm"
Or would it be preferable to waive the na-
tional ownership rules for at least live vears
forany party licensed in the expanded band?
The conunission asks the same questions us
to its rules prohibiting any party {from own-
ing two or more AM stations within the
same community or whose pertinent con-
tours overlap. The commission is consider-
ing the duopoly qlu.suon in a rulemaking
pl()LLLdlllL it mnmlul in Fehruarv [987. But
it said it believes it “appropriate” to consider
the matier in the context of the expanded

band, as well.

The notice of inquiry ranges across a
number of other issues.

® For instance. since the demand for the
expanded band “is likely to far exceed its
capacity.” should certain types ol appli-
cants. such as minorities and women. or
daytime-only licensees seeking to improve
their facilities, be given special treatment?
Those groups are given preferences in exist-
ing comparative-licensing proceedings

B In making use ol the expanded band,
should the commission use an allotment
plan or one under which an assignment for
each station is entered with specific power,
antenna height and location? The commis-
sion pressed. successfully. for an allotment
plan. in Rio. But, the commission said, in
considering the trade-offs between the two
kinds of plans. the domestic and internation-
al considerations are ditferent.

® And what of mutually exclusive appli-
cations? Given the 4.807 AM stations now
operating, is it necessary lor the commission
to conduct u detailed examination of the

needs of difterent comimunities represented
by applicants in determining which should
be favored under the statutory requirement
ol a fair. elficient and equitable distribution
of licenses among the general states and
communities? What of replacing the expen-
sive and time-consuming oral comparative
procecding with a paper hearing? Or even a
lottery? The commission noted that it is
“committed to prompt and e¢tfective use of
this newly available spectrum.”

The lag of more than three months from
the date ol the commission’s decision to
issue the notice and the release of the texi
has been attributed to the dilticulty of recon-
ciling views of various elements within the
commission—including the commissioners’
offices—on the many potentially controver-
sial ideas that were 10 be ottered for com-
ment. The commission will have to work at
a laster pace it it is 10 translform the propos-
als into the rules and procedures necessary
to open the band for applications by time the
new Rio agreement becomes effective, in
Just over two vears. ]

m
New radio group formed

RKO station executives start
Breadcasting Partners Inc.;
first acquisition is stations
of Dorton Broadcasting

Two RKO Radio executives, Lee Simonsou,
vice president and general manager of talk-
formatied WORr(AM) New York, who has
been with RKO since 1970, and Buarry
Mayo. vice president and general manager
for wORr’'s co-owned mlmn contemporary,
WRKS-FM New York, will be leaving their
posts. They will share in the ownership and
management of Broadcasting Partners Inc .,
anew ly formed radio group that is acquir Im..
the assets of Dorton Broadcasting. which
includes wBMX-EM Chicago. on which Dor-
ton Broadeasting was scheduled to close late
last week. Dorton i 15 buyving WBMX-FM from
Sonderling Radio and will pass it through (o
Broadcast Partners as part of the Dorton
group.

Principal financier and equity holder in
the Dorion deal is Morgan, Lewis. Githens
& Ahn. a New York-based investment bank-
ing firm. Other financing is being arranged
by TCW Capital, an affiliate of Trust Com-
pany of the West. Financial adviser (o the
deal is Tony Hoffman. managing director for
ComCapital, New York.

The  one-and-a-halt-year-old  Dorton
Broadcasiing (initally called Sky Broadcast-
ing) currently operates four radio properties:

Mayo Simonson
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WCZY-FM Detroit, WGIV-AM/WPEG-FM Char-
lotte. N.C.. and KSKY(aM) Dallas. The lasi
may be spun off after the Broadcasting Part-
ners takcover. The Dorton radio station port-
tolio. including WBMX-FM. is valued at
about $68 million. The company is headed
by former Gannett Radio president. Joe Dor-
ton. who will not be part ot the new group’s
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New Nemisis. The new entrepreneurial wave of the late 1980’ has led to the creation of
another radio group. Jerry Schubert, former president and CEQ of Eastman Radio, the New
York-based radio rep firm, and Don Nelson, general manager of Teleprograms, a Los
Angeles-based radio program supplier, have formed a new company, Nemisis Communica-
tions, to acquire radio properties in the top 75 markets.

“Qur primary thrust [for radio station acquisitions] will be toward medium markets wesl of
the Mississippi,” Schubert said. Nemisis, which will be headquartered in Denver, has “initial 1
capitalization” of $30 million, Schubert and Neison said. Schubert will move from New York to
Denver while Nelson will continue to operate from the Teleprograms studios in Los Angeles.

management.

Simonson will serve as executive vice
president and chiet operating officer of the
new entity; Mayo will be its president. Both
will hold equal amounts of stock in the
company.

“It is the dream of most people in this
business to be entrepreneurs.” said Simon-
son, in explaining he and Mayo's pursuit of
station ownership. “We made a decision
about a vear ago to start talking to people
about station acquisitions. When the Dorton
opportunity came up, we decided it was
time to venture out.”

Simonson. 39, and Mayo, 35. were plan-
ning to unveil their plans once the WBMX
sale closed. ~We will stay on with RKO for
as long as they want us to do so, until about
Aug. 1.7 Simonson said. That is the ap-
proximate date for the launching of Broad-
casting Partners. 1t is also the date that FCC
approval for the Dorton sale is expected.

“This [new venture] is something that
both Lee and Barry have been very upfront
about. It was not a shocking revelation,”
said RKO Radio President Jerry Lyman.
who is also the outgoing National Associ-

ation of Broadcasters radio board chairman.
Simonson added that RKO has been “very
supportive” of the move to form a new
company.

of candidates by July | and will have a new
management team 1n place by Aug. 1. “I
have already received several calls. . .But |
don’t have anyone standing in the wings,”
Lyman said. (WOR and WRKS remain one of
the country’s strongest radio station combi-
nations in revenues and ratings.)

Simonson has been at the helm of WOR
since 1984, Before that. he was vice presi-
dent and general manager of WRKS (former-
ly wXLO-FM) and general sales manager of
wWEYR(FAD Chicago.

Mayo joined RKO in May 1981 as assis-
tant progrant director for WRKS. He was
named vice president and general manager

Lyman said he expects to narrow the field  three years later. g
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In honor of Hoberman

Ben Hoberman, the former president of
ABC Radio and a 36-year company
veteran, will be this year's recipient of the
National Association of Broadcasters’
Radio Award, which will be presented
during the radio luncheon at the
organization’s annual radio convention
(Radio '88), scheduled for Sept. 14-17 in
Washington. Guest speaker for the
luncheon will be ABC Radio News
commentator, Paul Harvey.

Hoberman, who now lives in Los

f
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Hoberman

Angeles, was president of ABC’s radio
division from March 1979 through
December 1985, taking early retirement
just before the completion of the Capital
Cities/ABC merger (BroaDCASTING, Dec.
16, 1985). Prior to his tenure at the network,
Hoberman had served as vice president
and general manager of ABC's KaBC(aM)
Los Angeles for 19 years, overseeing that
station’s format switch from MOR to talk in
1960 and its rise to one of the most popular
talk radio outlets in the country.

Hoberman first joined ABC in 1950 as an
account executive for wxyz-Tv Detroit. In
1958, he was promoted 1o general
manager of waBc(am) New York and two
years later moved to KABC.

Festival finalists

The International Radio Festival of New York
will hold its annual awards ceremony for
programing and advertising campaigns on
Thursday evening, June 16, at New York's
Sheraton Centre hotel. Finalists, taken from
a record 1,835 worldwide entries, are
eligible to compete for a gold medal in their
competition category and a grand award in
their main category group. Competing
radio programs and commercials will be
showcased at the hotel June 14-16.



TOLASTIN THIS
BUSINESS, YOUVE GOT
TO MAKE WAVES

While Ed Murrow invented
broadcast journalism to report a
world war, Harris supplied the radio
equipment that carried the word.

As Mr. Spock sailed the galaxy,
Haris introduced the first VHF televi-
sion transmitter with [.F. modulation.

And when TV miniseries first
glued viewers to their chairs night
after night, Harris put the broadcast
industry’s largest field service team on
call 24 hours a day. Seven days a week!

Now, as MTV ", Talknet, and L.A.
Law set the pace for programming,
Harris is leading the way with digital

and solid-state systems that are revo-
lutionizing radio and TV technology.

Harris started making waves in
1922. Since then we've introduced
over 50 industry firsts. From the
transcription turntable. To the digital,
solid-state AM transmitter.

And we're the only manufacturer
with a Technical Training Center. Not
just for Harris hardware. But to teach
your staff how to operate and main-
tain any transmission system on the
market.

In our business, you either
make history. Or you become history.

That's why programs like Star Trek
became classics. And that's why Harris
is still America’s only full line broad-
cast equipment manufacturer.

Find out how Harris is leading
broadcast manufacturing into a new
century. Call TOLL FREE:

1-8004-HARRIS
_ Extension3011

The USS. Enterprise™ and © 1988 by Paramount
Pictures Corporation. All Rights Reserved.
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(CCB) Capital Cities/ABC ... 312
(CBS) CBS .. 160 7/8
(CCU) Clear Channel 12 34
(INFTA) Infinity Broadcast... 21 1/2

(JCOR) Jacor Commun. ... 5 58
{LINB) LIN ........... 64 34
(MALR) Matrite 7 12
(MALRA) Malrite ‘A . 7 12
(OBCCC) Olympic Broad..... 3 34
(OSBN) Osborn Commun.... 6 34
(OCOMA) Outlet Commun.. 20 34
(PR) Price Commun. ............ 8 7/8
(SAGB) Sage Broadcasting 4 34
(SCRP) Scripps Howard .. 80

{SUNN) SunGroup Inc.. 1 12
{TLMD) Telemundo ....... o 7 3/4
(TVXG) TVX Broadcast ........ 3

{UTVI) United Television ...... 30
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(BLC) AH. Belo....
(ASTV) Amer. Comm.
(AFL) American Family....... 14
(ACCMA) Assoc. Commun. 21
(BMAC) Bus. Men's Assur.. 35 1/2
(CCN) Chris-Cratt................. 21 14

29 78
332

(DNB) Dun & Bradstreet 51 3/8
(DUCO) burham Corp.......... 26 172
(GC1) Gannett Co........coorvrroe. 32 178
(GY) GenCorp ........ccourvemvumsas 18 58

(GMXC) GMX Commun. _......
(GACC) Great Amer. Comm.. 11 5/8

(JP) Jefterson-Pilot .... 31
(XR1) Knight-Ridder. 43 12
(LEE) Lee Enterprises. 26 34
(LC) Libenty .............. 39 34
{MHP) McGraw-Hill ............... 55 1/4
(MEGA) Media General....... 41
(MDP) Meredith Corp..... 27 34
(MCG) Mich, Energy... 23 34
(MMEDC) Multimedia.. .. 66
{NYTA) New York Times....... 28 14
(NWS) News Corp. Ltd, ... 18
(PARC) Park Commun. ........ 28 172
(PLTZ) Pulitzer Publishing... 29 34
(REL) Reliance Group Hold.. ]
(RTRSY) Reuters Ltd........... 28
(SKHA) Selkirk... 20 172
(STAUF) Stautfer Commun 146
(TMC) Times Mirror.............. 32 7/8
(TMC1) TM Communications 34
(TPCC) TPC Commun, - 316
(TRB) Tribune....ovvrvecrneeene 40 374
(TBSA) Turner Bestg. ‘A ... 14 5/8
(TBSB) Turner Bestg. 'B'..... 15 38

(WPOB) Washington Post... 220 3/4

(SP) Aaron Spelling Prod.... 6

(ALLT) All American TV....... 2

{BRRS) Barris Indus .. 9 34
(KO) Coca-Cola.... 39 /4
{CLR) Color Systems. 4 58
(KPE) Columbia Pic. Ent.... 9 38
(CAVN) CVN Cos. ................. 13 3/4
(DEG) De Laurentiis Ent...... 916
{depi) dick clark prod. . 4 1/8
(DIS) Disney................. 62 1/4
(DJ) Dow Jones & Co 34 34
(EM) Entertainment Mkig..... 3 18
{FNNI) Financial News .. 6 78
{FE) Fries Entertain... 2

(GW) Gulf + Western 44 14
(HRIG) Hal Roach... .. 4 18
(HHH) Heritage Entenain 2 34
(HSN) Home Shopping Net. S 18
{KWP) King World ............e. 18 18
{LAUR) Laurel Entertain. . 1 3/4
{LT) Lorimar-Telepictures. 13 /4
(MCA) MCA ... ... 41 38
{MGM) MGM/UA Commun 16 3/4
(NH!) Nelson Holdings ......... 1/2
{NWE) New World Enter....... 1 78
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Qintex.

The New Namein

TV Entertainment.

Hal Roach Studios has merged with Robert
Halmi, Inc. to form Qintex Entertainment.

The rapid growth of filmed-entertainment
distributor/syndicator Roach, coupled with the
prolific, award-winning television film output of
Haimi, dovetail to form a financially strong, highly
competitive company.

Qintex is active domestically and internationaily
in all television venues: network, pay and basic
cable, home video and first-run syndication.

Qintex has a strong roster of projects— series,
movies-of-the-week, miniseries — for airing and
in development.

Its fall 1988 TV series include: “T and T” star-
ring Mr. T, now in first-run syndication; “Crosshow
— The Adventures of William Tell,” now in its third
season of production; “Kids, Inc.,” airing in its
fifth season on the Disney Channel; “Flip.” a new
children’s videomagazine airing on CBS in the fall;
and “The Family Show,” a family talk show for pay

cable premiering later this year.

Eighty-five half-hour episodes of “The New
Leave It to Beaver” will air in strip syndication
beginning in September. “Lonesome Dove,” slated
for airing on CBS, is an 8-hour miniseries based on
the Pulitzer Prize-winning Larry McMurtry novel.
“Kenya,” a one-hour pilot for a dramatic series set
in Africa, has been delivered to ABC. And Qintex is
Colorizing 134 black and white “McHale’s Navy”
episodes for distribution in the syndication market.

Qintex also enjoys the financial backing of
Qintex Limited, the $1.7-billion (assets) Austra-
lian media, communications and resorts concern.
As Qintex Enterlainment’s largest shareholder, it
has pledged $70 million in additional capital for
TV production projects, and will expand its U.S.
activity through Qintex.

Qintex Entertainment — now among the
TVindustry’s largest independent producers
and distributors.
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How to vamp While writers strike is among CBS affiliate concerns

Fall schedule, writers strike and
network’s ad campaign expected to
be addressed at meeting in L.A.

Prime time programing and the network’s
overall promotional effort will loom as the
issues of biggest concern at next week’s
annual CBS television affiliates meeting in
Los Angeles.

With the ongoing writers strike, the next
fall season will be the most challenging
since the 1981 actors strike delayed the start
of that season by about a month. The con-
sensus is that the current strike will delay the
start of the season until at least the end of
October, perhaps longer if a settlement is not
reached soon.

Foremost on the minds of many affiliates
is how CBS plans to program the weeks in
prime time between the normal start of the
season—ithe third week of September—and
the actual start of the season. Network offi-
cials say a plan will be in place to announce
to the affiliates next week. Past precedent
would suggest a blend of specials, repeats.
and dipping deeper than normal into the
movie vaults. CBS and ABC have the added
challenge of counterprograming the 1988
summer Olympics on NBC, which will air
in late September and early October.

Most of the affiliates will be getting their
first glimpse of the network’s new programs
for the fall. Many of those contacted last
week were reserving judgment of those
shows until they’ve had a chance to see the
pilots.

But others remained optimistic. “It looks
like a competitive schedule to me,” said Phil
Jones, general manager, KCTV(TV) Kansas
City, Mo.. and immediate past affiliate
board chairman. “I like the idea of bringing
more comedy onto the schedule,” said
Jones. “And I didn't see anything that scary™
introduced by the other two networks.

Added Dennis Williamson general man-
ager, KREM(TV) Spokane, Wash.: “This will
be a test for Kim LeMasters [president, CBS
Entertainment]. This is his show entirely.”

According Ben Tucker, general manager,
KMST(TV) Monterey, Calif., and chairman of
the CBS affiliates advisory board, the other
major concern for station managers at this
week’s meeting will be “the whole CBS
promotion area and how well coordinated
the affiliate [promotion] tie-in is.” CBS
launched a new all-encompassing program
promotion campaign about six months ago
(developed by the network’s new ad agency,
Backer Spielvogel), entitled “Television You
Can Feel.” That campaign will continue into
next season with some fine tuning.

According to Tucker, there is strong senti-
ment within affiliate ranks that the campaign
lacks the “excitement” that is essential to the
success of any major promotional theme for
network television. “*When you have a situa-

tion like the current one,” said Tucker,
“where there is a strong first-place network
[NBC] and two networks battling for sec-
ond, you really need something that draws
viewers to you.”

Anthony Malara, president of the affiliate
relations division of the CBS Television
Network. acknowledged that the network’s
promotion effort needs “some work.” He
also reported that the network would re-

spond to affiliate concerns about the promo-
tion problems with specific proposals to
improve the situation. Backer Spielvogel
executives met last week with Gene Jan-
kowski, president, CBS/Broadcast Group,
on ways to improve the campaign.

Despite the network’s problems, affiliates
contacted last week were not expecting
much fist pounding at this week’s gathering
in Los Angeles.

| think the tone will be very busingss-
like,” said Tucker. Others also noted CBS
sent what they saw as two Very positive
signals recently that the network is serious
about improving service to affiliates and
willing to spend money on big event pro-
graming. Two weeks ago, the network was
split into two divisions, one focusing on

sales, marketing and promotion, headed by
Thomas Leahy, and the other focusing on
affiliate relations, headed by Malara
(BROADCASTING, June 6). The week before
that, CBS Sports won the rights to televise
the 1992 winter Olympics, to be held in
Albertville, France.

KREM's Williamson said he thought both
moves were good signs. “Some have ques-
tioned [CBS Chairman and Chief Executive
Officer] Larry Tisch’s selling of various
CBS properties, wondering if the money
gained would be put back into the network.”
Acquiring the rights to the Albertville
games, said Williamson. is ““a good sign.” It
is also a good news event the network can
use to counter all the bad press it has collect-
ed over the last several years. “Now they
have a banner to wave, and I'm sure they
will,” Williamson added.

Paul Raymon, general mangaer, WAGA-TV
Atlanta, agreed that the acquisition of the
1992 winter games should be a “big morale
booster” for the network and its affiliates.
“There has been some criticism of Larry
Tisch not being willing to spend the money
for events that would separate us from the
pack. Here he has put his money where his
mouth is.”

Williamson also said he expected the cur-
rent soft sales environment to evolve into a
discussion at the meeting about future ef-
forts to market and promote network televi-
sion. “There are more [competing] players
than ever, and it's a tougher sell,” he said.
Raymon added that the newly announced
restructuring “is generally applauded. Both
guys are very popular, and it appears to be a
way to serve the current” environment. U

#

NBC in Maui: basking in first place

Celebratory mood continues as
affiliates head to Hawaii for
annual meeting; writers strike,
network’s move into cable, fall
schedule also high on agenda

The one problem that comes with being on
top is finding ways to stay there. With that
thought in mind, the NBC affiliates con-
verge on Maui for their annual affiliate

%

meeting, beginning Thursday, June 16. Af-
filiates will take few complaints with them
to the Hawaiian island, following the net-
work's third consecutive season win, and a
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record-setting May sweeps victory. The net-
work moved its annual meeting from Los
Angeles to Maui in 1986. as a celebratory
gesture, after winning the 1985-86 season:
the network has had no reason for a change
of venue since.

While continuing the celebration, the af-
filiates will discuss the ramifications of the
writers strike, the network’s entrance into
the cable industry and the new fall program
schedule.

NBC’s deal to acquire Tempo Television,
said to be near completion, has left affiliates
more cautious than concerned. “The Tempo
deal is logical, given the reality of network
business,” said John Spinola, vice president
and general manager of WBZ-Tv Boston.
“I"d like 1o think they will always operate in
the best interests of the network, and 1 have
no reason to think otherwise, given the con-
versations 1've had with [NBC President]
Bob Wright,” said Spinola.




suid Robert Davis., president and general
manager of KMTR-TV Eugene, Ore.: “The
Tempo deal is none of my business, as long
as the acquisition doesn’t interfere with the
relationship of the network and affiliates.”
He added: ~If the World Series winds up on
Tempo rather than NBC. then I'll have a
probleny, but I don’t think that is the intent.
If it enhances the network. then [ think it's a
good deal.”

Another response came from Jack Reber.
president and general manager of KHQ-TV.
Spokanc. Wash.: “I think Bob Wright is
right on target with the Tempo asquisition. |
don’t feel threatened as a broadcaster. and |
think the acquisition can strengthen the both
of us.”

The network’s fall schedule. which will
introduce six-and-a-half hours of new pro-
graming. has left affiliates optimistic and
confident that the changes will strengthen
NBC's position.

“I'm glad to see that NBC has taken an
aggressive posture,” said Ray Watson. vice
president and general manager, KGET(TV)
Bakersfield. Calif.. “and not just sitting
back on their laurels.” He said he was
“pleased with what I"ve seen so far.”” Watson
said the one disappointment in the schedule
was the dismissal of Year in the Life, one of
his favorites. *I think the show might have
built a bigger audience in another time peri-
od. but it did get a fair chance.” Watson
said.

"I feel some very good programing has
been introduced for the fall schedule,” said
KMTR-TV's Davis. “NBC has repositioned
some successful programing performers,
such as Night Cowrt. to bolster the new
programs.™ Like Watson. Davis is also sorry
to see the cancellation of A Year in the Life,
“but I understand it was necessary.” Davis
said.

“I've been delighted with the network’s

programing the past several years.” said Jeff
Rosser, vice president and general manager
of WVTM-Tv Birmingham, Ala. *“Nothing
that I"ve seen in the schedule has been much
of a surprise.” he said. “Besides. program-
ing is such a crap shoot, I remember a few
years ago when everyone was wondering
what the network’s logic was in scheduling
ALF, and look how that has turned out.”

With the writers sirike in its 14th week.
and the network’s program launches put on
hold indefinitely, NBC will be in the best
position of the three networks, with the
World Series and the Olympics. to fill the
void.

“The network is definitely sitting well in
regards to the strike. with the Olympics and
the World Series 1o sell.” said Jeff’ Rosser.

“I'll be interested to hear what the net-
work has to say about the progress of sales
for the Olympics and the World Series. due
to the soft economy.” said John Spinola. O

Downey show delivers ratings

Stations carrying newly syndicated
show report high numbers, even
doubled ratings, during first week

The Morton Downey Jr. Show. the contro-
versial hour talk show that went into nation-
al television syndication May 30. has more
than doubled station audience shares in
some markets, according to producer Robert
Pittman of Quantum Media and syndicator
Shelly Schwab of MCA Television.

In its first week in Chicago. Philadelphia
and Boston, the strip show boosted by 100%
or more station shares over previous pro-
graming, and carried broadcasters in Phila-
delphia. San Francisco and Hartford.
Conn.. to the number-one slot in the time
period.

According to MCA's Schwab. who is sell-
ing the show on a cash-plus-barter basis.
Dawney should do even better in its second
week based on overnight share figures from
last Monday, June 6. which showed shares
rising in both Chicago and Philadelphia.

Doreney is already in all of the top 10
markets except Houston and now clears
55% of the U.S. New stations added last
week, according to Schwab. included De-
troit’s CBS aftiliate. wiBK-rv. which plans
to air the show in the daytime. and Cleve-
land independent WUAB(TV).

Capcities/ ABC-owned KABC-TV Los An-
geles will begin airing the program June 20
ater ABC's Nightline.

The show originally premiered in New
York on MCA's WwOR-TV. building slowly.
it eventually growing to the point where it
1ww doubles or triples the independent's
Yutertainment Tonight lead-in during its 9
.. time slot, according to Pittman.

In its first week in the Chicago market,
vhere independent WewWR-TV (Gary, Ind.)
irs it at 8 p.m.. Downey doubled the sta-
1on’s share over the previous weeks 2 to a 4
ind increased its Iead-in share by nearly
W% . according to program director Neal
sabin.

Downey —also ook Philadelphia’s
VIXFEY) (formerly WPHL-TV) from number
hree to number one independent in the time

slot. boosting its 10 p.m. audience share by
130% over previous programing. according
10 Schwab.

San Franciscos NBC affiliate. KRON-TV,
rosc o number one in ratings and share
among all stations for the show’s 1:30 a.m.
time slot. said Schwab.

In Boston. independent wSBK-TV gained
164% in audience share over the previous
week airing Downey at 11:30 p.m. and reg-
istered a 75% jump in share over its lead-in.
M*A*S*H. Schwab said the show's share
was higher than that of the markets of three
other independents combined.

Another strong performance was in Mi-
ami. where Schwab said independent
WDZL(TV) was up 77% in share over the
previous week, leaving it “a hair’ from
number one in the 10 p.m. time period.

ABC affiliate KOVR-TV (Stockton) Sacra-
mento, Calif.. also rose to number one in
the market. up from a 4 sharc 1o a 24 share
with the shaw airing at midnight. Pittman
said. Schwab added that Downey scored
ratings twice those of its lead-in. ABC's
Nightline.

In  the Hartford. Conn.. market.
WTXX(TV)y Waterbury, Conn.. was up 33% in
share. making it pumber one in the time
period. Schwab said.

The show was less of a success in 1op-10
market  Washington. where independent
UHF station WFI'Y(TV) carried the show at 7
p.m. and showed little improvement in its
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audience share. Dallas was also less than
spectacular. although KTVTTV) (Fort Worth)
saw a rise from its previous 8 share to a 14
share with the program on at 10:30 p.m.,
according to Pittman.

Seattle’s KSTwiTv) (Tacoma) was also
seeing less meteoric results from the show at
11:30 p.m.. although its share was also
beginning to increase in the second week.
Pittman said.

Schwab said the audience’s “immediate
positive reaction” was a surprise to the
show’s producers and syndicators. who had
expected it to build slowly and by word of
mouth as it had over the last half-year in
New York.

“That was nol the case in the national roll-
out.” said Schwab. “He came out with quite
a bang.” Contributing to the audience’s
heavy sampling of the show. he said. was
the pre-publicity Downey has gotten over
the last few months because of the show's
controversial nature.

MCA’s other syndication effort for Quan-
tum Media. meanwhile. is doing noticeably
less well. The late-night strip drama. The
Street. critically embraced for its use of
news-style imagery. raw language and char-
acter development over plot lines. has not
done well in the few markets in which it has
been airing since spring in preparation for a
national roll-out next fall.

According to Pittman. however. the Writ-
ers Guild strike has now ended any possibil-



ity that the show will launch next Septem-
ber. He acknowledged the program, as a
“character” show in the mold of Hill Street

Blues, would take longer to build than other
types of programs and said whether it even-
tually does go into syndication will depend ~ months of ratings.” he argued.

on stations” willingness to let it develop.
“The show cannot be evaluated in two
O

Here’s looking at hue, kid

Turne_r to colorize ‘Casablanca’ for
showing on superstation wiBs next fall

A kiss is just a kiss, but this time the lips
will be red. Turner Broadcasting will debut a
colorized version of “Casablanca” next fall
on its superstation wTBS(TvV) Atlanta. Color-
ization of the 1943 Humphrey Bogart-Ingrid
Bergman classic {directed by Michael Cur-
tiz) has been a subject of speculation since
TBS acquired the rights to the film in 1986
when it purchased the MGM film library.

The film will also appear in color and
black and white on home video. The color-
ized version of the film will be released in
syndication after its debut on WTBS(TV).

TBS Chairman and President Ted Turner
broke the news to an audience of merchan-
dising executives last week at a breakfast
announcing the start-up of a licensing and
merchandising division of Turner Entertain-
ment. I know it’s a calculated risk,” Turner
said, as an audible gasp was heard from the
breakfast audience. Since colorization came
into existence it has been a coniroversial
subject (and the subject of hearings on Cap-
itol Hill), with film “purists” pitting them-
selves against those responsible for the co-
lorization.

Turner made the announcement as the
new licensing and merchandising division
made its first appearance at the Licensing
and Merchandising Conference and Exposi-
tion in New York. As of Aug. 27, the

expiration date in MGM’s contract exten-
sion covering merchandising. TBS will ac-
quire all of the library’s rights. Between the
time of the TBS purchase of the library and
the August date, Turner has received mer-
chandising revenues, while MGM has col-
lected a marketing fee. Turner will now own
all of the rights in perpetuity.

Turner said that among the properties that
will be actively merchandised by the new
division will be “‘Gone with the Wind” and
“The Wizard of Oz,” which celebrate their
50th anniversaries on Dec. 15 and Aug. 15
respectively; the Tom and Jerry cartoon se-
ries, and CNN.

Among TBS productions now in the

works, Turner mentioned that Turner Enter-
tainment will produce a mini-series on the
author of the hymn “Amazing Grace” and
based on a book by Alex Haley. Turner also
said that TBS is considering entry into theat-
rical film productions since “our situation is
improving” with the financing acquired
through the sale of 40% of the company to
various cable MSQO’s.

Asked about the latest subscriber count
for Turner Network Television. the fourth
TBS channel, which launches in October,
Turner satd there are now 10 million sub-
scribers signed up. and 17 million will be on
line within the next 90 days.

Roger Mayer. president of Turner Enter-
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19. 12.5/24 C NBA Playofis. Fiday 22. 121123
-
week 37' 20. 12 5/23 N Valerie's Family 17 12523
21. 12.4/22 C Equalizer 31 10519
| 12
NBC '9! 22 12,1126 N 227 21 12226 |
ch 9 8 23. 11 9/23 N Miarmu Vice 18. 12 4/23
sy 24 11.8/24 N Hunter 33 9 9/20
A c 9 4 25 11 7/20 A Hooperman 32. 10018 |
B [ 26. 11.7/23 N Sonny Spoon Detectve 19, 12223
27 110119 A ABC Thursday Movie 28  11.0/20
28 108/18 A Moonlighting 44.  B9N15 |
29 10820 N My Two Dads 24, 11.8/22 |
30. 10.6/18 C Eisenhower and Luiz 41, 9216 |
31 10519 A China Beach 27. 110/2
32, 10519 C AFlSalute to Jack Lemmon42 g217
33 105/21 NFamily Ties 26 ny22
34, 10521 N Facts of Lite 36, 9622

Nielsen Net AGB
35 10.4/20 A 20/20 25 1121
36. 102118 C NBA Playoffs. Thursday 39.  9.417
37 10.2/18 C Jake and the Fatman 34 9.8/17
38 10.2/18 C Designing Women 37. 9518
39 10.0/18 A Nabisco Family Showcase52. 7.8M14
40. 9.9/17 C CBS Tuesday Movie 30 10619
41 9.6/20 C Beauty and the Beast 45. 8818
42 9519 A Spenser For Hire 46. 8.718
43 2517 C Tony Awards 29 10920
44 9.2/16 A Liza Minnelli: Triple Play 54 7.113
45 2017 C Kate and Alie 35.  9.7:r20
46. 8.7/19 A Slap Maxwell Story 55 7.0112
47 8.7/18 N Best of TV Bloopers 40.  9.319
48. 8.4/17 A Full House 50. 8216
49. 83/15 NBronx Zoo 43 9.1/17
50. 8.2/14 N Sara 38 9517
51 8 1/15 N Highway 1¢ Heaven 47. B.6/16
52. 80/15 A MacGyver 59 6813
53 8.0/15 CCBS Reports Wall Within 57 6913 |
54, 7.7/15 A Mcnday Night Baseball 67. 459
55. 7.6/15 C Tour of Duty 58 68/14
56. 7.6/117 C High Mountain Rangers 48. 8.3/18
57 7.5/16 A Pedect Strangers 56 70/15
58. 7515 CWest 57th 51. 8.0116
59 6.7/14 N Lyndon Larouche Address62.  5.3/11
60 6.5/13 A Ohara 61. 6613
81 6.4/11 NDays, Nights of M Dodd 53 7714
62 62/14 NIncredible Ida Early 49 8.2/18
63 6.0/12 A David Bowie Tour 60  6.7113
64. 55/12 A Probe 63. 50Mm
65 51/11 A Disney Sunday Mowvie 65. 4811
66 5.0/9 C Dark Crystal Part 1 64 499
67 4.99 C Dark Crystal. Part 2 66. 4.8/9

©1988 Nielsen Media Research and AGB Television Research

Broadcasting Jun 13 1988
46



tainment Co. (and previously president of
MGM Laboratories) said that the decision to
colorize "Casablanca™ was made by a group
of TBS executives “a few months ago” as
part of the company’s occasional reviews of
its extensive film library.

Mayer said TBS went ahead with the
colorization “since we are of the opinion
that we are not destroying anything™ and
“simply creating an alternative version.”
Vendors of colorized films answer critics of

the process by saying that the original black
and white version of the film is always
available to viewers by simply turning off
the color on their TV sets.

“We know this is a controversial deci-
sion.” Mayer said, but he added that the
large audiences that colorized movies attract
make it worthwhile. “In general, people
won’t look at black and white.”

Colorization of the 102-minute film by
American Film Technologies is now one-

third complete and is expected to be finished
by July. AFTand Color Systems Technology,
the other colorization firm employed by
TBS. are currently colorizing between six
and eight films, including **Arsenic and Old
Lace.” “Dr. Jekyll and Mr. Hyde.” “The
Americanization of Emily.” “High Sierra,”
“The Philadelphia Story,” “David Copper-
field,” “The Hunchback of Notre Dame,”
“The Big Sleep” and “The Bachelor and the
Bobby-Soxer.” a

ﬁ
California, here ITC comes

Company to consolidate most of its
New York and London operations in
new Los Angeles headquarters

Production company ITC Entertainment
plans to consolidate its New York and Lon-
don operations this September and ask key
exccutives from both cities to move 1o the
company’s Los Angeles headquarters. Some
sales personnel will remain based in London
and New York.

The company, whose past productions in-
clude mini-series Windwmills of the Gods and
Poor Little Rick Gir, initiated the reorgani-
zation last November in a corporate shuf-
fling that elevated ex-Disney executive
Chris Gorog from ITC’s head of business
affairs to chief operating ofticer. 1TC Chief
Exccutive Officer Jerry Leider remains in
that role. which he has held since [981.

ITCs consolidation coincides with, but
has apparently been unaffected by, a battle
for control of its Australian parent, Bell
Group. Bell Group Chairman  Robert
Holmes a Court, who bought his ITC hold-
ings in 1981 from British entertainment gi-

For now, improved-definition TV

HDTV may be a few years away,
but consumers will have sharper
pictures this year, as seen at CES

High-definition television has broken into
the consciousness of the consumer electron-
ics industry. Although HDTV sets will not
be available for home use until at least 1991,
two companies attracted crowds on the floor
of the 1988 International Summer Consum-
er Electronics Show (CES) with high-defini-
tion displays. Those crowds of consumer
electronics manufacturers and retailers were
discussing the question that has been at issue
for broadeast and cable industries—whether
the United States should adopt an HDTV
transmission standard or a lower-resolution
but casier-to-implement EDTV (enhanced-
definition television) system.

But the most common initials at the show
{held at Chicago’s MeCormick Center. June
4-7. sponsored by the Electronic Industries
Association [EIA]}), was not HDTV or

ant and ITC founder, Lord Lew Grade. sold
most of his 43% controlling interest in the
Bell Group earlier this spring to rival Aus-
tralian media owner, Alan Bond, and a west-
ern Australian government insurance firm.

Bond. whose media holdings include
Australian TV’s Nine Network and a share
in a British direct satellite broadcasting ven-
ture, has since made a tender offer for all of
Bell Group’s outstanding shares beyond the
19.9% he currently controls.

ITCs  reorganization, according to
Gorog, is meant to reestablish central con-
trol over the management of the company,
which since the establishment of the Los
Angeles office in 1978 had been operating
out of three widely separated, independently
run offices.

Gorog said all key executives have been
asked to move to Los Angeles. and already
accepting the offer is Jim Marrinan, execu-
tive vice president and general manager,
international.

Among the sales staff remaining in New
York is Armando Nunez. executive vice
president of foreign sales. London staff

members remaining in place include Josh
Elbaum, vice president of international
sales. and Vickie Gubbay, director of sales,
eastern hemisphere. Also in London. David
Cunliffe will remain in his new post as head
of the company's UK production operation.

Although ITC’s upcoming production ef-
forts include new network mini-series and
the initial output of a $55-million long-term
agreement with Home Box Ottice to pro-
duce made-for-television movies, the com-
pany’s major first-run syndication effort has
run into problems.

ITC said last month it has postponed next
fall's planned launch of its first-run half-
hour adventure series, Tiko: Pride of the
Ruckies. The company cited production de-
lays resulting from the ongoing Writers
Guild strike for the postponement. Accord-
ing to Gorog, the show “got behind the eight
ball” because it did not have any scripts
when the writers strike began.

Tiko will now be oftered as a midseason
replacement in January 1989 if the writers
strike has been settled by no later than mid-
August. O

EDTV. but IDTV—improved-definition
television. Several companies introduced
and began taking orders for IDTV receivers,
which increase resolution by using progres-
sive rather than interlace scanning and are
compatible with the current NTSC transmis-

Panasonic’s improved-definition TV set
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sion standard.

Meanwhile, other enhancements to TV's
were also in evidence. Stereo sound has
become the rule in middle- to high-quality
units. and some companies are beginning to
provide surround sound systems. The rapid
growth in screen size has continued. A new
family amusement might grow out of the
new digital TV sets. which offer, along with
increased picture quality. several graphics,
character generation and animation features.

On the audio side. digital audio recording
(DAT). which many in the consumer elec-
tronics indusiry last year thought would be
commonplace by the time of the 1988 CES.,
has yet to be introduced in the U.S. because
of the threats of legal action from the record-
ing industry. DAT manufacturers have tried
to gain a foothold through the introduction
of automobile play-only receivers. but the
future of those machines will depend on the
availability of prerecorded tapes.

Progress was announced by the develop-




ers of FMX, an enhancement to FM stereo
signals. FMX home receivers did not yet
have a large presence on the fioor, but sever-
al car radio makers did have models to show.

0O

Frank J. Myers, president, Arvin Electron-
ics, and group industry vice president of
ElAs Consumer Electronics Group, in an
opening day speech praised the develop-
ment of IDTV, which “using computer
memory, achieves such picture improve-
ments as high resolution line-doubling,
elimination of ghosts and interference, and
processing to remove defects in the picture.”
Companies introducing IDTV sets included
Panasonic, Sony and Toshiba. Philips Con-
sumer Electronics displayed 27-inch and 31-
inch IDTV’s that will be available in the fall.
Those who buy IDTV sets now are those
“who are really interested in the best
picture...there is no blur, no raster lines,”
said Brad Kibbel, Sony marketing manager,
consumer display systems. The horizontal
resolution on the Sony model, which will be
in the stores within the next 12 months, is
slightly decreased and vertical resolution is
nearly double, “Until [HDTV] is out. this is
going to turn their heads,” Kibbel said.
Jerry Surprise, national product manager,
television division, Panasonic, disagreed.
Panasonic’s new IDTV display greatly en-
hances resolution, but “I don’t think the
consumer is going to pay for those improve-
ments,” he said. A large percentage of con-
sumers, Surprise claimed, will not pay more
for a high-end television until there is a
more noticeable change to offer, such as the
change from the 4:3 aspect ratio of NTSC to
16:9, which is being proposed by propo-
nents of HDTV and EDTV systems.
Panasonic’s products were part of an over-
all display presented by its parent company.
the Japanese electronics giant. Matsushita.
At 15,300 square feet, it was the second
largest booth at the CES. Part of the Matsu-
shita area was set aside for a special theater
to demonstrate Panasonic’s prototype
HDTV projection system. Scenes produced
by the Japanese state network. NHK. with
1,125/60 production equipment were pro-
jected onto a 135-inch screen. The system
was integrated with surround sound stereo
with equipment from another Matsushita
company, Technics. Panasonic also showed
a 55-inch rear projection TV set. Toshiba
also showed HDTYV equipment, a 32-inch
screen TV with a flat and square surface
CRT and progressive and interlace scanning
capability, and a 55-inch model. Toshiba
also showed an HDTYV reel-to-reel tape ma-

NAB’s Fritts

chine.

Both Panasonic’s and Toshiba's HDTV
products were just demonstrations and not
products that will be available in the near
future. The first HDTV sets based on the
Japanese-developed Muse transmission sys-
tem are not expected to arrive in the U.S.
until the early 1990%s. Some at the show
questioned whether it was wise to display
HDTYV receivers at CES. Consumers may
decide not to buy NTSC sets in the next few
years if wide notice of HDTV's coming is
given, they reasoned. But, said Surprise, “1
don’t think it hurts to show it...Americans
are particularty used to looking to the fu-
ture.” U.S. consumers are sophisticated
enough to know when to buy new technol-
ogies and when to continue buying the old,
he said.

One of the many myths that surround the
HDTYV issue, according to William G. Con-
nolly, president of Sony’s new Advanced
Systems Group. is that the consumer HDTV
equipment will be sold in the U.S. in the
near future. They will be on the market in
1991 at the earliest, he said. Another com-
mon misconception is that Japanese con-
sumers already have high-definition TV’s
and that some of those sets are coming into
the U.S. market. Actually, the Muse-based
sets will also not be available in Japan until
1991, and even if some of them did reach
the U.S., they would not work because they
are not compatible with the current NTSC
transmission standard.

Another myth, Connolly said, is that the
prospect of the 1,125/60 HDTV production
becoming a world standard is dead. It will
be hard, with Europe resisting the standard,
which has been adopted by the Advanced
Television Systems Committee and Society
of Motion Picture and Television Engineers
in the U.S., because of its 60-hertz frame
rate which is not friendly with the 50-hertz
rate of current European transmission stan-
dards. But but it is too early to give up on
the possibility, he said.

It is also too early to give up on a world
transmission standard, according to Pana-
sonic’s Surprise. “Then the economies of
scale really come into play and the end
benefit is to the consumer,” he said. The 50
hz versus 60 hz debate is the biggest obsta-
cle, but “there’s probably a way to solve
that,” Surprise said. “I don’t think it’s too
much to hope for.” The U.S. market is the
biggest in the world—big enough to perhaps
dictate what the world terrestrial will be, he
said.

Most agreed that economies of scale will
be more rapid if manufacturers do not have
to make multistandard “open-architecture”
receivers due to separate delivery standards
being developed by broadcast, cable and
other media. HDTV standards and open-
architecture receivers were among the main
topics of a panel session featuring Connolly,
Steven Bonica of NBC, Walt Ciciora of
American Television & Communications
Inc. and Edward Horowitz of HBO.

Open-architecture sets “could be the most
expensive possible display.” Connolly said.
perhaps raising the price of an HDTV set by
20%, because it will involve a great deal of
extra circuitry and a clutter of converter
boxes for cable, satellite, videocassette re-
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corders or other possible media that will be
interfaced with it.

Bonica, NBC vice president, engineer-
ing, said that the way to avoid the consumer
expense of open-architecture sets is for ca-
ble and broadcasting to work together to
come (o a common standard. A single stan-
dard, he said, will promote the fastest
growth of advanced television. But many in
the cable industry are in favor of open-
architecture sets, according to Ciciora, ATC
vice president, technology. Cablecasters
“are afraid of being embarrassed by VCR's”
if tape machines are able to deliver a better
picture than cable systems. Cable will be an
important leader to the introduction of
HDTV to the consumer, he predicted.

By the time HDTV becomes commercial-
ly viable, cable will have reached 75%
household penetration, and about 95% of all
HDTV consumers will be cable subscribers.
“Qur consumer will be the first one interest-
ed in high definition,” said Horowitz, HBO
senior vice president, technology and oper-
ations. But HBO will not foresake its NTSC
customers when it completes its plan to
begin HDTV transmissions to coincide with
the introduction of Muse sets in 1911, he
said. It will probably simulcast its program-
ing over another cable channel in NTSC.
But the idea of accepting an NTCS compati-
ble system, which will carry on the flaws of
NTSC, is a mistake, Horowitz said.

But Eddie Fritts, president and chief ex-
ecutive officer of the National Association
of Broadcasters, told a luncheon audience
that compatibility is “crucial™ to broadcast-
ers. Also important to broadcasters is that a
standard be set by the FCC. “Spectrum
issues cannot be decided in the market-
place.” Fritts said. “The issue isn’t competi-
tion. The isue is simply compatibility.” If a
standard is not set, he warned that there
could be a battle among companies for a de
facto standard, such as the battle that has
raged around AM stereo implementation.
Such a “Darwinian struggle for systems in
the marketplace” would not serve the public
interest, he said.

Fritts recalled that during the 1940's and
1950’s, NAB and EIA were co-sponsors of
the National Television Systems Committee,
which developed the current An¢rican TV
transmission standard. Both Fritts and
Thomas Friel, group vice president of EIA's
Consumer Electronics Group. said that the
cooperation between the two groups will
continue. EIA recently announced that it has
formed an Advanced Television Committee
to formulate the organization's position on
the HDTV implementation. Sidney Topol,
chairman, Scientific Atlanta Inc.. will serve
as the committee’s chairman. The first meet-
ing will be held June 21-22 in Atlanta.

0O

The big story in television design. other than
IDTV, according to officials at the Zenith
exhibit, which was located at a hotel in
downtown Chicago concurrent with the
CES show. is the growth in the number of
MTS sets. Three and four years ago there
was almost no penetration of stereo sets in
the market and few were offered at CES.
according to Zenith marketing ofticial Mur-
ray Meyer. “Now it’s everywhere you turn.”



he said. and the audio systems are getting
better.

The centerpiece of the new Zenith TV
was its 40-inch Digital System 3 set with
with the new “Premium Sound“—a seven
speaker Dolby surround sound system. Over
half' of Zenith’s TV sets are now equipped
with stereo sound, Meyer said. All of their
Digital and Advanced System 3 series sets
have MTS and for the first time. stereo has
been added to two of the 25-inch models in
Zenith's low-end tine.

Stereo has been included on all of the sets
in the new Dimensia line of TV introduced
at CES by GE-Thomson-RCA. The Dimen-
sia sets come in 20-.26-.27-and 46-inch
sizes.

According to EIA estimates. consumer
acceptance of stereo is increasing steadily.
Total unit sales of MTS color TV to retail-
ers was $4,349.000 in 1987 and is expected
to increase by 22% in 1988. But some at the
show belicved that salcs could be better.
Sony’s Kibbel said that the networks and
local stations have not publicized their ster-
eo offerings heavily enough. “Among con-
sumers, the main thing is awareness.” he
said. About 75% of all Sony sets include
MTS. Another problem has been broadcast-
er refuctance to invest in MTS conversions
at their transmission facilities. Panasonic’s
Surprise agreed that stereo growth has been
burt by a lack of stations transmitting in
sterco. Except for two of its 20-inch models,
all of the large-screen Panasonic units in-
clude stereo.

The largest in the new Sony line of TV’
with conventional cathode ray tubes this
year reached 46 inches diagonally—an in-
crease of ncarly 20 inches over the largest
screen that could be purchased three to four
ycars ago. As thc CES was winding down
last week, the Institute of Electrical and
Electronics Engineers (IEEE) began its In-
ternational Conference on Consumer Elcc-
tronics, also in Chicago. N. Ronnie Sarkar
of the Cambridge. Mass. , consulting firm of
Arthur D. Little Inc.. led a workshop on the
latest advancements in CRT's and flat panel
displays.

About 90%-95% of all video displays are
based on CRT's Sarkar said. They have an
advantage over the several different flat pan-
el technologies in that they are a mature
technology and cheap to produce. However,
a great deal of reasearch and development
money in Europe. the U.S. and especially
Japan is being spent on development of flat
panel screens because they are potentially
lower in power consumption and more por-
table and arc less prone to the glare that is
present on a curved CRT.

Two forms of flat panel screems that could
rival CRT's in the future. Sarkar said. are
plasma displays and active-matrix liguid
crystal displays (A-M LCD). Unlike all oth-
zr forms of Hat panel display, those two
forms have solved the problems of produc-
ing color and grey scale contrast. A-M

LCD’s are presently used in some forms of

rortable. walkman-sized TV's with the larg-
:st being a five-inch Hitachi set that is only
sold in Japan. If screens reach six to eight
nches, Sarkar predicted. A-M LCDs will
rain wide acceptance by consumers.
Recently. a 20-inch. full color plasma

S

NBC's Bonica, ATC's Ciciora, HB

display was demonstrated in Japan by NHK
which. according to Sarkar. “is quite an
accomplishment.™ Unlike A-M LCD'.
there are no inherent limits to the size of
plasma screens. “From the home television
point of view, it they go to very large sizes,
they could have a big advantage.” especially
as TV systems are gaining more and more
resolution. he said
a

In recent months. the best news for those
who support the introduction of digital audio
tape (DAT) recorders in the U.S. was the
death of the “copycode™ chip. Last February,
the National Bureau of Standards released a
report on the anti-taping system developed
by CBS. The recording industry favored
legislation demanding that the chip be in-
stalled in all DAT recorders sold in the
United States to avoid consumer duplication
of pre-recorded digital material that would
be equal in quality to originals. But the NBS
trials found that the CBS chips were flawed
on three grounds: 1) They were easy to
defeat: 2) many listeners were able to hear a
difference in sound quality when the chip
was installed. and 3) in some cases it simply
failed to block recording.

However. the death of the copycode did
not eliminate all of the obstacles to DAT
introduction. The Recording Industry Asso-
ciation of America (RIAA) has threatened to
sue any manufacturer that tries to market
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DAT recorders in this country. Consultant
Len Feldman. who has represented EIA at
congressional hearings on the DAT issue,
said be believes that “it is an idle threat,”
The legal issues at stake are the same as
those that faced Sony in the mid-1970%,
when it successfuily defended the introduc-
tion of Betamax VCR's, he said. “The Su-
preme Court ruled that it is perfectly tegal
for you and me to sit at home with our
VCR's and record anything we please, so
long as it is not resold for commercial gain.
Ultimately. that same conclusion would
have to be reached™ in the DAT case. Feld-
man said.

Since DAT recorders first went on the
market in Japan in April 1987, several com-
panics have announced plans to sell them in
America but have been forced to reverse
their plans for a number of reasons. mostly
connected to possible legal problems. Feld-
man acknowledged that most Japanese com-
panies will not be willing to risk spending
the same millions of dollars Sony spent to
defend Betamax. Teac Inc. became the first
company 1o challenge RIAA by announcing
that it will ship high-priced DAT recorders
{$5.000-86.000) 1o the U.S. next month.

One company. the Japanese-owned On-
kvo U.S.A. Corp.. Ramsey. N.J.. displayed
a home DAT recorder, DT-7700. Although it
is availablc in Japan. therc is not yet any
plan for release in America. Although he
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was still optimistic that DAT will be success-
ful, Onkyo spokesman Bertrand Goemaere
said that the effort to introduce in the U.S.
“has become very frustrating.”

In the meantime, a number of other copy-
ing-barrier alternatives to the CBS chip have
been proposed, including a tape tax. An-
other possible barrier would be a new anti-
taping system devised by Philips in Europe
that would allow one copy to be duplicated
from a CD onto DAT. Goemaere suggested
that this system could be a compromise.
“The only other solution is to drop it,”
which he predicted a number of manufactur-
ers may do.

But there are bright sides to DATs future.
The second generation of DAT machines in
Japan, according to consultant Marc Finer,
who appeared on a DAT panel with Feld-
man, have already been miniaturized.

In this country there have been several
announcements of car players to be put on
the market. Also, several music studios are
using DAT professional equipment. “Sooner
or later this technology will prevail.” Feld-
man said.

Success of the automobile play-only ma-
chines will depend on whether prerecorded
tapes can be made available for them. There
arc now two ways to duplicate digital
tapes—in real time and in high-speed print-
ing. When the second method is perfected,
Feldman and Finer predicted that the price
of pre-recorded tape will go down dramati-
cally and will perhaps cost less than digital

blank tape.
a

Broadcast Technology Partners (BTP),
Greenwich, Conn., marketers of FMX, the
FM radio transmission improvement system
co-invented by CBS and NAB, announced
that more than 40 stations are now broad-
casting or will soon be broadcasting in
FMX. Just before last April’s NAB conven-
tion in Las Vegas, eight stations were broad-
casting FMX, and CBS had just announced
that its 11 stations would have it installed
and operating this summer (BROADCAST-
ING, April 4). Since then, Gannett Broad-
casting has signed a deal to equip its 10
FM’s, and Buckley Broadcasting Corp. has
agreed to install FMX in its nine stations.
Buckley’s wDrRC-FM Hartford, Conn., has
already begun operating with the new equip-
ment and holds the distinction of being the
first commercial station in FMX. Before
NAB, BTP President Emil Torick predicted
that 100 stations would be operating with
FMX before the end of the year. “We’re still
projecting that,” Torick said.

Motorola announced at the show that it
will produce FMX IC’s at their Arizona
plant. Other FMX IC manufacturers are
Sprague and Sanyo. Also now in production
are FMX test equipment and 10 car receiver
manufacturers, including Denon, Sanyo and
Technics, showed radios at CES. One proto-
type of an FMX home receiver, the Sansui
X701, was shown on the floor. O

TCIl casts tentative ballot for HDTV

Company agrees to test Faroudja
system compatible with
present television gear

Tele-Communications Inc., the nation’s
largest cable operator, let the world know
where it currently stands on high-definition
television last week, declaring its tentative
support for a system that forsakes a wide
aspect ratio for full compatibility with to-
day’s conventional television sets and, it is
hoped, cable systems.

TCI Senior Vice President John Sie said
TCI has entered an agreement with Faroudja
Laboratories to test its SuperNTSC system
this summer on TCI systems in Sunnyvale
and Pacifica, both California, and is in “full
support” of the system’s approach. (NTSC
stands for National Television Systems
Committee. the government-industry body
that devised present television standards in
the U.S.) “The SuperNTSC system could be
a very cost-effective way of introducing
HDTV to the American public without
changing the standards of the existing televi-
sion distribution system,” he said.

In this week’s “Monday Memo™ (see page
22), Sie discourages cable operators and
broadcasters from rushing to adopt true
HDTV systems, such as NHK's 1,125-line
Muse system, that are incompatible with
conventional TV sets and broadcast and
cable channels. ~*We should set our sights to
develop high-definition television that
pushes the practical limits of technology, but
still stay within the NTSC standard, utiliz-
ing the 6 mhz transmission spectrum and

compatible with both broadcast and cable,”
he said. “HDTYV should just evolve into our
television mix—without dislocations.™

Although he supports Faroudja's ap-
proach, Sie said last week, he is withholding
TCI's endorsement of the system itself until
it is proved in cable as well as broadcast
tests. But, he added, “at least on paper and
in lab models, it looks encouraging.™

Sie’s opinions are not part of an industry
consensus. Most cable operators and pro-
gramers are taking a wait-and-see approach
to advanced television systems and have
taken no positions. American Television &
Communications and Home Box Office. the
second largest MSO and largest pay cable
programer, respectively, are moving in a
different direction. The two Time Inc. units
have indicated a preference for true HDTV
with much improved resolution and wider
aspect ratios. They plan to be involved in
the testing of the NHK HDTV system on
cable later this year and have joined NBC.
RCA and ABC in the development of the
David Sarnoff Research Center’s Advanced
Compatible Television System.

Reached in his Sunnyvale office, Far-
oudja President Yves Faroudja said prelimi-
nary work on the tests has already begun.
and actual testing will get under way “very
shortly.” He said he hopes to wrap the pro-
ject up some time in August,

Faroudja said the cable systems TCI is
making available are ideal. Not only are
they close to Faroudja’s headquarters. but
they provide two different test beds. The 54-
channel Pacifica system is “very modern.
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very nice,” he said. The 32-channel Sunny-
vale system “is not so modern, not so nice.”

Faroudja said his company and TCI are
sharing the costs of the testing, but declined
to reveal terms of their agreement. I don’t
like talking about money,” he said.

The system, which was demonstrated at
the National Association of Broadcasters
convention in Las Vegas (BROADCASTING,
April 18), improves conventional NTSC
signals through the use of proprietary pro-
cessing techniques that eliminate many of
the artifacts inherent in NTSC.

It does not require additional bandwidth
and, thus, is compatible with today’s 6 mhz
broadcast and cable channels. It is also com-
patible with NTSC sets, although decoders
are required in sets to take full advantage of
the signal processing.

The Faroudja system further enhances the
pictures through the use of progressive-
scanning or line-doubling television sets,
which increase the apparent vertical resolu-
tion. Instead of displaying 60 262-line fields
to create 30 interlaced 525-line frames per
second, as conventional NTSC sets do, line-
doubling sets generate 60 525-line images
that are displayed either as 60 525-line
frames or 30 1.050-line interlaced frames.
Unlike true HDTV systems. the extra lines
come not from additional transmitted pic-
ture information but from internal frame
stores or line memories that duplicate lines.

Several set manufacturers showed pro-
gressive-scanning sets at last week’s Con-
sumer Electronics Show in Chicago. They
include Philips, Sony, Toshiba and Pana-
sonic (see story, page 47).

The Faroudja system's chief attribute—
full compatibility—may also be its chief
point of criticism. To be fully compatible, it
sticks to NTSC''s 4:3 aspect ratio, eschewing
the 5:3 or 16:9 ratios espoused by other
system proponents.

“The importance of a wide aspect ratio
has been greatly exaggerated,” Faroudja
said. Pan and scan of wide-screen films for
television has been a long-standing and well
accepted practice, he said. “Nobody com-
plains.”

If consumers demand wider aspect ratio,
Faroudja said. the system could offer it by
masking the top and bottom of the screen. In
such a way. he said. the system could ac-
commodate any of the number of aspect
ratios now used for motion pictures.

In the “Monday Memo.™ Sie echoes Far-
oudja. “In the United States and many other
countries. households have enjoyed televi-
sion with a 4:3 aspect ratio for more than 50
years,” he said. “There has not been a hue
and cry from the public that it wants TV
screens to be wider.”

Sie said Faroudja’s tests will be conducted
under the “auspices™ of the National Cable
Television Association’s Technical Advisory
Committee of High-Definition Television,
an arm of the association’s “blue ribbon™
HDTV committee of cable executives.

Wendell Bailey, vice president. science
and technology, NCTA, and chairman of the
advisory committee, said the commitiee is
developing procedures and criteria for test-
ing and evaluating all types of advanced
television systems. “We are looking at any-
thing we can lay our hands on,” he said. T



Coen’s advertising figures: 40 years of forecasts

McCann executive’s semiannual

look ahead at broadcast ad business
is widely anticipated, used and
quoted; he takes the stage once
again this week in New York

L.ike many performers, Robert Coen is teel-
ing a httle pressure. This Wednesday (June
15) he takes to the stige in New York tor his
semiannual review ol advertising supply
and demand betore a crowd of several score
reporters, securities analysts and industry
executives. Already some of those attending
have telephoned the McCann-Erickson sen-
ior vice president uving o pry loose wheth-
er he will chunge his initial forecasts, made
last December. It is the Fifth Estate's own
version of the government’s money supply
or merchandise trade data. gathered by a
man who this year marks the 40th veur of his
specialty.

The comparison of Coen’s advertising
prognostications 1o official indicators bears
more than a hide truth. Alan Gottesman, a
securities analvst with L.E Rothschild,
notes that Coen is cited as the source of the
Commerce Departiment’s own data on ad-
vertsing.

Although widely anticipated. used and
yuoted, the semiannual forecasts do not pre-
tend infallibility. uccording to their author.
Cocn told BROADCASTING that in the past
few years he has tended to be 1o optimistic
in his projections of advertising demand;
last year mis miudycur correction failed 10
anticipate the large number ol muke-goods
the television networks were forced 1o pro-
vide. draming demand from the scatter mar-
ket. Previously Coen said he tended toward
over-conservativisn.

In fact. a percentage point mistake will
not change the overall dollar total by much,
and Coen helps create his own mistakes by
forecasting percentage changes (o within a
tenth of a percentage point. The numbers are
in fact more often thun not the mathematical
mid-point of the percentage range in which
e actually thinks the change will fall.

Why doesn’t he use the less exact range?
I 1 said overall advertising will increase
between such and such o number.” he said,
“because TV advertising would increase be-
tween such and such a number, while print
advertising would increase in this range-

..people would get confused.” As it is,
Coen said, many peopie can’t remember that
s forecasts are not inflation-adjusted. but
wre rather stated in terms of nominal dollars.

As ol last week. the midyear correction
was still being caleulated. This vear Coen’s
sroblem—as he sees it—is (o try o balance
he unusual circumstances of the Olvmpics,
slections. and the delaved impact of the
stock market crash, with a seemingly weak

Coen

demand for network television's scatter ad-
vertising.

The process of forecasting for each fol-
lowing year begins in the full. Coen first
looks at the new season’s network television
sales to determine the strength of the prior
up-front selling, which will also carry over
into the next calendar year: From that data,
he said, certain extrapolations can also be
made about the next year’s spot. barter and
cable television advertising. On the print
side. the McCann-Erickson senior  vice
president talks with magazine publishers
who are beginning to indicate the size of any
rale increascs.

A third set of tmportant data is an indica-
tor tor the economy. For national advertising
Coen looks at personal disposable income,
profit margins and total profits. For local
advertising, the important indicators are re-
tail sales, and again. personal disposable
income. The profit numbers he uses are
adjusted Commerce Department numbers,
which are much larger than the net earnings
reported by corporations. and serve as a
proxy tor corporate cash fow.

Although Coen, who has a masters in
mathematics from Columbia University, still
uses computer programs to help him make
his estimates. he said, the process is neither
as formal nor formutaic as it was in the

1960's. when he developed a torecasting
model using economic data. That model. he
said, wor ked for a few vears, but . there
were (00 many unusual developments that
Just didn’t lit.._deregulation ot certain ad-
vertiser industries: the growth of shorter-
length television commercials: new product
advertising for video games.”

Now Coen said he takes the general eco-
nomic trends only as a starting point. “It is
like election forecasting. .. vou have to know
where the critical precincts are,” he said.

Some of the results trom those “pre-
cincts,” such as April television sales,
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which Coen will need for this week's mid-
year review, will not be in hand until carly
this week, the day before his presentation.
“Of course I also talk with people, but I can
get misinformation if | talk with the wrong
people.” he said. International data is ob-
tained by selectively talking with some in-
ternational offices of’ McCann-Erickson and
its co-owned companies.

Much of the inforimation used in the pro-
jections comes from publicly available
sources, Coen said his 40-year experience
working with these sources helps him judge
their I'L|1L1blllly “In the 1950%, many of the
trade associations competed with each other
1o see who could report the bigger increase,”
he suid, adding that for the most part the
situation has now changed and the associ-
ations report more realistic figures. Still he
said he 1s careful about accepting at lace
value claims of the “undocumented” media
such as sales promotion, contests and premi-
ums.

Coen’s attention (o the entire universe of
advertising is one of the characteristics thal
make his forecasts unique. The continual
change in that universe also challenges him
to define which expenditures should proper-
ly be included in advertising, and which
excluded. As an example, he said, some
companies might include as advertising ex-
penditures both the campuigns that advertise
rebates and the rebates themselves. Blurred
distinctions also occur in other forms of
pricing, selling expenditures. sales promo-
tion. and trade promotion.

What will happen (o advertising for the
rest of 19887 Robert Coen won't say until
Wednesday. and MeCann-Erickson’s own
clients will be allowed 1o find out only at the
sitme time as evervone else, he added. O

Potential buyers
of Rogers MSO
submit bids

RCA Cablesystems, with 525,000
subscribers, will sell for
more than billion dollars

Would-be purchasers ol RCA Cablesystems
Holding Co.. the 24th-largest multiple sys-
lem operator, submitted bids last weck,
Among the parties rumored 1o be interested
in the U.S. systems being spun ofi’ by Rog-
ers Cablesystems International were United
Artists Communications. Juck Kent Caoke
and Pucitic Bell Telephone. Pacitic Bell per-
haps would bid with a partner who would be




able to go ahead alone should regulators
delay the telco’s bid beyond yearend. by
which time Rogers hopes Morgan-Stanley &
Co. will have completed the sale

What the billion-dollar-plus winning bid
will buy at that time are systems clustered in
five areas serving 525,000 basic subscrib-
ers. Almost half the subscribers are located
in greater San Antonio, Tex., making that
the fourth largest system in the country.
Another 100.000 subscribers are in Minne-
apolis; 83.000 are in Portland. Ore.; 77.000
in Orange county, Calif., and 25.000 in
Laredo. Tex. Since the sale is of RCA's
stock. the winning bidder will also presum-
ably purchase RCA's tax benefits: carryfor-
ward losses totaling roughly $160 million
and pre-existing investment tax credits of
roughly $25 million

For those with a penchant for the per-
subscriber benchmark. Rogers should pro-
vide a good measure of the assessed value of
the cable industry. Informed sources indi-
cate that RCA is to be sold virtually free of
any long-term debt. Rogers has furthermore
expressed confidence that purchase options
held by local governments for the San Anto-
nio city franchise and for certain Orange
county and Minneapolis franchises will be
worked out to avoid jeopardizing the claims
of the buyer.

If, for instance, RCA is sold at $2.300 per
sub, that $1.2 billion would equal a very
healthy 19 times expected 1988 cash-flow-
per-sub of $128. according to those who
have seen the RCA offering document.
Viewed in terms of the following 12-months

projected cash-flow-per-subscriber, the mul-
tiple would be 16 times, indicating expecta-
tions of healthy growth. The final per-sub-
scriber price may be determined less by the
specifications of the seller than of the buyer,
including the latter’s ability to make use of
the additional subscribers to obtain pro-
graming and equipment purchase discounts;

to merge corporate staffs, or to obtain “effi-
ciencies” from any systems adjacent to those
of RCA.

For the calendar year ending 1987, RCA
had gross revenue of $158.3 million; cash
flow before capital expenditures of $61.1
million, and capital expenditures of $19.5
million. |

Chonginge-ionds

Krye-Fm Fresno, Calif. O Sold by Professional
Broadcasting Inc. to Henry Broadcasting Inc.
for $5.1 million. Seller is subsidiary of EZ
Communications, Fairfax, Va.-based group of
four AM's and 11 FM's, principally owned by
Art Kellar. chairman. Buyer is San Francisco-
based group of five AM's and six FM's owned
by Charlton H. Buckley. It is selling co-located
KNAX(FM) (see below). KFve-Fm is on 93.7 mhz
with 68 kw and antenna 1912 feet above
average terrain.

Knaxiem) Fresno, Calif. O Sold by Henry
Broadcasting Co Inc. to F/S Fresno Inc. for $4
million. Seller is aiso buying kFyE-Fm Fresno
(see above). Buyer is subsidiary of First Sier-
ra Communications Inc., which is owned by
John McSorley, Kevin S, Fitzgerald and Craig
J. Vallely. It also owns kQiz(Fmy Amarillo, Tex.,
and kikx(Fvy Colorado Springs. Knax is on 97.9
mhz with 48 kw and antenna 290 feet above
average terrain.

| AT TSR EETETT T U T R P S e,
J.J. TAYLOR COMPANIES, INC.

(John Taylor, President)

has acquired

WIVY (FM)

Jacksonville, Florida
for
$8,130,000

from

GILMORE BROADCASTING CORPORATION

(Jim S. Gilmore, Jr., Chairman and Fred F. Fielding, President)

| ‘N € © R P

We are pleased to have served as
exclusive broker in this transaction.

BLACKBURN&COMPANY

O R A T t D

WASHINGTON, D.C. 20036
| 1100 Connecticut Ave., NW
(202) 331-9270

ATLANTA, GA 30361
400 Colony Square
(404) 892-4655

Media Brokers & Appraisers Since 1947

CHICAGO, IL 60601
333 N. Michigan Ave.
(312) 346-6460

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151
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Wave-aM-FM  Memphis and  WLTIFM)
Detroit O Swapped by respectively,
Viacom Broadcasting Inc. and Keymar-
ket Communications. Estimated value
for each property is $18-$22 million.
Werva-aM-FM  is owned by Viacom
Broadcasting, New York-bDased group
of three AMS, six FMs and five TV's
principally owned by Sumner Red-
stone. WLTi(F™) is owned by Keymarket
Communications, Augusta, Ga.-based
group of one AM and eight FM's princi-
pally owned by Paul Rothfuss. It recent-
ly sold kmiQFv) Houston and KKMJFM)
St. Louis to Noble Communications for
$81 million (“In Brief,” May 2). WRvR is
on 680 khz with 10 kw day and 5 kw
night. Wrva-FM is cn 104.5 mhz with 100
kw and antenna 750 feet above aver-
age terrain, Wri is on 93.1 mhz with 20
kw and antenna 396 feet above aver-
age terrain. Broker: Richard A. Fore-
man Assaciates.

Wwas-am-FMm  Madison, Tenn. U Sold by
REBS Nashville Inc. to GMX Communica-
tions of Tennessee Inc. for $975.000, Seller
is owned by Rick James and John Roberts,
who have no other broadcast interests. Buy-
eris headed by Jack Norman, chairman. It
also OwNns KLCL(AM)-KHLA(FM) Lake Charles,
La.; wwRrB-aAM-FM Nashville; wHBB(AM)-WTUN(FM)
Selma, Ala., and wxKC(AM)-WwWKZ(FM) Tupelo,
Miss. Wwns is on 1430 khz with 5 kw day and
1 kw night. WwrB-Fm is on 100.1 mhz with 3
kw and antenna 1160 feet above average
terrain.

Wwmaam) Cleveland O Sold by Jacor Com-
munications Inc. to Gore-Overgaard Broad-
casting Inc. for $845,000. Seller is publicly
owned, Cincinnati-based group of five AM's
and seven FM's headed by Terry S. Jacobs,
chairman, and Frank E. Wood, president.
Buyer is owned by Harold W. Gore, Cordell
Overgaard, Wiliam McMaster and Sharor
Carrara. It also owns wTmriam) Camden, N.J
WwmJl is on 1260 khz full time with 5 kw.

Wegas(am) Bloomfield, Conn. O Sold by
WaaB Inc. ta Living Communications of Con:
necticut Inc. for $325,000. Seller is cwnec
by Leonard Ackerman. Leonard Marcus anc
Dan Yorke, who also own wecQifm) Geneva
N.Y. Buyer is owned by David R. Swansor
and Joseph P. Battaglia, who alsc owr
wLix(am) Islip. N.Y, WGas is on 1550 khz with &
kw day and 2.5 kw night.

Kers(am) Springdale, Ark. & Sold by Donrey
Inc. to Debrine Communications Inc./Arkan




sas for &250,000, Seller is Fort Smith, Ark.-
based group of two AM’s and one FM owned
by Donald W. Reynolds. It publishes newspa-
pers in 16 slates and operates cable 8ys-
tems in four states. Buyer is owned by Fred
R. Debrine and Cindy Y. Debrine, who also
own Krix-Fm Ada, Okla. KBrs is on 1340 khz
full time with 1 kw.

e ————
Peoplemeters,

still flawed,
here to stay

That’s word from D’Arcy which
lands AGB for converting Neilsen
but says only one will survive

AGB. the research company, has “done a
remarkahle job of measuring the complex
U.S. television audience™ that “has effected
4 dramatic improvement in the quality of
national, TV audience measurentent,” says
the advertising agency D*Arcy Masius Ben-
ton & Bowles in a report evaluating ABG's
first-year performance. “AGB and NTI: A
Status Report™ says that without AGB, peo-
plemeters “still might not have replaced
NTI's previous household-meter plus per-
sons-diary method as our national audience-
research standard.™

The reports adds. however, “we dont yet
know which company will provide the better
service in the long run.”

DMB&B'’s praise for AGB comes despite
what the report calls a national 1elevision
marketplace that is “hostile to AGB™ be-
cause the market is too small and compact 10
support two audience research services, and
NTLis “the service of record.” With only the
three television networks (among advertis-
ing outlets), a handful of program producers
and a relatively small number of advertising
agencies as possible buyers of such a nation-
al ratings service, DMB&B projects that
“short-term...only one research service is
likely to survive.”

Assessing the pros and cons of the peo-
plemeters of either service. the report says
that network audience erosion this season
was @ combination of both peoplemeter
methodology and a real decline in audience
levels. Problems with peoplemeters cited
include late night viewing—since viewers
often fall asleep before logging out—and
children’s ratings. since young viewers
“cannot be counted upon (o use the meter
properly.”

DMB&B says that the annual cost of
AGB’s peoplemeter service to a major ad-
vertising agency is several hundred thou-
sand dollars, whereas the cost to a network
is several million. The justification of such
an expense for a network is “difficult” given
the bottom-line pressures of the network
business, according to the report. DMB&B
says. however, that it expects CBS, the only
aetwork to subscribe to AGB. to continue its
ontract given the “slightly more favorable
-atings™ it gets from AGB over Nielsen.

In a speech before the New York chapter
of the National Academy of Television Arts
ind Services, CBS vice president of market-

Financial notes. Foote, Cone & Belding, with 1987 billings of $2.3 billion, agreed in
principle to mutual investment_joint venture with Paris, France-based agency, Publicis S.A ,
with $1.2 tillion in billings. Agreement calls for Publicis to set up new company housing cnly
its advertising agency and media buying service, and in which FC&B will acquire 26%
Publicis will acquire 20% of FC&B. Two agencies wil' set up new company compnsing all
FC&B European operations, all Publicis international operations and 30% of Publicis’ French
agency. Publicis will own 51% of new company and FC&B will own 49%. m Dun &
Bradstreet said it completed stock-swap acquisition of 1.M.S. International, market
research and database publishing company specializing in health care industry. Dun &
Bradstreet subsidiary. Nielsen Marketing Research, purchased minority interest in privately-
held Metaphor Computer Systems, whose information system is primary deliverer of Nielsen
marketing information. Also, Shareholders of Dun & Bradstreet recently authcrized doubling
of authorized shares, 10 400 million. m $aatchi & Saatchi Holdings has agreed to purchase
Corporate Planners & Coordinators, Los Angeles-based real estate consulting firm. =
Gannett board of directors authorized repurchase of up to 7,500,000 of company’s 162.1
million shares outstanding. m Group owner, Business Men's Assurance Co.. was
reorganized as subsidiary of new holding company. BMA Corp.

[ ]
Roundball reprise, ABC Radio Network and the National Basketball Association have
agreed upon a new two-year pact for exclusive live coverage of the NBA All-Star game and
NBA finals for the 1988-89 and 1989-30 seasons. ABC Radio has aired the NBA finals since
the 1984-85 season and has broadcast the All-Star game for the past two years.

ing. David Poltrack, said that for CBS to
consider paying the $3.5 million that AGB
is asking for the second year of the service.
it would have to get more use out of its
numbers. “If everyone ignores them. they
have no relevance.,” he said. adding that
$3.5 million is “pretty expensive™ in such a
case. AGB charged $2 million in its first
year. The fee increase is based on the in-
crease in market sample.

Based on “conversations with research
personnel” at ABC and NBC. DMB&B says
that “evaluations are still being conducted™

but that “evidently™ those networks are find-
ing the cost of AGB “difficult to justify.”

The fees AGB makes from studios, syndi-
cators and the Adventiser Supported Televi-
sion Association “will not provide AGB
with the substantial cash flow that the net-
works could,” the report says. In combina-
tion with the “prohlem AGB will face™ in
renewing its contracts with advertising
agencies, which are facing bottom-line pres-
sures. “full funding™ of the service for the
1988-89 season appears unlikely, according
to DMB&B. i
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J Southeast

l| C-2 FM and Fulltime AM
Turnaround

“ Price $2,000,000

‘ NEGOTIATIONS

'[ 7700 LEESBURG PIKE
FALLS CHURCH, VA 22043

l (703) 821-2552

|

| Texas

| Class C FM

l[ Profitable (|
Price $2,000,000

| BEEILL.
RICHARDS INC.

A Confidential Service to Owners & Qualitied Buyers I

I NEEDED — OWNER/OPERATORS I
SMALL MARKETS |

West
Class C FM and Fulltime AM
Profitable
Price $2,000,000 ‘

FINANCING  APPRAISALS ‘
TV CATV RADIO NEWSPAPERS

NORTHFIELD, IL 60093
(312) 441.7200

540 FRONTAGE ROAD ‘
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Syndicators’

Appeals court affirms CRT decision
that Worldvision was due money
for ‘Little House on the Prairie’

A syndicator may not be the creator or own
the copyright of a program it distributes, but
it has a sokid ¢laim to the royalties that cable
television systems pay for the right to re-
transmit the material. The Copyright Royal-
ty Tribunal issued that ruling in deciding a
dispute over royalties paid into the copyright
fund in 1984 for the retransmission of epi-
sodes of Little House on the Prairie.. a
series produced by NBC and syndicated by
Worldvision Enterprises Inc. And last week.
a three-judge panel of the U.S. Court of
Appeals in Washington affirmed the CRT’s
judgment that Worldvision was entitled to
the royalties.

The case was not clear cut. A section of
the Copyright Act of 1976 directs the CRT
to distribute royalty fees to the “copyright
owners who claim that their works were the
subject of secondary transmissions by cable
systems.” NBC claimed copyright owner-
ship—and therefore its entitlement to royal-

“WE SELL THE
SOUTHWEST”

AVAILABLE OPPORTUNITIES

ARIZONA

Metro Combo $4.2 million

ARKANSAS

Medium Market Combxa $4.2 million
Medium Market FM 1.6 million
Resort Area Combo 550 thousand

TEXAS
Two Medium Market FMs
Small Market Combo

$1.3 & 1.6 million
900 thousand

NEW MEXICO

Powerhouse Combo $1.8 million

Norman Fischer & Associates, Inc.
Media Brokerage * Appraisals ¢ Marrgerent Consultants
1209 Parkway » Austin, Texas 78703 * (512) 476-9457

rights to cable royalties upheld

‘Little House on the Prairie’

ties—on the ground that it created the pro-
gram. Worldvision argued that Congress. in
the act. intended to favor the syndicator.
who was responsible for exploitation, over
the producer. And the CRT. in favoring
Worldvision’s claim, said syndicators “were
the ones most directly harmed by the distant
signal importation by cable systems...be-
cause they could not orderly control the
marketing of their product.”

The appeals court panel. in affirming the
CRT's decision, said it was deferring to the
CRT"s judgment on an issue on which the
Copyright Act does not speak explicitly:
whether royalties should be paid to the “ex-
clusive syndicator of off-network program-
ing.” The panel’s opinion, written by Judge
Laurence H. Silberman, said that “the tribu-
nal’s view—that Congress’s general concern
was for the owner whose interests are direct-
ly thwarted by cable retransmission. that is
the owner who bears the direct risk of exer-
cise of the compulsory license—seems 1o us
consonant with Congress’s intent in creating
the compulsory licensing system.”

Silberman acknowledged that Congress
apparently never considered “the particular
divisibility of copyright on...[the] compul-
sory licensing scheme.” As a result, he said,
the court must first look to the agency’s
expertise “to fill the gap.” And the CRT, he
noted, determined that the directly affected
party will typically be the exclusive syndica-
tor and that the CRT will therefore, as a
general rule, always distribute royalties ini-
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tially to the syndicator. “This presumption
by the CRT, in the face of congressional
silence, is a permissible interpretation of the
statute, to which we defer,” said Silberman.

The opinion held that Congress. in the
Copyright Act, did not intend to affect con-
tracts between parties “who could be owners
where the special difficulties of cable re-
transmission were not involved.” To effectu-
ate the intent of Congress, Silberman wrote,
“private orderings of ownership must be
honored. so that those actually directly
harmed by retransmission are those who
receive royalties. In short, determining that
a party owns a copyright may be insuffi-
cient, for, as here, there may be more than
one parly able to claim the benefits of a
copyright for portions of the property in
question.”

The court’s decision does not necessarily
end the dispute. Silberman said the CRT’s
ruling should not be seen as adjudicating the
contractual entitlement rights of NBC and
Worldvision. “but rather as setting forth a
general rule for the distribution of cable
royalties in these cases.” That disposition,
Silberman added, leaves the partics free to
litigate their contractual claims “in an appro-
priate forum.”

Judge Ruth B. Ginsburg joined in the
opinicn, and Judge Abner Mikva supported
the disposition of the case. but in a concur-
ring statement in which he chided Silberman
for an “unnecessary discussion of a gossa-
mer constitutional problem that is not pre-
sent in the case, is not decided by the
opinion and would appear only if the CRT
decided a different case under a different
statute with a different result.” Mikva was
referring to a discussion of a “hypothetical
constitutional problem” that would have
arisen “if CRT had sought to determine
ownership rather than distribution rights.”
Silberman, Mikva added, “acknowledges
that the CRT did no such thing.™ According-
ly, he said, the opinion could have done
without the constitutional discussion. O

Fairness filings. Three briefs calling
for reversal of FCC's repeal of fairness
doctrine were filed in U.S. Court of Ap-
peals in Washington June 3. Democrat-
ic National Committee filed as inter-
venor and People for the American Way
and, in separate brief, five parties led
by Common Cause filed as friends of
court. Briefs supported those filed by
petitioners in case—Henry Geller and
Donna Lampert, of Washington Center
for Public Policy Research, and United
Church of Christ (BRoADCASTING, May
30).




Children’s TV
bill breezes
through House

‘Bipartisan’ push sends bill
to Senate; lowa Republican
Tauke argues bill raises
constitutional questions; OMB
registers its objections

As anticipated. the House last week adopt-
ed—328 to 78—a bill that would limit ad-
vertising in children’s television programs
and require broadcasters 10 serve the “spe-
cial needs”™ of children. The measure now
moves to the Senate where it is expected to
be put on a fast truck.

Debate in the House was limited 1o 40
minutes (20 tor cach side), and no admend-
ments were pernutted because the bill was
tuken up under suspension of the House
rules. Leading the opposition was Represen-
tative Tom Tauke (R-lowa}, although Dun
Coats (R-Ind.) voiced some reservations be-
fore voting for the legislation. There had
been little opposition when the measure
moved through the House Telecommunica-
tions Subcommittee and parent Energy and
Commerce  Committee  (BROADCASTING
May 23 and May 30).

The Ottice of Management and Budget
issued g statement (Tauke citing it during the
ddmlc) objecting to the bill “for trving to
‘inject the federal government into pro-
graming and advunsmy decisions™ that
should be left to broadcasters. The effort
OMB said, 1s “inappropriate. i1l advised.
and inimical of the spiritof the First Amend-
ment.

Neither Tauke nor OMB deterred the mo-
mentum behind the measure, which has
strong bipartisan backing, “We have worked
closely together, and have produced a bill
that ‘lllltl(.‘tt.d overwhelming bipartisan sup-
port in the Energy and Commerce Commit-
tee.” said Matthew Rinaldo (R-N.J1.). the
ranking minority member on the Telecom-
munications Subcommittec.

Nor are broadcasters actively apposed 1o
the measure. H.R. 3966, although they have
not endorsed it. And the National Associ-
ation of Broadeasters says it will exercise
the option o fight the bill it any alterations
are made in the Senate. NAB and Telecom-
munications  Subcommitiee Chairman  Ed
Markey (ID-Mass.). o principal sponsor, en-
gaged in a series of negotiations which re-
sulted in a compromise on the original chil-
dren's TV bill.  Initially. Malkc was
pushing for stronger limits as weil as a
requirement that broadcasters air one hour a
day of educational and informational pro-
graming for children.

Under the bill . advertising would be re-
stricted to 102 minutes per ‘hour on week-
ends and 12 minutes per hour on weekdays.
But the llmlls would not take effect until
alter Jan. |, 1990, and by 1993 the FCC
would be ztutlmrizud to review the stundards
and maodity them it necessary,

According to the bill. broadcasters, as a
part ol their obligation (o serve the public

interest, “would provide programing that
serves the special needs of children.”™ Addi-
tionally, the FCC during license renewal
time would have to determine whether a
licensee has “served the educational and
informational needs of children in its overall
programing.

In arguing against the bill, Tauke said it
would not pass constitutional muster. “Even
il harm to children from too many commer-
cials could be shown and even if commer-
cial limits could be shown to directly ad-
vance that interest. applying commercial
limits to all programs would infringe on the
First Amendment rights of adults to receive
product information that is lawful and that is
neither fraudulent nor misleading,” said

Tauke. He thinks the solution is to reactivate
the NAB code, ruled an antitrust violation in
1982—and let broadcusters police the mat-
ter themselves. He plans to introduce a bill
that would lift antitrust restrictions 1o enable
broadcasters to revive the code.

But Tauke was rebutted by Markey and
others. Representative Al Swift (D-Wash,)
siaid: “There are no constitutional (uestions
here.” The legislation. Swift said. is needed
to reminc broadcasters they have a responsi-
bility to serve children. And Markey stated
children’s television hus been driven “'solely
by commercial considerations... Television
should be nutrition for the mind, not just a
junk food diet to satisly commercial appe-
lites.” |

Little public reaction to syndex

Few filings received at FCC from
cable subscribers; operators
oppose new rules, say they’ll

lead to blackouts of some channels

When the FCC reimposed syndicated exclu-
sivity tour weeks ago. some at the FCC
were apprehensive that cable subscribers
who feared the rules would lead to the loss
of favorite programs or channels would del-
uge the agency with phone calls. cards and
letters of protest. The deluge never came.

On the contrary. said John Kamp. director
of the FCC ottice ol public altairs. ~It's been
very quiet.” Complaints from cable sub-
scribers have been lew and far between,
atthough, in some cases, heartfelt. he said.

Kuamp attributes the low response to the
lact that most cable operators have made
“the fundamental decision™ that they cun
live with the rules. Instead of stirring up
subscriber protests, he said. the operators
are “doing exactly what |FCC Chairman
Dennis| Patrick asked them to do: Make it
work.’

Said Kamp: “The rules don’t go into of-
fect for a year. By that time. people are
going to be geared up to handle it.”

The rules. which parallel rules dropped
by the FCC eight vears ugo. empower tele-

vision stations o enforce the exclusivity of

their syndicated programing against cable
systems importing duplicative programing
of superstations and other distant broadcast
signals.

Cabie operators argued against the rules,
saying that they would be lorced to “black
out” the duplicative programs on distant
signals or to drop the signals. Either way,
they said, subscribers attached to the pro-
grams and signals eliminated because of the
rules would protest vociferously.

The FCC has maintained that such disrup-
tion is not inevitable. At the Broadeasting/
Cable Interface II seminar in Washington
two weeks ago. Patrick said blackouts
“would be a self-impased, selt” destructive,
political red herring, benelitting no one.” If
superstations purchase national rights to all
their programs. they will protect themselves
against blackouts. Il they do not. cable sys-
tem will be able to substitute programs for
those they have to black out.

The syndex docket. into which are poured
all curds and letters received on syndex.
supporis Kamp’s assertion that reaction to
the syndex action has so lar been light
There are about (wo dozen letters [rom cable
subscribers. almost all ol which were appar-
ently prompted by United Cable TV ol
Northern Hlinois. United Cable notified its
subscribers early last week that the adoption
ol the rules would force it to “telecast snow™
on six distant broadcust signals for more
than half their broadcast days “or drop them
altogether.” It urged its subscribers to “voice
your disapproval” 1o the FCC.

Among those responding to United Ca-
ble's appeal were Jane Miller ol Algonquin,
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. (“We have too few pleasures. Don’t
restrict the stations we have and enjoy
now.”), John Weisbruck of Crystal Lake, Il
("Enact $/E rules and I more than likely will
CANCEL Cable and RENT VCRTAPES.”),
and Mr. and Mrs. Douglas J. Akers {"Please
tell Mr. Dennis Patrick that the two of us say
"‘No’ to this disruptive idea.”).

Not all the complaints came from United
Cable subscribers. John Robertson, who de-
scribed himself as a “dish owner,” wrote
three letters of protest. Said one: “Hear and

heed the angry cries of millions of U.S.
citizens' H.A.L.T, FC.C.!Save our super-
stations.”

But Robert A. Lankford, of Carmichael,
Calif., was among those who felt most
strongly: “Actually. what you moneybags,
pompous. ..people are trying to do is restrict
our choices of news. information and enter-
tainment by favoring local signals over su-
perstations and other distant signals....
Please, dammit, leave our distant signals
alone.” g

——
FCC review board renews
WSNS(TV)’s license

Reverses ALJ decision, saying
judge erred in basing his
decision primarily on

station's performance

Reversing a 1985 administrative law judge
decision. the FCC Review Board renewed
the license of Harriscope of Chicago Inc.
(Video 44) for wsns(Tv) Chicago and reject-
ed the competing application of Monroe
Communications Inc. for the UHF (ch. 44)
station.

In a ruling released last week, the Review
Board said ALJ Joseph Chachkin erred in
basing his decision primarily on WSNS's per-
formance during the last 26 weeks of the
three-year (1979-82) renewal period under
review “after a sea change from ‘free’ to
subscription television programing.’

The board also faulied Chachkin for “sub-
jectively overemphasizing the desirability of
certain types of programing and minimiz-
ing...Video 44’s institutional and syndicated
programing...”

The case is far from settled, however.
Howard Gilbert, an attorney with the Chica-
go-based firm of Holleb & Coff and a princi-
pal of Monroe, said the license challenger
would appeal to the full commission and. if
necd be, the “highest tribunal willing to hear
the arguments.” Gilbert said an important
issue 15 at stake in the case: whether a
licensee may convert a broadcast station to
an STV station. “You can’t take a channel
that belongs to the public and make people
pay for it.”

Harriscope  President Burt Harris ac-
knowledged that the batile was not over, but
said he was reassured by the “key”” Review
Board finding. "We've always felt that we
didn’t do anything wrong. and the FCC has
never taken a license away Irom someone

who never did anything wrong.”

WSNS was converted from an STV to a
Spanish-language station affiliated with
Univision in July 1985, Harris said. The
station is owned by Harris and his first
cousin and long-time business associate, Ir-
ving Harris; Oak Industries. and Essaness
Theaters.

Not addressed in the decision was wheth-
er the station’s STV programing was ob-
scene. When the case was first brought to it,
the Review Board remanded it to Chachkin
to determine whether some of the STV pro-
graming aired by the station—films like
“Fast Cars, Fast Women™” and the “Erotic
Adventures of Zorro”—was obscene. On
Video 44’s request, the full commission
stepped in and, in April 1986, ruled that the
agency would not make obscenity judge-
ments “in the first instance,” that it would
refer obscenity cases to the Justice Depart-
ment. Two years later. on Monroe’s request
for reconsideration, the commission
changed its mind, deciding that it would in
some cases consider obscenity complaints
(BROADCASTING, Jan. 18). However, it said
it would not do so in the WSNS cuse.

According to the Review Board, the
FCC’s 1985 United Broadcasting decision,
which Chachkin cites, “does not support the
ALIJ's unprecented decision to place exclu-
sive or undue reliance on the last 26 weeks
(or, perforce, the last 13 weeks) of Video
44’s entire license term performance. His
approach. in effect. ignores more than five-
sixths of the station’s total licensed term.”

The Review Board said Video 44 should
not have been penalized for replacing local-
ly produced programing with syndicated
programing and programing produced by an
institution. Video 44 “made these changes
after satisfying itself that those programs

CBS is considering.

Jesse Jackson's Operation PUSH.
[

Next step. Center City Communications, the comparative renewal challenger of CBS Q&0
weemM(Tv) Chicago, has filed motions to enlarge issues relating to Laurence Tisch's ascent
| to the presidency of the network. Center City has asked for all notes and documents of
| board meetings, management committees and correspondence between Tisch and CBS
dating fram July 1985, as well as records of present and proposed media acquisitions

The documents are requested to bolster Center City's contention that Tisch assumed
control of CBS without proper FCC consent, despite the commissions ruling that such a
transfer did not occur. If that contention is not supported, Center City wants weBM'S
renewal expectancy to be considered only for the time Tisch has been at CBS, since
“there has been a sufficient change in management of the licensee so that current
management cannot claim credit for the record compiled under prior management.”

Center City is also asking for weem documents relating to the boycott of the station by
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could satisfactorily substitute for the locally
produced programs,” the board said. In ad-
dition, it said. the FCC in the past four years
has twice held that “institutional or syndicat-
ed programing can also be utilized by the
licensee 1w respond to its community
needs.”

The board also said Video 44 should not
have lost points for not airing local news.
The failure to offer news in “"not necessarily
dispositive.” it said. “Here. the licensee did
not propose news programing in its 1979-
1982 license application; nevertheless, Vid-
co 44 did experiment with AM LaSalle
Street, a daily two-hour business news pro-
gram.”

The board said that its review ol the
record does not support the ALJ's contention
that the Chicago viewers generally opposed
the station’s switch from a conventional in-
dependent to an STV station. The station
received 21 complaints over the three-year
license period. "However. the ALJ failed to
balance this limited number of complaints
against the fact that, at the close of the
license term, 100.000 households had sub-
scribed to pay for the station's programing.™

Video 44 deserves a “renewal expectan-
cy.” which. under current FCC policy, car-
ries a lot of weight in a comparative pro-
ceeding. the board said. Even though
Video's 44 expectancy is “not as weighty ™ as
others, it said. it still “defeats its competi-
lor’s very meager preferences on the struc-
tural diversification and ownership-partici-
pation factors.” Monroes claims o
diversity are “relatively weak. because it
currently owns four other radio stations. and
numerous cable interests....” O

Newspaper suing USIA

For 40 years. the Voice of America and other
agencies of the U.S. Information Agency
have been barred from distributing in the
U.S. the material they produce as part of
their function of telling America’s story
abroad. That ban. written into the Smith-
Mundt Act of 1948, reflected Congress’s
determination to prohibit the President from
using the international service as & propa-
ganda weapon domestically. But the ban has
long been a source of frustration for those
who would scrutinize the work product of
the USIA.

Now the Daily Tribiene of Ames. lowa. is
suing the USIA in U.S. district court in
lowa to have the ban declared a violation of
the First Amendment. [ just want to be able
to find out what they are saying. especially
in the editorials broadcast by the VOA.”
said Michael Gartner, part owner and editor
of the newspaper. | want to show the peo-
ple in lowa what the USIA is telling the
people abroad.”

| understand the rationale™ for the ban.
said Gartner. “But | don’t accept it.”

Gartner. a former president of the Ameri-
can Society of Newspaper Editors, has long
been troubled by the ban on domestic distri-
bution of USIA material. Last fall. in the
oftices of I/SA Today. which he also serves
as co-editor of the editorial page. Gartner
devoted most of a meeting with USIA Di-

rector Charles Z. Wick (o his feelings about
the matter. Wick said it was a matter for
Congress.

Wick has also told Gartner—as others
interested in the product of USIA have been
told—that they can review the materials in
USIA and VOA offices in Washington. But
that is not good enough for Gartner. **You
don’t have to go to Washington to find out
what the Pentagon is saying, or what the
surgeon general is saying,” he said.

A USIA spokesman said the agency had
not yet received all of the documents that

have been filed with the suit. “But | assume
we’ll defend it.” he said. “lt's the law.”
The Daily Tribune’s suit does not repre-
sent the first effort to overturn the ban on
domestic distribution of USIA material. In
1978, the U.S. District Court in Seattle
ruled against a private citizen who sought
access to USIA material. The citizen, a
shortwave radio buff. listened regularly to
USIA broadcasts. He sought transcripts of
the broadcast. but was turned down and
filed suit. The court rejected his claims,
saying he had no right of access. O

Fifth Estate Earnings Reports

Company Period Revenue % Earnings % EPS
(000} change (000) change
Gannett First $757 944 8 $73,971 41 $0.46
Lee Enterprises Second $58.450 7 $5.729 102 $023 n
Malrite Communications  First $22489 15 ($3.591) NM  ($0.26)
News Corp. Third $1,050,283 22 ($17,998) NM  ($0.07)
Park Communications First $33,604 12 $3.021 49 $0.22
Price Communications First $24.345 3 ($14,678) NM  ($1.93)

According te Gannett: “On pro forma basis for stations presently owned, local revenues
were even with |ast year, while national revenue rose 11%." Radic revenue increased 4%.
m | ee Enterprises said broadcasting revenue increased 2%, 10 $15.6 million, in second
quarter. m In prior-year’s first quarter, Malrite had net Ioss of $4.3 million. Company said that
in just-completed quarter, cash flow from broadcasting stations was $1.6 million, up 253%.
& In prior-years third quarter News Corp. had net income of $30 million. For just completed
quarter company said “resulls for [Fox] television stations...were below expectations.”
® Radio division of Park Communications increased 10%. while operating income in-
creased 25%. For television division, respective numbers were 8% and 9%. ® In prior-year's
first quarter Price Communications had net loss of $753.796. which included effect of $2.4
million unrealized recovery (of value of marketable securities). Company said “lower level of
investment activity™ in just-completed quarter contributed to both increased net loss, and 1o
decreased cash flow of $4.2 million, compared to $15 million in prior-year's first quarter.
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Public access in Kansas City heads for showdown

City council is studying resolution
that would convert public access to
community access, giving cable
company editorial control;

it's caused by Klan program
similar to what is carried elsewhere

Efforts by local Ku Klux Klan members to
place controversial programing on a cable
television public access channel in Kansas
City. Mo., have reopened the debate on who
should decide how far public access pro-
graming can go.

A city committee is reviewing its options
in the wake of the city council’s tie vote (6-
6) on a resolution that would have altered
the city's tranchise agreement with Ameri-
can Cablevision to give AC greater control
over what groups have access to the sys-
tem's local channels. Councilman John
Sharp, one of the resolution’s backers, ex-
pects the council will take up the matter
again within the next month.

The controversy began earlier this year
when the cable system, owned by American
Television & Communications and Tele-
Communications Inc., and managed by
ATC, refused to carry a program by the
White Aryan Resistance organization, be-
cause the programing was not locally pro-
duced. Tom Metzger, head of WAR, has
gotten the Race and Reason interview pro-
gram carried on a number of access channels
elsewhere.

Dave Martinek, government relations
manager for American Cablevision, said
after the system wrned down the request,
several local Klan members inquired about
the training program the system has for
residents 10 produce their own local pro-
graming. But training for the local Klan
group, along with six other groups, has been
put on hold until the city resolves the access
issue. Martinek said.

The measure the council was contemplat-

Metzger

ing would have changed the language 1n the
cable contract from “‘public access™ to
“‘community access,” which would give the
system editorial control over the channels.
Martinek said the system, under the redefin-
ition, would continue t0 work with present
producers, continue its training of residents
and add more access programing hours.

WAR'’s Metzger said Race and Keason
has appeured or is appearing on public ac-
cess channels in cable systems in San Diego:
Escondido. Calit.; Chatsworth, Calif.; Or-
ange county. Calit.; San Francisco; Port-
land, Ore.; Pocatello, Idaho; Austin, Tex.:
Raleigh, N.C.: Atlanta: Memphis; Chicago;
Richmond, Va., and Pittsburgh.

And although there have been some skir-
mishes. Metzger said WAR programing has
by and large managed 10 gain carriage.
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There were some demonstrations in San
Francisco and problems in Pocatello and
Austin. Metzger said. In Pocatello. groups
rotate on the public access channels. so the
program is not always on. said Metzger. As
long as the rules are applied equally to
evervbody, however. Metzger said. WAR
has had no problems with the cable compan-
ies.

Sometimes, Metzger says, cable compan-
ies run disclaimers or do not list Race and
Reason in their program guides, but that is a
minor nuisance, he said. Cable operators
invariably don’t have enough local program-
ing to fill access channels. said Metzger. and
once they begin accepting nomlocal pro-
grams. “we’ll be back.’

Most operators have the local programing
requirement as part of their access channel
setup and provide training for local residents
1o learn how to produce programing. in
some instances. a local hook is provided by
local groups for a national Race und Reason
program. That setup, said one ofticial, pro-
vides a salety mechanism against unsolicit-
ed and controversial national programing.

And although individuals and groups with
more extreme views express initial interest
in the training, cable access officials say few
follow through to do their own access pro-
graming. The training insures that any pro-
graming that is produced is local and de-
mands considerable effort 10 accomplish.

Operators also report that in many in-
stances, after an initial negative reaction,
the controversy dies down. In Austin, when
Race and Reason was first proposed, the
city manager recommended the city consid-
er guidelines on acceptable programing, but
nothing was ever passed.

Today, two episodes of Race are carried
each month, each episode repeated once on
the public access channel, which is managed
by Austin Community Television, under
contract with the city. Lynda Licberman.
director of public relations tor ACTV, said
after the initial reaction to carriage of Race
several years ago. “there hasn’t been a flurry
in the community about it.” It is one of
hundreds of local access programs that ap-
pear on ACTV, she said. and is sandwiched
between pro-human-rights and inspirational
programing on Thursday night.

“The community recognizes that it is a
First Amendment forum,” Lieberman said,
and when the city was considering changes.
letters to the editor in local newspapers ran
in favor of keeping frec speech on access
channels intact. Added Austin Cablevision
President Jim Gleason, after the initial reac-
tion, the program hasn’t become “any big
deal at all.”

In Atlanta, 4 local resident. Herbert Poin-
sett, has used portions of Race and Reason
in a local access program. But People TV




Inc., the city-owned company that runs an
access channel for Prime Cable there. said it
gets few calls complaining ahout Poinsett's
program. Final Call. a program associated
with black activist Louis Farrakhan is also
carried on the channel, said People TV. as
arc other programs that could be called con-
troversial. The Anti-Defamation League has
inquired about doing counterprograming.
People said.

In Cincinnati, a group of teen-agers
placed a controversial racial message in the
system’s community board for one week last
September, said Patricia Morrison, vice
president of legal affairs for the Warner
Cable system. The message ran for five
seconds every four hours, she said. but only
became widely known- after a newspaper

account. The city council “made strong
statements at the time.”™ said Morrison, but
the group never put forth its message again
alter its initial run and the issue died.

“These are difficult issues for communi-
ties to deal with.” said Morrison. Several
groups have come forth to counterprogram.
she said. including the ADL in Cincinnati
after the first tape aired. Other than obscen-
ity (as defined in the Miller test). commer-
cials or lotteries. cable companies do not
have editorial control over access channels
according to the Cable Act, she said. “There
is a fair amount of controversial program-
ing” on the Cincinnati access channels.

Although Race and Reason and program-
ing of that ilk from both sides of the political
spectrum have appeared on public access
channels in other cities without incident,
several Kansas City officials say their case is
different.

Sharp points out that the local origination
studio is in a black neighborhood. and Klan
officials have informed the cable system
they would have heavily armed security men
with them to protect their passage. “That
sngoing furor wouldn't happen in other
sities.” said Sharp. “And many human
ights leaders made it clear they would pro-
st these production sessions,™ he said. It
~ould be, he said. "z weekly media circus™
ind draw even more attention to the Klan,

(The option of producing in another stu-
lio is a possibility, but Sharp said the Klan
loes not want to be treated differently from
mybody else. Carol Rothwell, director of
wblic aftairs for American. said production
rom a mobile van was possible but said
noving production would be an expensive
ind inconvenient option.)

Sharp also said the public affairs pro-
sraming can't be buried in the middle of the
tight, because the service signs off at 11

p.m. or midnight. “There’s no time the show
could be aired when young kids wouldn't be
likely to watch it.” he said.

That there have not been significant prob-
lems in other cities doesn't alter Sharp’s
views. "It is our feeling that despite argu-
ments that these shows haven't had much of
an impact. this has been a tremendously
successful tool for the Klan to gets its mes-
sage of hatred and bigotry to an entire new
generation that it could never reach on its
own,” Sharp said. “While the reaction has
been mixed in some cities, there have been
cities where there have been increases in
Klan organizational activities and inci-
dences of racial violence after the shows
started being aired. Now. it’s tough to say
for sure what you can attribute those inci-
dents to. but clearly its airing of this show is
at the very least a morale booster for racial
bigots whe no longer feel so isolated with
their views.™ Sharp said.

Neither Sharp nor an ally on the council,
the Rev. Raymond Cleaver. is impressed
with th= argument of counterprograming.
Cleaver. a city councilman. said on ABC's
Nightline on June 3: “I'm not sure that the
kind of counterprograming that has taken
place around the country is exactly that
beneficial.” Adds Sharp: “In a half an hour,
they can do more damage to a child's think-
ing than counterprograming can correct in
two hours.™

The resolution, backed by Sharp. Cleav-
er. Mayor Richard Berkley and American,
would give the cable system authority to

keep off all “hate groups.” said Sharp

At the heart of this case is the applicatil-
ity of the First Amendment to cities, to cable
operators. and to citizen groups. Journalist
and First Amendment advocate Nat Hentoft .
who also appeared on Nightline. said: “The
First Amendment protects the outskirts, the
marginal, even the kooky.” Of the access
rules contemplated in Kansas City. Hentoff
said: “You can't set up these standards and
then have the kind of free marketplace of
ideas that makes us different from all other
countries.”

But Cleaver sees the issue in Kansas City
differently. “For many of us in Kansas City,
it's not a First Amendment issue: it’s an
issue of moral integrity and decency. which
this community ought to be able to estab-
lish.” Cleaver said. Like ABC. cable opera-
tors should have the right to choose the
guests who can appear, he said. But. he
predicted that the matter will be decided by
the judicial system.

To Sharp. “the real guestion is whether
the unlimited public access reguirement
doesn’t unconstitutionally restrict the cable
company’s First Amendment rights.” |n-
deed. some cable companies have used that
argument in court. seeking to be removed
from franchise requirements on local access
channels.

Sharp believes he can find an additional
vote to pass the resolution. The |13th mem-
ber of the council was missing when the last
vote was taken. but that crucial swing vote,
Sharp said. “is still swinging.” a
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Filling in the holes

The departure of Trygve Myhren from his
position as chairman and chief executive
officer of American Television &
Communications will cause openings on
the National Cable Television Associations
board of directors and executive
committee (BROADCASTING, June 6).

NCTAs bylaws call for the highest
ranking executive at a cable MSO to be that
company’s representative on the board,
which in this case would be Joseph Collins,
now president of HBO, who will become
chairman and chief executive officer of
ATC.

As for the executive committee slot, an
NCTA official said it was likely that NCTA
Chairman John Goddard and association
president James Mooney would designate
Myhren's SucCcessor.

Revisiting the Cable Act

Representative Elton Gallegly (R-Calif.) has
introduced a bill that would call on the FCC
to determine whether the 1984 Cable Act
*is in fact working to the benefit or
detriment of the consumer.”

Gallegly is chiefly concerned with cable
rates. His bill would determine the extent of
a franchiser's authority to protect
consumers "from significant rate
increases.” The bill would also seek to find
what percentage of raie inCreases
stemmed from increased costs and what
percentage went for the profit of cable
operators.

Gallegly, in introducing the bill, said the
1984 act "was a good idea in concept.”
But, he said, “The public is held hostage to
increasing rates and is left with little
recourse. It's time to take another look at
what effects the 1984 legislation has had
around the country.”

Adding ACE’s

The National Academy of Cable
Programing last week announced a
deadline of Aug. 8 for its 10th network ACE
Award competition. New to the competition
this year will be four categories: game
show special or series, short-form
programing special or series,
entertainment host and sports play-by-play
anncuncer. Four other categories were
combined into two: Theatrical special was
combined into dramatic or theatrical
special and music host was put in the
entertainment host category. And, for the
first time, regional cable networks will be
eligible for awards in this years
competition.

The period covered for these awards
runs from Sept. 1, 1987, to Aug. 31, 1988.
in total, 48 awards will be presented to
creative artists and 28 to programs. The
winners will be honored in a prime time
cablecast on Sunday, Jan. 15, 1989, to be
seen on seven basic networks: Black
Entertainment Television, CBN, Discovery,
Lifetime, Nick at Nite, wTes(Tv) Atlanta and
USA Network. Discovery Channel
Chairman John Hendricks is chairman of
this year's awards committee of the NACP.

At the plate

Baseball commissioner Peter Ueberroth,
who last week announced he would not
seek another term as commissioner, will be
a luncheon speaker (Aug. 1) at the Cable
Television Administrative and Marketing
Society conference in Boston.

Ueberroth is scheduled 1o discuss
cable’s role in the upcoming lelevision
rights negotiations with Major League
Baseball. Ueberroth, whose term expires at

/

Funny payoff. Comedians Billy Crystal {far left) and Robin Williams (far right) presented a
‘check for $99,168 to presidential Candidate and Massachusetts Governor Michael Dukakis
and Boston Mayor Raymond Flinn as part of HBO's Comic Relief efforts. The check is pari of a
1$217,000 installment for the Boston Health Care for the Homeless Project. HBO’s second

'Comic Relief performance is scheduled for Nov 20 in New York.

Broadcasting Jun 13 1988
RO

the end on the 1989 season, said he would
stay on 1o oversee the lelevision
negotiations. The present network contract
also ends after the 1989 season, although
it is likely that an agreement will be reached
later this year or early next. Several cable
entities have expressed an interest in
carrying MLB, and there is widespread
speculation that cable will be included in
the next rights agreement.

Promo push

The Cabletelevision Advertising Bureau is
distributing materiais on the association's
“America is Cable Ready” campaign to
cable systems, interconnects and networks
for use in their markets. The material
includes a television commercial
promotion kit and several print
advertisements funded by some of the
basic cable networks. The commercial,
created by Della Femina, Sherman, begins
showing today on the basic networks. It is
being distributed to cable systems and
interconnects through CAB's weekly
satellite feed, affiiate promotion feeds and
cassette mailings.

The campaign “lets advertisers know that
cable delivers the audience they're looking
for, and that their advertising plans must be
‘cable ready’ in order to accommodate the
dramatic shifts taking place in TV viewing.”

Shopping signing

Cable Value Network has signed Century
Communications to offer the home
shopping service in the MSQ'’s 740,000
homes in the U.S. and Puerte Rico. The
agreement brings CVN's subscriber count
to 20 million.

Damage control

Cablevision Systems has been granted
more than $750,000 in combined final
damages stemming from a theft-of-service
suit (BROADCASTING, May 2). In the case, a
permanent injunction was issued against
the owner of island Cable Electronics,
Hicksville, N.Y., barring him from any legal
business activities involving the cable
business for 10 years.

Post time

Madison Square Garden Network is
increasing the number of live harness
racing cards from the Meadowlands to six
this year. The regional sports service will
carry harness racing on June 18 and 25
and four Fridays in July (8, 15, 22, 29). The
cablecasts begin at 8:30 p.m. and
represent an increase of two nights of
racing over last year. Bruce Beck hosts the
series for MSG.
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As compiled by BROADCASTING June |
through June 8 and based on tilings, authori-
zations and other FCC actions.

Abbreviations: AFC-—Antenna lor Communications: Al J—Ad-
minstrative Las Judge, alt—alternate:  ann —announced;
ant,—antenna: aur—avral;  aus —auxiliary:  ch.—channel:
CH—critical hours.; chg.—change: CP— construction pemit:
D day, DA—direcuonal antenna: Doc.—Dichet: ERP—cftee
tive nddiated power: Freg—fiequency: HAAT—height above
serage werrane, HEV—horizontal and vertical; khz—kilohert 7
kw—Kilowatts: lic. —license:  nm—meters: mhz- -Muegaherts;
mi—miles: mod, —madification: N—night: per. for recon.
petition for reconsider:aion: PSA—presunrise servige wunhorit
pwr.power. RCoremote cantrol; $-A-—Scientific- Athanta:
SH—aspecitied hours: SL—studio location; TL—transminter lo-
cation, drans, —transmitier: FPO—transnviner power owpu: U
or unl.—-anlimited hours: vis.—visual; W wins: nongeem-
mercial. Six groups of numbers at end of fueilities changes ilems
refer 10 mup coordinates. One meter equals 3.28 feet.

|
Ownership Changes ‘

B KXOF(FN) Bloomtield. 1A (BALHSSO0509HQ: 106.3
mhzi 3 kwi HAAT 300 fi)—Secks assignment of license
Irom BLEWHS Inc. 1o Dwaine R Mever for $50.000, Seller
15 owned by Keith Burnbiani, who has no other broadeast
imterests. Buyer has no other broadeast interests, Filed May

B OWYRQ(FM) Linle Fulls. MN (BALHE80SI0HR: 92|
mhe: 3 kwi HAAT 300 11.)—Seeks assignment of license
from Dakota Broadeasting Co. 1w Donald C. Schiel. and his
wite, Rita, for $240.000. Scller is owned by Jack Monigom.-
ery. who has no other broadeast imerests. Buver has no other
browdcast micrests. Filed May 10.

® KLWTAM-I'M Lebanon. MO (AM: 3TCS80313EA:
1230 khe: | kw-U: FM: BTCHSS0S13ER: 92,1 mhz; 3 kw:
PLAAT 25 1) Seeks assignment of license Irom Zoe A.
Wright to Deborah 1. Moore for $189.000. Scller has no
other broadeust interests. Buyer has no other brogdeast
interests, Filed May 13,

| WQIZ(AM) St George and  WKQBUFM)  North
Churleston, both South Curolina (AM: BTCRS0513GM: %10
Khio 5 kw-Do M BTCHEB0313GN: 107.5 mhz: 100 hw:
HAAT: 500 fi.}—Sceks assignment of license from Maryv |
bortwes to Trident Communicatons Corp. for $78.500. Scller
hus no other broudeast interests. Buyer is owned by Payl
Neuhoff, Robert O'Leary and Edward Sicgel. It uiso owns
KMCE(AM) Runcho Cordova, CA. Filed May [3

B WWRB-AM-FM Madison. TN (BALESOS10HY: 1430
Khzo S hw-12 | hw-N: FM: BALHBBOS 1OHY: 100.) mh7: 3
hw: HAAT: 1160 f1.—Sceks assignmem of license from
REBS Nashville Ine. 10 GMX Communications of Tennes-
see [ne. for SY75.000. Seller is awned by Rick James and
John Robens. who have no other broadeast interests. Buver
is headed by Jack Norman, chairman. h also owns
KILCLIAM)-KHLA(FM) Like Charles. LA.: WWRB-AM.
M Nishville, WHEBIAMWTUN(FM) Selma. AL, and
WXKCAM)-WAWKZ(FM) Tupelo. MS. Filed May 10,

R KGAPEMD) Gurdon, AR (BALHES0510H\: 927
mhsr—Seehs assignment of license (tom Southwesiern
Broadeasting Co. to Two Rivers Broadeasting Inc. for
$157.000. Seller has no other broadcast interests. Buyer is
owned by Auaron Cole. Cindy Simm and Horace 1. Bobo,
who have no other broadeast interests. Filed May 10,

B OWNEL-EM Palatha, FE (BALISROS19ITT: 99.9 1nhy:
100 hw: HAAT 1,249 f1.)—Sceks assigmment of license
from Norman § Drubner to Herituge Broadeast Graup Ine,
for $10.5 million. Seller is owned by Norman §. Drubnier.
who owns WNLCIAM):-WTYIXEM) New London, CT.
WPAP(ENM)Y Panama City and WCOAAM)-WILQIEM)
Zensacola. both Florida, and. with Carl Como ‘lutera. owns
SRIX(EM) Brownsville, TX: KSLM(AM)BRKXYQ(FM) Su-
em. OR., and KIVA{AM) Comales and K IVA(EM ) Santa Fe.
soth New Mexico. Prubner also has interest in KRGE(AM)
Meslaco. TX, and KIKO(AM) Miami and KEY X(FM)
lobe. both Arizona. Buyer is vwned by James T, Cullen
nd Adam G, Polacek. It alvo owns WAAN(AM)-
AMQIEN(FM) Gadsden. AL: WELOIAM)-WZLQ(FM) Tu-
xlo, MS: KRKK(AM)-KQSW{EM) Rock Springs. WY,
nd WAWNC(AM)-WKSF(FM) Asheville, NC. Filed May
9

B KNAX(FM) I'resno. CA (IBALLHS80319H A; 97.9 mhz:
48 kw: HAAT: 290 It.)—Seeks assignment of license from
Henry Broadeasting Co Ine. to FS Fresno Inc. lor $4
million, Seller is Sun Francisco-based group of five ANIs
and six FM's owned by Charlton H. Buckley Buyer is
subsidiary ol First Sicrra Communications Ine.. which is
owned by Jehn McSorley, Kevin S, Fitzgerald and Craig J.
Vallely. It also owns KQIZ(FM) Amaillo. TX. and
KIKX(FAD) Colorado Springs, CO. Filed May 19.

8 KEYE-FM Fresno. CA (BALHBS0319GX; 93.7 mhz
68 hw: HAAT: 1912 1. )—Scehs assignment of license from
Professional Broadeasting Ine. to Henry Broadeasting Inc.
tor $5.1 million. Scller is subsidiary of EZ Communica-
tons, Farfax. Va.-based group of tour AMS and Ll FM's
principally owned by Ant Kellar, chairman. Buyer is San
Francisco-based group of live AM's and six FM's owned by
Charlon H. Bucklev, It is selling colocated KNAX(FM)
(sec above). Filed May (9

B WGLR(AM)-WAXL(FM) Luncaster. W1 (AM: BA-
LEBOSISEB: 1280 khz: 500W-1: FM: BALHB80518GV:
97.7 whz: 3 hw: HAAT 235 f1.)}—Sceks assignmient of
license lrom Beverly ). Petersen und her husband. Bert. to K
to 7 L. for $425.000. Seller has na other broudeast
interests. Buyer is owned by James Zimmermann and Jack
E. Kauttman. who have no other broadeust interests, Filed
May 8.

B KBRS(AM) Springdale. AR (BALBROSISEA: 1340
khz; 1 hw-Ul—Sceks assignnent of license from Donrey
Inc. w0 Debrine Communications  Ine. Arkansas  tor
$250.000. Selter is Fort Smith. AK-based group of two
AMS and one FM owned by Donald W. Reynolds. 1t
publishes newspapers in 16 states and operates cable sys-
tems in four states. Buver is owned by Fred R. Debrine and
Cindy Y. Debrine. who also owns KFIX-FM Ada. OK.
Filed May 18

8 KOMA(AM)-KXRO(FM) Oklanoma Ciy. OK (AN

BAPLRBOS23EC: 1520 khz: 50 kw-U:  FM:
BALHS80523ED: 107.7 mhz: 100 kw; HAAT: 1027 11
Secks assignment of license from United Rudio Corp. to
Diamond Broadeasting inc. for $4.650.000. Seller is New
York-based group of five AMs. four FM's and nine TV's
headed by Robert Price. president. It recently  sold
WWAY(TV) Wilmington. NC ("Changing Hands.” May
16). Buyer is owned by Seth Mason and Danny Lee. Mason
owns WXTR(FM) Chicago. where Lee is general manager.
Filed Mgy 23,

B KRNT(AM)-KRNQ(IA) Des Moines, 1A
(BALBBOI2SED: 1350 khz: 5 hw-U; FM: BALFHE80S25EE:
102.5 johz: 100 kw: HAAT: 1248 11. —Scehs ussignment of
license from Stautfer Communications Inc. 1o Saga Com-
munications ol lowa Inc. for $3.25 million. Seller is Tope-
Ka. KN-based publisher und station group owner of four
AM's, three FMS and nine TV s owned by Stanley StaufTer.
Buyer is Detroit-based group of three AMS and five FM's
owned by Ed Christian. Filed May 25

B KIXHAM)-KMGI(FM) Mercer Island, WA {AM: BA-
LBBOS24EG: 880 khz 50 kw-1), | kw-N: FM: BAl.-
HB8OUS2EHN: 107.7 mhz: 100 kw: HAAT: 1194 1t )—Secks
assignoent of license from StarGroup Communications o
Noble Broudeast Group for $15.9 million. Seller is owned
by C.T. Robinson and William C. Moyes. who also own
KMGK(FM) Minneapolis and Transtar Radio Network .
Buyer is San Dicgo-bused group o five ANs und »ix FM's
headed by John Lynch. It recently parchased WHME(RM)
Toledo. Ohio and KAUQUEND Housten and KNIM(FM) St
Louis ("Changing Hands.” May 9). Filed May 24,

B KKSN-AM-FM Viuncouver, WA (AM: BALSSOS20ED:
910 khz: S kw-U: FM: BALHBROS20EE; 971 mhe: 100 kw
H&V: HAAT)—Sceks assignment of license rom Fort
Vancouver Browdeasting Carp..  debtor-in-possession (o
KRKSN Inc. tor $3.8 million. Scller has no oiher broadeust
nterests. Buver is Dallas-based group of four AM's, three

Nationwide Media Brokers

Mdi

Associates

St. P€ Broadcasting, Inc.

has acquired

WINS(FM) Yazoo City, Mississippi

for

$312,500

from

Gateway Broadcasting Co., Inc.

Chapman Associates is pleased to
have assisted in this transaction.
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["M’s and seven TV s headed by James M. Hoak. chairman.
Fried May 20

m WNHC(AM) New Huven. CT (BTC880S19EA: 1340
khz: | kw-U)—Seeks assignment of license from Larry B.
Wardlaw to Edith Acabbo Willis for $83.000. Scller has no
other broadcast interests. Buyer has no other broadcast
interests. Filed May 19.

& WOGAB(AM) Bloomfield. CT (BAL830523EA: 1550
khz: 5 kw-D. 2.5 kw-N:; HAAT:}—Sccks assignment of
license from WGAB Inc. to Living Communications of
Connecticut Inc for $325.000. Seller is owned by Leonard
Ackerman. Leonard Marcus and Dan Yorke. who recently
bought WECQ(FM} Geneva. N.Y. (“Changing Hands.”
May 16). Buyer is owned by David R. Swanson and Joseph
P. Bauaglia. who also owns WLIX(AM) Islip. NY. Filed
May 23.

a  WWLW(AM) Coleman. FL (BAL880S20EC: 1320 khz:
500W-D: HAAT:)—Sceks assignment of license from Mi-
chacl A, Rutberg to Starett Media Corp. for $225.000.
Seller has no other broadcast interests. Buyer is owned by
John W. Bussanick and his wife. Claire. who have no other
broadcast interests. Filed May 20.

®m  WQSA/AM Surasota. FL (BTC880523EB: 1220 khz: |
kw-D. DA: HAAT:}—Sccks assignment of license from
James Seemiller to Anits Anesi and E.F. Schwarzer for
$31.500. Seller has no other broadcast interests. Buyer has
no other broadcast interests. Filed May 23.

. WMIJKAM) Cleveland. OH (BALBB0S23EE: 1260 khz:
5 kw-U)—Sceks assignment of license from Jacor Commu-
nications Inc. to Gore-Overgaard Broadeasting Inc. for
$845.000. Seller is publicly owned. Cincinnati-based group
of five AM’s and seven FM's headed by Terry S. Jacobs.
chairman. and Frank E. Wood. president. Buyer is owned by
Harold W. Gore. Cordell Overgaard. William McMaster and
Sharon Carrara. It also owns WTMR(AM) Camden. NJ.
Filed May 23

New Stations

® Trussville. AL (BPHB80519ND—King Broadcasting
LP sceks 105.9 mhz: 3 kw H&V: 100 m. Address: Hwy 431
North. Albertville. AL 35950. Principal is owned by Bobby
King. who also owns WXBK(AM) Albertville. AL. Filed
May 19,

®  Trussville. AL (BPH8805 I9MZ)—William E. Benns 1V
sceks 105.9 mhz: 2 kw H&V; 125 m. Address: 12373
Warwick Blvd.. Newport News, VA 23606, Principal has no
other broadcast interests. Filed May 19.

®  Trussville. AL (BPHB80519NX)—Stanton Broadcast-
ing Corp. secks 105.9 mhz: | kw H&V: 171 m, Address:
413 Chickasaw Lane. Trussville. AL 35173. Principal is
owned by Patricia K. Stanton and Frank L. Stanton. It has
no other broadcast interests. Filed May 19.

®  Trussville. AL (BPH880519MH)—Trussville Broad-
casting secks 105.9 mhz: 0.69 kw H&V: 199 m. Address:
3623 43rd Ave. N.. Birmingham. AL 35207. Principal is
owned by Oliver Brewer. Margie Davis. Shirley Broadnax
and Kimberly Moore. who have no other broadcast inter-
ests. Filed May 19

®  Trussville. AL (BPH880519MK)—Lawson Communi-
cations Inc. seeks 105.9 mhz: 3 kw H&V: 100 m. Address:
735 Mohave Dr.. Forestdale. AL 35214. Principal is owned
lsy James W. Lawson. who has no other broadcast interests.
Filed May 19

m  Independence. CA (BPH880519MF)—Benett Kessler
seeks 106.3 mhz: 3 kw H&V: -493 m. Address: 532 N.
Edwards St.. Independence. CA 93526. Principal has no
other broadeast interests. Filed May 19.

® Lindsay. CA (BPH880505PH)—Corrcia Broadcasting.
Inc. secks 103.3 mhz: 3 kw H&V: 100 m. Address: 255
Gannon St.. Tulare. CA 93274. Principal is owned by
Joaguin Correia and Wendell T. McLoyd. who have no other
broadcast interests. Filed May 5.

& Mariposa. CA (BPHBBO0512MB)—Mariposa Grizzly
Radio Inc. secks 103.9 mhz: 3 kw H&V: -35 m. Address:
1470 Vancouver Avc.. Burlingame. CA 94010, Principal is
owned by Witham k. Hammett, who has no other broadeast
interests. Filed May 12.

. Oxnard. CA (880504MG)—Oxnard Broadcasting Inc.
secks 102.1 mhz: 3 kw: 100 m. Address: 6920 Hayvenhurst
Ave.. Van Nuys. CA 91406. Principal is owned by Kipp O.
Pritzlaff. Michael Sullivan and Mary A. Pritzlaff. who have
no other broadcast interests. Filed May 4.

®  Sebastopol. CA (BPHBB0517TMA)—Wattz Broadcast-
ing seeks 93.7 mhz: 0.63 kw H&V: 215 m. Address: 314
Gilbert St.. Santa Rosa. CA 95405. Principal is owned by
Stephen M.B. Watiz and Joseph Powell. who have no other
broadcast interests. Filed May 17.

®  Scbastopol. CA (BPH880519NV)—Dennis S. Kahane
secks 93.7 mhz: 1.093 kw H&V: 161 m. Address: 2250 N.
Point St.. San Francisco 94123. Principal has interest in
WRFM(AM) Hialeah. FL. Filed May 19.

®  Schastopol. CA (BPH880519NS)}—Edward E. Abram-
son seeks 93.7 mhz: 0.501 kw H&V: 234 m. Address: 1345
W. Sacrumento Ave.. Chico. CA 95926. Principal has no
other broadcast interests. Filed May 19.

a  Scbastopol. CA (BPH880519MX)»—John A. Carollo
secks 93.7 mhz: 0.53 kw H&V: 238 m. Address: 1517
Hurlbut Lane. Scbastopol. CA 95472, Principal has no
other broadcast interests. Filed May 19,

®m  Scbastopol. CA (BPH880519MY)—Bayside Broad-
casting Inc. seeks 93.7 mhz: 3 kw H&V: 100 m. Address: 71
Michacl Rd.. Stamtord. CT 06903. Principal is owned by
lvy Shih-Takahashi. who has no other broadcast interests.
Filed May 19.

®  Scbastopol. CA (BPHB80519NE)—Scbastopol Broad-
casters Lid. seeks 93.7 mhz: 0.6 kw H&V: 220 m. Address:
8685 Poplar Way. Scbastopol. CA 95472, Principal is
owned by Garrett Z. Sutton. Maria K. Larson and Peter
Valentine. who have no other broadcast interests. Filed May
19.

®  Scbastopol. CA (BPH880519NF)—Dragonfly Commu-
nications Inc. secks 93.7 mhz: 3 kw H& V. 100 m. Address:
3316 Frei Rd.. Sebastopol. CA 95472, Principul is owned
by Peggy Berryhill and Philip Tymon. who have no other
broadcast interests. Filed May 5.

®  Sebastopol. CA (BPH880519NH)»—Russian River Vin-
tage Broadcasting secks 93.7 mhz: 0.314 kw H&V: 302 m.
Address: 1065 Gabriel Dr.. St. Louis 63137. Principal is
owned by Bernard Feissle. Jacqueline D. Feissle. Sherry R.
Holmes and Brian Costello. who have no other broadcast
interests. Filed May 19.

m  Scbastopol. CA (BPH880519NL)—Vintage Broadcast-
ing Corp. seeks 93.7 mhz: 1.4 kw H&V. 147 m. Address:
1901 Amy Ave.. Santa Rosa. CA 95401. Principal is owned
by Joseph M. Perez. Patricia E. Perez and Joe C. Perez. who
have no other broadcast interests. Filed May 19.

® Scbasiopol. CA  (BPH880519NO)—Gravensieing
Broadcasting Ltd. seeks 93.7 mhz: 3 kw H&V: 19 m.
Address: 7844 Apple Blossom Lane. Scbasiopol. CA
95472. Principal is owned by Devona R. Porter. who has no
other broadcast interests. Filed May 19.

®  Scbastopol. CA (BPH880519NR)—Manzanita Media
Inc. sceks 93.7 mhz: 0.63 kw H& V: 207 m. Address: 2120
Bluebell Dr.. Santa Rosa. CA 95401. Principal is owned by
Carole A. Kushnir. Kenneth Kushnir and Rene Ocana. It has
no other broadcast interests. Filed May 19.

®  Sebastopol. CA (BPH880519MD}—Bodega Communi-
cations Inc. secks 93.7 mhz: 0.62 kw H&WV. 222 m. Ad-
dress: 3530 West Creek Dr., Stockton. CA 95209. Principal
is owned by Manuel Coronado. who has no other broadcast
interests. Filed May [9.

®  Sebastopol. CA (BPH880518MB )—Lucina Felicia Pau-
los seeks 93.7 mhz: 0.65 kw H&V: 208 m. Address: 2685
Bardy Rd.. Santa Rosa. CA 95405. Principal has no other
broadcast interests. Filed May 18

m  Sebastopol. CA (BPH880518MC)—Purple Crayon Ra-
dio secks 93.7 mhz: 3 kw H&V: 13 m. Address: 2222 Juliet
Drive. Santa Rosa. CA 95406. Principal is owned by Anne
M. Coffey and Dorothea E. Proctor. who have no other
broadcast interests. Filed May 18.

m Schasiopol. CA (BPH880518MD}—Good Fortune
Broadcasting seeks 93.7 mhz: 3 kw H&V: 100 m. Address:
14081 Yorba St.. #226. Tustin. CA 92680. Principal is
owned by Patricia K. Lusin. Alice M. Nozawa. Leona A.T.
Corcoran and Charles R. Brown. who have no other broad-
cast interests. Filed May 18,

m  Scbastopol. CA (BPHB80519M1)—).M. Broadcasting
Lid. sceks 93.7 mhz: 3 kw H&V: 65 m. Address: 9130
Bodega Rd.. Sebastopol. CA 95472, Principal is owned by
Jose O. Mireles and Andrew Reimer. 1t has no other broad-
cast interests. Filed May 19.

®  Schastopol. CA (BPH880518ME)}—Special Delivery
Broadcasting secks 93.7 mhz: 3 kw H&V: 51 m. Address:
545 Pleasant Hill Rd.. Scbastopol. CA 95472, Principal is
owned by John J. Spillane and Edward L. Doughty. who
have no other broadeast interests. Filed May 18.

® Sebasiopol. CA (BPH880519ML)—Sonoma County
FM Inc. secks 93.7 mhz: 3 kw H&V: 90 m. Address: 3183
Cleveland Ave.. Santa Rosa. CA 95401. Principal is owned
by Lori A. Powell and Traey E. Sellers. who have no other
broadcast interests. Filed May 19.

m  Scbasiopol. CA (BPH880516MA)—Beth Knight seeks
93.7 mhz: 0.54 kw H&V: 230 m. Address: 8255 Germone
Rd.. Sebastopol. CA $5472. Principal has no other broad-
cast interests. Filed May 16.

® Holly Hill. FL (BPH8805050Z)—Walo Broadcasting
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L.P. secks 103.3 mhz: 3 kw H&YV: 100 m. Address: 340
Water Ouak Lane. Ormond Beach. FL 32074. Principal is
owned by Ondra Williams. Charles McGinnis. Hamlin
Beattic and Jake Rasor who have no other broadcast inter-
ests. Filed May 5.

® Holly Hill. FL (BPH880505PC)—Sun City Radio
Group seeks 103.3 mhz: 3 kw H&V: 100 m. Address: 1643
Western Rd.. South Daytona. FL 32019. Principal is owned
by Steven M. Ferrcira. Charles J. Bradhsaw and Dan K.
Richardson. It has no other broadcast interests. Filed May 5.

®  Holly Hill. FL (BPH880505PE)—Seabreeze Broadcast-
ing Group Inc. sceks 103.3 mhz: 3 kw H& V: 66 m. Address:
840 Center Ave.. #6. Holly Hill. FL 32017. Principal is
owned by Bettye D. Bates. Romanger ). Fredricks and
Barbara D. Holmes. who have no other broadcast interests.
Filed May 5.

®m  Holly Hill. FL (BPH880505PG)}—Holly Hill Broadcast-
ing Co. secks 103.3 mhz: 3 kw H&V: 100 m. Address: H3
Ellsworth St.. Daytona Beach. FL 32014. Principal is
owned by Laurence H. Wesley. who has no other broadeast
interests. Filed May 5.

®  Holly Hill. FL (BPH880305P))—Modemn Media seeks
103.3 mhz: 3 kw H&V: 76 m. Address: 456 Champagne
Circle. Port Orange. FL 32019. Principal is owned by Julie
E. Lubke. who has no other broadcast interests. Filed May
S

® Holly Hill. FL (BPH880505PL}—Michelle N. Ter-
zynski sceks 103.3 mhz: 3 kw H&V: 100 m. Address: 760
E. Lindenwood Circle. Ormond Beach. FL 32074. Principal
has no other broadcast interests. Filed May 5.

® Tallahassee. FL (880324MN)—Ferguson Communica-
tions Inc. seeks 106.1 mhz: 3 kw: 100 m. Address: 3339
Nottingham Drive. Tallahassec. FL 32312. Principal is
owned by Nikki Clark. who has no other broadcast interests.
Filed March 24.

® Tice. FL (BPHE80519MW)—Palm Broadcasting L.P.
seeks 93.7 mhz: 3 kw H&V: 89 m. Address: 2930 Thomas
Ave.. Apt 21, Ft. Myers. FL 33901. Principal is owned by
Cynthia L. Thomas. Morris Thomas and Raymon Finch.
who have no other broadcast interests. Filed May 19.

m Tice. FL (BPH880519MC)—Griffin Communications
secks 93.7 mhz: 3 kw H& V. m. Address: 6895 Estero Blvd..
Ste. 551. Ft. Myers Beach. FL 33931, Principal is owned by
Leon H. Griffin. who has no other broadcast interests, Filed
May 19.

® Tice. FL (BPH880518MA}—Gcrald Penovich seeks
93.7 mhz: 3 kw H&V: 100 m. Address: 100 W. Monroe.
Ste. 1701, Chicago 60603. Principal has no other broadcast
interests. Filed May 8.

® Tice. FL (BPH880519MN)—Charisma Radio Partners
seeks 93.7 mhz: 3 kw H&V: 100 m. Address: PO. Box
540327. Orlando. FL 32854. Principal is owned by Wanda
D. Cooper and Charles B. Cooper. who have inferest in new
FM in Orlando. FL. Filed May 19.

® Tice. FL (BPH880519MO)—Minority Broadcast Dev-
elopment Inc. seeks 93.7 mhz: 3 kw H&V: 100 m. Address:
5835 Trailwinds Dr.. #101, Fort Myers. FL 33907. Princi-
pal is owned by Trina Robinson. who has no other broadcast
interests. Filed May 19.

® Tice. FL (BPH880519MP)—Birdsong Broadcasting
Inc. secks 93.7 mhz: 3 kw H&V: 100 m. Address: 475
Birdsong Place. Sanibel. FL 33957, Principal is owned by
Robert L. Tuttle. Pauline Tuttle and Wendy L. Tuttle. who
have no other broadcast interests. Filed May 19.

® Tice. FL (BPH880519MM)—Prize Broadcasting Inc.
seeks 93.7 mhz: 3 kw H&V: 100 m. Address: 5021 Barficld
Rd.. Memphis 38117. Principal is owned by Crystal M.
Tanner. John P. Waddell. Emest Jackson and Chris Butier-
ick. 1t has has no other broadcast interests. Filed May 19.

®  \ero Beach. FL (BPH880523MG)—Sun Coast Broad-
casting seeks 99.7 mhz: 50 kw H&V: 140 m. Address: 412
Bramblewood. Knoxville. TN 37921. Principal is owned by
Charles E. Thorp and Gloria Collins. who have no other
broadcast interests. Filed May 23,

®  Vero Beach. FL (BPH880523MF)—American Indian
Broadcast Group seeks 99.7 mhz: 50 kw H&V: 150 m.
Address: #2. Country Village Shopping Ctr.. Smyma. TN
37167. Principal is owned by Jack Bursuck. Lynwood Eaton
and Fritz Niggeler. Bursack owns WSVT(AM) Smyma.
TN. Filed May 23.

®  South Bend. IN (BPHB80519MB}—KAM FM Partner-
ship seeks 106.3 mhz: 3 kw H&V: 100 m. Address: 1610 E.
Wayne St.. South Bend. [N 46615. Principal is owned by
Karen A. McGrew. who has no other broadcast interests.
Filed May 19.

®  Meridian. MS (BPH880505PP)»—Radio Meridian L.P.
seeks 102.1 mhz: 0.8 kw H&V; 186 m. Address: 1911 10th
Ave.. Meridian. MS 39301. Principal is owned by Lee
Arthur Rhodes. who has no othet broadcast intcrests. Filed
May 5.



®  Miridian, MS (BPHEROSOSPU)—Charisma Communi-
cations Uo. seeks 102.1 mhz: 3 kw H&V: 100 m. Address:
[k Bus 1414, Meridian, MS 39301 Principul is owned by
Donald R. Depnest, Sundra . Depriest and Terry Barber.
who have no other broadcast interests. Filed May 5.

B Los Lunas, NM (BPH88OSI19NQ)}—Los Lunas Project
scehs 106.3 mbz: 3 kw H&V: Y9 m. Address; 543 Coronado
St.. Los Lunas. NM 87031. Principal is owned by Irene
Bustos, who has no other broadeast interests. Filed May 19,

B |.os Lunas. NM (BPH880519Y0A )—Patricia Benns Ko-
morowski sceks 106.3 mhe: 3 kw H&V: 100 m. Address:
1205 Nakomis NE. Albuquergue. NM 87112, Principal has
interest in WELIKKAM) Lookout Mountain and WFLI-TV
Cleveland. ‘TN and WZAM(AM) Norfolk, VA. Filed May
19.

B Wrightsville  Beach, NC  (BPHBROSI19ME )}—Praise
Broadeasting Network [nc. secks 93.7 mhz: 3 kw H& V2 100
m. Address: PO, Box 3992, Wilmington, NC 28406, Prin-
cipal is owned hy Dennis W. Anderson and Michacl P,
Escalante, who have no other broadeast interests. Filed May
19.

& Wrighisville Beach, NC (BPHB805 19MI)—Wrights-
ville Beach Radio L.P. sceks 93.7 mhz: 3 kw H&V: 100 m.
Address: PO, Box 426, Wrightsville Beach, NC 28480,
Principal is owned hy Martha .. Walden, who has no other
hroadeast interests. Filed May 19,

8 Wrightsville Beach. NC (BPHR805 |19MA)}—Atlantic
Broadeasting Associutes sceks 93.7 mhz: 3 kw H&V: 100
m. Address: 9 Ouk Landing, Wilmington. NC 28403, Prin-
cipal is owned by Dorothy 2. Smith, who has no ather
broadeast interests. Filed May 19,

& Bishopville, SC (BPH880519MG)—Lec County Broud-
casting Co., seeks 93.7 mhz: 3 kw H&V: 100 m. Address:
142 Wags Drive, Bishopville, SC 29010. Principal is owned
hy Emory H. Bedenbaugh, James F. Coggins., Edward L.B.
Osborne and Emory H. Bedenhaugh, who have no other
broadcast interests. Filed May 19.

& Smyrna, TN (BPH88051 1MB)}—Smyrna Broadcasting
Corp. secks 94,1 mhz: 3 kw H&V: 100 m. Address: Wal-
mart Plaza, #2, Smyma, TN 37167. Principal is owned by
Jack W. Bursack. Paul Crowder. Sam Ridlev and Knox
Ridlcy. 1t also owns WSVT(AM) Smyrna, TN. Filed May
I1.

8 Smyma, TN (BPHE%0512MDI—O"Neal Communica-
tions Group secks 94,1 mhz: 3 kw H&V: 100 m. Address:
713 Oakwoad Cirele. Murfreesboro. TN 37129. Principal is
owned by Dennis J. O'Neal. who has no other broadeast
interests. Filed May 12,

B Smyrna, TN (BPHE80S12MA)M—Alice Randall Wil-
liams sechs 94.1 mhz: 3 kw H&V: 34 m. Address; 1818
Morena St., Nashville 37208, Principal has no other broad-
cast interests. Filed May 12,

| Smyrna, TN (BPHEEOS12ME)}—Luser Wave Broad-
casting Co. secks 941 mhs: 3 kw H&V: 100 m. Address:
1701 Dawn Redwood Trail, Knoxville. TN 37922, Principal
i owned hy Judith McCoy and William . Storey. who have
no other hroadeast interests. Filed May 12,

8 Smyrna. TN (BPHER0OS12MC)—George S. Flinn Jr.
secka 941 mhz: 3 kw H&V: 34 m. Address: 188 S,
Bellevue, #222, Memphis 38104, Principal has no other
hroadeast interests. Filed May 12.

Actions

B Avalon, CA (BPEDSS0826ME)—Granied app. of Fam-
ily Stations Inc. for 88.7 mnhz: 0.1 kw (H&V): -223 m.
Address: 290 Hegenberger Road, Oaklund, CA 94621,
Principal is nonprofit station group headed hy Harold Camp-
ing. Action May 26,

B Big Bear City, CA (BPHE8040SME)y—Rcturned app. of
Bear City Broadcasting for 93.3 mhz: 1.7 kw H& V. 123 m.,
Address: P.O. Box 2911, 618 Pine Knott St.. Big Bear City,
CA 92315, Principal is owned by Joseph ). Felice. Loralee
A Bollingmo, Kristofer Bollingmo. John A. Winn, Sandra
D.W. Acosta, Joseph D. Felice, Randal S. Bookasta and
Daniel S. Felice. 1t also owns KBBL(TV) Big Bear Lake,
CA. Action May 2.

B Durango, CO (BPED840221AC)—Dismissed app. of
Colorado Broadeasting Foundation for 90,3 mhz: (705 kw
H&V: 203 m. Address: 8031 Queen Street. Arvada, CO
80005. Principal is headed by Ralph W. Arnold. Merle L.
Amold, Tommy J. Holder, Bobby J. Com and Bill L.
Ferguson. Action May 27,

8 Gifford, FI. (BPH8803 1ONW)—Rceturned app. of lnter-
man Broadeasting Inc. for 94.7 mhz: 3 kw (H&V): 100 m.
Address: P.O. Box 2696, Jacksonville. FI. 32203, Principal
is owned by James E. Martin and David [.. Cobb. who have
no other broadeast interests. Filed June |,

B Honolulu (BPH341114ML)—Granted app. of Com-

pletely Saund Inc, Tor 105.1 mhz: 100 kw: 541 m. Address:
2499 Kapiolani. #3308. Honolulu 96826, Principal is head-

cd by Ronayne Hope. Action May 26.

B Waier Valley. MS (BPHB80404M A —Recturned app. of
Sharing the Word of God Ministries Inc. Tor 101.5 mhz: 3
kw H&V: 100 m. Address: PO. Box 716. Bruce. MS
38915. Principal is headed hy Hudie C. Holifield, Andrea
M. Coleman and Nadene Holificld. It also owns
WVLY(AM) Waier Valley. MS. Action May 10.

B Raleigh. NC (BPH860707NB)—Dismissed app. of
Christian FM Application Partnership of Raleigh for 102.9
mhz; 3 kw H&V: 328 m. Address: 2423 US Hwy 41 South,
Perry. GA 31069. Principal is headed hy Brenda R. Vance,
Jack M. Taylor. Charles S. Maxwell, Marguerite B, Ort-
mann, Doris E. Walker. Marion H. Collins. Arthur D.
Maxwell. Alfred R. Panon. Davis L. Cosey. David T.
Hawks, Gary A. Simpson, Karl Simpson and Patrick M.
Tucker. It has no other broadeast interests. Action May 27.

8 Duncan. OK (BPCT87033ILH)}—Dismisscd app. of
Teesha Broadeasting Ltd. for ch. 30: ERP: 1000 kw-V. 100
kw-A: 200 m. Address: 1313 St. James Blvd.. Evansville.
IN 47714, Principal is owned by Margarct D Aoust, who
has no other broadeast interests. Action May 31,

8 Grove. OK (BPCTRX3316K)—Dismissed app. of
Mountlake Productions Lid. for ch. 45 ERP; 5000 kw-V.
S00kw-A: 190 m. Address: Rd. 2, Box 276, Petershera, NY
12138, Principal is owned by Fredrick Grimm., who has no
ather broadcast interests. Action May 31.

8 Nicholson, PA (BPE50729APY—Granted app. of Family
Stations Inc. for 890 khz: 10 kw-D. Address: 290 Hegen-
berger Road. Qukland, CA 94621, Principal is nonprofit
station group headed by Harold Camping. Filed April 7.

® Hondo. TX (BPH861215M))—Dismissed app. of
Hondo Radio Associates for 98.5 mhz: 3 kw H&V: 91 m.
Address: P.O. Box 114, Hondo. TX 78861. Principal is
owned by Jesus S, Dominguez and Suc S. Lee. who have no
other broadeast interests. Action May 27,

8 Fylmouth, VA (BP850729AC—Graned app. of Light-
house Broadeasting Co. Tor 890 khz: 10 kw-D: 2.5 kw-N.
Address: 19 Candlewood Terrace. Medford, NJ (08055,
Principul is owned by Paul E. Schumascher, and his wife,
Nancy. [t also owns WSJL{AM} Cupe May. NJ. Filed April
7.

Facilities Changes

AM'’s

& Minncapolis, WCCO, 830 khz—>\lay 18-Application
for CP to make changes in anl. sys.: change TL t: SE
quadrant ol Jet. State lwy 101 and Hennepin Country Rd.
10 in City of Maple Grove. MN. 2.5 km E ol Corcoran,
Hennepin co.. MN: 45 05 06N 93 31 06W.

8 Bishopville, SC. WAGS. 1380 khze—May 19-Applica-
tion for CP to make changes in ant. sys. and comect
courdinates: 33 12 36N 80 13 50W.

B Camden. SC. WCAM., 1590 khz—>Mlay 10-Application
lor CP to make changes in ant. sys.: change TL: South side
of intersection of Hwy 34 and US Hwy | and 601, 11 km
from city limits of Camden West, Camden, SC: 34 13 3IN
80 40 4w,

FM's

8 Osceola, AR, KWLN, 98.1 mhz—May 18-Mad of CP
e change TL: (.35 mi. W of Frenchmans Bayou. just off

Hwy 61, Mississippi co. AR and change center of radiation:
35 38 0IN 90 11 27W,

| Jupiter. Fl., WKSY-FM, 96.7 mhz—May 2-Application
lfor CP to change FREQ: 99.5 mhz (per docket 87-233);
install new antenna.

B Crestview, FL. WAAZ-FM. 104.9 mhz—May 13-Ap-
plication for CP to change FREQ: (4.7 mhz (per docket
86-455) change TL: cormer of Lindberg Ave. and First St..
Crestview. Ohalossa co., FL: change HAAT: 150 m. H&V:
chunge ERP: 50 kw H&V: change to class C2: 30 46 0IN 86
35 07W.

8 Vidalia. GA. WGPH, Y1.5 mhz—Muy 5-Maod of CP to
change TL: 3.5 km Wot Vidalia and 170 meters Wol SR 29,
near Higgstown. GA: change HAAT: 118 m. H&V: 32 14
02N 82 38 53w

| Virden, 1., WRVI, 96.7 mhz—May 4-Application for
CP to chunge TL: SE corner of Mooreshead and South First
in city limits of Divemon. IL: change HAAT: 100 m. H& V.
change ERP: 3 kw H&V: 39 33 26N 89 39 24W.,

B Winona. MN. KQAL. 89.5 mh/—May Y- Apphc.mnn
for CP 10 change TL: Garvin Heights Rd. 1.3 mi. S of
Winona post office. Winona. MN: change ERP: 1.8 kw
H&V: chunge HAAT: 1914 m. H&V: change 1o directional
antenna.

& Clinton, M§. WHIT. 93.5 mhz—May 5-Application for
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CP 10 change HAAT: 100 m. H&V.

B Keene, NH, WKNH. 91.3 mhz—April 26- Application
lor CP to change freq. to 91.7 mhz: ERP: . 192 kw: HAAT:
1106 m.; 42 55 29N 72 16 42W

B Coring. NY, WCBA-FM. 98.7 mhz—May 16-Mod. of
CP (BPHB60408ME) o change TL: Denmark Hill. Cor-
ning. Steuben co.. NY, 2.4 kim N 35 degrees E intersection
of Ries. 17 and 414: 42 09 38N 77 02 [9W

B Southport. NC. WSFM. 107.1 mhz—May 2-Mod. of
CP (BPHB70X31)JM) 10 change TL: Orton Plantation,
Brunswick co.. NC: change HAAT: 181 m. H&V: change
ERP: 32 kw H&V: 34 03 02N 77 57 20W

B Archbold. OH. WHFD. 95.9 mhz—April 29-Applica-
tion for CP to change TL.: 3 9 km WNW of Wauscon, Fulton
co., OH: chunge HAAT: 122 m. H&V: change ERP: 2 kw
H&V; 41 33 29N 84 11 ()BW

B The Dalles. OR. KACI-FM. 97.7 mhz—May 5-Appli
cation for CP 10 change TL: Seven Mile Hill. 8.6 km on
bearing of N 308 E degrees from 4th and Union Sis., The
Dalles, Wasei co.. OR: change HAAT: 271.5 m. H&V.
change ERP: 0.4 kw H&V: 45 38 S6N 121 16 20W

& Tyler. TX. KGLY. 91.3 mhz—May 23-Maod. of CP
(BPED86G4Y24MA) to chunge ERP: 12 kw H& Vand change
HAAT: 141 m. H&V.

| Wico, TX, KNFO, 95.5 mhz—May 10-Application lor
CP 10 chunge HAAT: 327 m. H&V: change ERP: 85.07 kw
(V) only and make changes in directional antenna,

TV

8 Flint, MI, WSMH. ch. 66—May 25-Maod. of CP
(BPCTE21209KE) 1o change ERP vis.: 1170 kw: HAAT: 1o
be determined; TL: NW corner of Willard Rd.. Tuscola
QOHMI.

Actions

AM's

8 Windsor. CA. KQPL. 1580 khe—May 31-Application
(BMPE61121AB) granted for Mod. of CP (BP870529AD)
to increase power 1o 700 w and change TL: 0.3 mi. NW of
intersection of Ludwig Ave. and Llano Rd.. Santa Rosa,
CA: 38 23 58N 122 47 22w

| Manitou Springs. CO, KRYN. 1490 khz—May 24-
Application (BP880128AG) granted lor CP to increase pow-
cr from 250 w to 1000 w nighuime (class 1V station),

B Mount Holly, NJ. WWIZ. 640 khe—Mav 20-Applica-
tion IBMPP&?()VOAA) dismissed for MP (BR8I0806BG as
mod) to make changes in ant. sys. {including increase in
height of tower) and change TL to: Budtown Rd. and Brace
Rd.. South Humpton Township. NJ: 39 36 0IN 74 43 06W,
FM's

8 Ontario. OR, KSRV-FM. 96.1 mhz—May 25-Applica-
tion (BPHR703020L) granted for CP to chunge ERI: 51 kw
H&V: HAAT: 253 feet H&V

B Pavson. AZ. KAFM. 103.9 mhz—DMay 6-Application
(BPHE5120417) granted for CP to change TL: 1.5 mi. N on

Hwy 87, Strawberry, AZ: change Treg: 104.3 mhz (per
dacket 84-300): ERP: 100 kw H&V: 33 25 38N 1) 30 16W

8 Lincoln. NE. KLLDZ, 95.3 mhz—>May 24-Application
(BMPHE8U3141A) granted for Mud. of CP (BPHE706291B)
to change HAAT: 88 m. H&V: T1.: 0.88 km $ of Hwy 277
on North 14th St.. 2.4 km W ol Davey Village. Lancaster
Ca. NE: 40 58 49X 96 41 45W

8 Anchorage. KYGL, 98.9 mhz—NMay 27-Application
(BMPH8711041)) granted Tor Mod. of CP {BPHE404201E)
to change TL: atop hill approx 4.1 km 347 degree T from
western end of USAF Goose Bay landing strip: change ERP:
100 kw H&V: change HAAT: 152 m. H&V: 61 25 22N 149
52 20w,

8 Fairficld. CT. WSHU. 91.1 mhz—May 27-Application
(BNPEDS7I118IOY returned for Maod. of CP to change
ERP: 11.22 kw H&V: change HAAT: 189 m. H&V,

8 Delhi. LA, KKRP. 93.5 mhz—May 27-Application
(BMPHE712241By  rewrned  lor Mod of CP
(BPHEH06251GY 1o change ant. location: 32 28 QON 91 35
(8W,

& Calhoun City. MS. WGIN, 102.3 inhz—May 27-Apph-
cation  (BMPH8709211B)  granted lor Mod. of CP
{BMPHSS07120L0) tochange TL: S on Hwy Y. 4.5 mi trom
Calhoun City. E. on Crossroad Rd.. 1000 fect on lelt of
Crossroad Rd.. next o Friendship Church: change HAAT:
100 m. H&V: relocate main studio outside community ol
license to: co-locate with WIRL-AM swdio. Calhoun City,
MS: 33 48 06N 89 2) 07W

8 Panama City Beach. FL, WPCF-FM. 100. 1 mhz—Mayv
31-Application  (BMPHRTO717IB)  granted  ftor  MP
(BPH8J0210AS) 1o change TL: 11} Lauric Ave.. Panama
City Beach. FL: change ERP: 2.2 kw H&V: change HAAT:
113 m. H&V; 30 10 N 85 16 55W



B Philadelphia. WI0Q. 102.1 mhz—Mlay 31-Application
(BPHB604291D) granted for CP to correct TE: near intersec
of Umbria St. and Domino Lane. Philadelphia: ¢hange
HAAT: 204 m. H&V und correct overall iower height: 40 02
37N 75 14 32w

TV’s

m  Stcamboat Springs. CO. KSBS-TV. ch. 24—NMay 24-
Application (BMPCT871110KJ) granted tor Mod. of CP 10
change ERP vis.: 10 kw: HAAT: 196 m.: ANT: Jampro JCR-
24/4: TL: Quary Mt{Emerald M), 2.3 mi. SW ol Steam-
boat Springs. CO: 30 27 43N 106 51 02W. Amcended Feb.
23 to change ERP vis.: 5.52 kwi HAAT: 152 m. and to show
antenna is dircctional with beam bl

®  Panama City, FL. WPGX. ch. 28—May 31-Application
(BMPCT$803505K F} returned for MP (BPCT820122KE) o
chunge HAAT: 228,22 meters: change ant. supporting-struc-
tre height; 30 23 42N 85 32 02w,

® Magee. MS. WZZV. ch. 34—>May 3l-Application
(BMPCT860212L1) dismissed for MP (BPCT830701KG)
to chunge HAAT: 1585°; ANT: Andrew AIW32E3-HSC-34
(DA); TL: 0.86 mi. SE of Pincy Woods and N of State Hwy
49. Pincy Woods. MS: 32 03 13N 89 58 H4W. Amended
March 25 to change ERP vis.: 5000 kw: HAAT: |12 m.;
ANT: Bogner BU(1)32 (DA): TL: 2.3 mi. E of Piney Wood.

MS and 2 mi. N of Hwy 49: 32 04 0ON 89 57 26W.

Allocations

= Uniontown. AL —On request of William A. Gunrter and
Robert J. Long. proposed amending FM table by alloning
channel 298A (107.5 mhz): comments July 25, replies Aug.
9. (MM Docket 88-219. by NPRM [DA 88-776] adopied
April 19 by deputy chief. Policy and Rules Division. Mass
Media Bureau.)

®  Corcoran, Kernville and Mendota. CA—At request of
Radio Coreoran Inc.. proposed substituting channel 272131
(102.3 mhz) tor channel 272A and modifying license of
KLCZ(FM) 1o operate on new channel with additional
changes required at Kemville and Mendota. Qption 1 in-
cludes: substituting channel 2734 (102.5 mhz) for channel
272A at Kernville and modityving license of KKRY(FM) to
operate on new channel. substituting channel 263A (100.5
mhz) for channcl 272A al Mendota. Option I includes:
substituting channel 273A for channcl 272A at Kernville.
Also order KKRV(FM) to show cause why its license should
not be moditied to specily operation on channel 273A

Alocaion Terrain Studies
AM e FM 8 TV ® | PTV # iTFS
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instead of channel 272A. (MM Docker 88-235 by NPRM
and Qrder to Show Cause | DA BB-780] adopted April 25 by
deputy chicf. Policy und Rules Division. Mass Media Bu-
reau.)

®  Joshuu Tree, CA—At request of Craig L. Fox. proposed
allocating channel 221A (92,1 mhz) to Joshua Tree as its
first local broudcast service. (MM Docket 88-237 (DA BB-
778) adopted April 29.)

m Mecca. CA—AL request of Craig .. Fox. proposcd
allocating channe! 249A to Mecca as its tirst local broadcast
service. (MM Docket 88-231 [DA 88-802] adopted April
29)

®  Mexico Beach. FL-—At request of Robert G. Kerrigan.
proposed substituting channei 257C2 (99.3 mhz) for chan-
nel 257A and modifying license of WMOA(FM) to specify
operation on new channel. (MM Docket 88-222 [DA 88-
772] adopted April 25.)

@ Fort Valley and Wrightsville. GA—On request of Fox
Valley Broadcasting Corp.. licensee of WQBZ(FM). Fort
Valley. proposed substituting channel 292C (106.3 mhz) at
Fort Valley for channel 292A: propused medifying station’s
license accordingly; proposed substituting channel 260A
(99.9 mhz) for channel 292A at Wrightsville: ordered
WIML(FM). Wrightsvillc to show cause why it should not
change its Operation to ncw channel; comments due July 25.
replies Aug. 9. (MM Docket 88-221. by NPRM and Order
1o Show Cause [DA 88-774] adopted April 25 by deputy
chief. Policy und Rules Division.)

®m  Waynesboro. GA—A1 request ol Clifford Jones. pro-
posed allocating channel 296A (107.1 mhz) to Waynesboro
as its second FM service. (MM Docket 88-223 [DA 88-773)
adopted April 23.)

®  Hilo. HI—Ar request of lrving A, Uram. proposed
substituting channel 224C1 (92.7 mhz) for chunpel 224A
and modifying his CP 1o specity channel 224C1. (MM
Docket 88-220 (DA 88-775) adopted April 23.)

w  Earl Park. IN—Effective July 15. amended FM table by
substituting channel 251B1 (98.1 mhz) lor channel 252A
(98.3 mhz) at Earl Park. and conditionally modifying li-
cense of WIBN(FM) to specify operation on Bl ¢hannel.
(MM Docket 87-181 by R&O |DA 88-786] adopted May 13,
by deputy chief. Policy and Rules Division.)

wm  Carthage, IL—At request of Bryan Broadcasting Inc.,
proposed substituting channel 221B1 (92.1 mhz) for chan-
nel 221A at Carthage and moditying license of WCAZ-FM
to specify class Bf channel. (MM Docket 88-236 [DA 88-
777] adopted April 29.)

w London. KY—Effective July 13. allocated channel
223A (92,5 mhz) 1o London us its second FM service, (MM
Docket 87-349 by R&O [DA B8-771] adopted April 25 by
deputy chiet. Policy and Rules Division.}

B [exington, MI—At request of D. J. Fox. proposed
allocating channe] 245A 1o Lexington as its first FM broad-
cast service. (MM Docket 88-255 |DA 88-804) adopted
May +.)

B Rochester. MN—Effective July 18, substituted channel
243C2 for channel 244 A and modified license of KWWK 10
specify operation on new channel. (MM Docket 87-520 by
R&O [IDA 88-795] adopted April 29 by deputy chief. Policy
and Rules Division, Mass Media Bureau.)

B Abcrdecn. MS—At request of Tenn-Tom Broadcasting
Corp.. proposed substituting channel 287A (105.3:mhz) for
channcl 288A (105.5 mbz) at Aberdecn and modifying
license of WWZQ-FM 1o specify operation on ¢hannel
287A. Comments duc July 22, replies Aug. 8. (MM Docket
88234 by NPRM | DA 88-779] adopted April 28 by deputy
chief. Policy and Rules Division.)

B Qlive Branch. MS—Effcctive July 15. amended FM
table by allotting channel 239A (95,7 mhz) 1o Qlive Branch
as its lirst FM service. Filing window opens July 18, closes
Aug. 17. (MM Docket 87-260 by R&O [DA 88.792]
adopted April 29 by deputy chief, Policy and Rules Divi-
sion.)

= La Montc. MO—Au request of Johnson County Broad-
casters Ing.. proposed allocating channel 246A 1o La Monte
as its first FM broadcast service. (MM Docket 88-254 [DA
88-803] adopted May 2.)

B Owensville. MO—Eftective July 15. amended FM table
by substituting channel 237C2 (95.3 mhz) for channel 237A
at Owensville. and conditionally modifying construction
permit of Owensville Communications Co.. accordingly.
{MM Docket 87-411 by R&O [DA 88-789) adopted April 25
by deputy chief. Policy and Rules Division.)

B Saint Robert. MO—Dismissed petition of Kevin A.
Barton propusing allocation of channel 243A to Saint Rob-
er. (MM Docket 87-378 by R&O |DA 88-798} adopted
April 29 by deputy chief. Policy and Rules Division.)

®  Star Lake, NY—Effective July 18. altoited channel
290B| 1o Star Lake as its first local FM service. Filing
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window opens July 19. closes Aug. 18. (MM Docker 87-
302 by R&O [DA 88-800) adopted April 29 by deputy chief.
Policy and Rules Division.)

®  Topsail Beach and Wilmington, NC—Effective July 15,
amended FM table to substitute channel 267C2 (101.3 mhz)
for channel 265A (100.9 mhz) at Wilmington: modified
license of WwWQQ-FM. Wilmington to specify operation on
new channel. (MM Docket 86-27. by MO&O [DA 88-791]
adopted April 27 by chief. Policy and Ruies Division.)

® London and Xenia, OH—Effective July 15. amended
TV 1able by allotting UHF channel 32 to Xenia as its first
local television service. (MM Docket 87-190 by R&O |[DA
88-602] adopted April 5 by deputy chief. Policy and Rules
Division )

8 Middleport. OH—Denied request by Radio Mid-Pom
Inc. 10 amend FM table by substituting channel 221B1 (92.1
mhz) for channel 221A at Middleport, and modifying li-
cense of WMPO-FM to specify operation on Bl channel.
(MM Docker 87-409 by R&O [DA 88-790] adopted April
28 by deputy chief. Policy and Rules Division.)

m  Covington. PA—At request of Robin B. Thomas. pro-
posed allocating channel 234A to Covington as its first FM
allotment. (MM Docket 88-258 |[DA 88-807] adopted May
9)

8 Georgetown. Marlin and San Saba. all Texas—Al re-
quest of Capitol Broadcasting Corp.. proposcd substituting
channel 244C] for channel 243C2 at Georgetown and modi-
fying license of KQFM(FM) 10 specify operation on higher
class frequency: substituting channel 225A for channel
246A at Marlin and issuing show cause order to Midwestern
Broadcasting Inc.. licensce of KRXX(FM) seeking com-
ments as to why its license should not be modified to specify
operation on new channel; and substituting channel 246A
for channel 244A a1 San Saba. Comments due July 25,
replies Aug. 9. (MM Docket 88-232 by NPRM and Order to
Show Cause |DA 88-801] adopted April 29 by deputy chief,
Balicy and Rules Division.)

®  Kingsville. TX—At request of Rivicra Broadcasting
Co.. proposed substituting channel 224C2 for channel 224A
and modifying license of KODK({FM) to specify operation
on higher class co-channel. (MM Docket 88-257 |[DA 88-
806] adopted May 5.)

B Winfield, TX—Effective July 15. amended FM table by
substituting channel 249C2 (97.7 mhz) for channel 249A at
Winfield, and conditionally meodifying license of
KLSB(FM) to specify operation on C2 channel. (MM Dock-
t 87-243 by R&O [DA 88-788] adopted April 28 by deputy
chief. Policy and Rules Division.)

® Chelan. WA—Denied request by Northcentral Broad-
cast Co. to amend FM table by substituting channel 228C2
{93.5 mhz) for channel 228A at Chelan and modifying
license of KOZI-FM 1o specify operation on C2 channel.
(MM Docket 87-281 by R&O [DA 88-787] adopted April
28 by deputy chicf. Policy and Rules Division.)

m  Waupun. Mayville and New Holstein. WI—At request
of Coursolle Broadcasting of Wisconsin Inc.. proposed
amending FM 1abie by substituting channcl 258C2 (99.5
mhz) for channel 257A (99.3 mhz) at Waupun. and modify-
ing license of WGGQ(FM) 1o specify operation on C2
channel: in order to accomplish channel substitution at
Waupun. proposed substituting channel 226A (93.1 mhz)
for channel 258A at New Holstein, currently occupied by
KFKQ (FM): and. substituting channel 254A (98.7 mhz for
channel 259A (99.7 mhz) at Mayville. Comments are due
luly 25. replies Aug. 9. (MM Docket 88-270 by NPRM
|DA 88-810] adopted May 13 by deputy chief. Policy and
Rules Division.)

Call Letters
Applications
Call Sought by
New FM's
WZXR Walter Gray Gilbert, Indianola, MS
KSJE San Juan College, Farmington, NM
New TV
KFSC Waterloo Television, Waterlco, 1A
Existing AM's
WVOA WQXI Vinrah Inc., Allanta
KALY KLTN Sun Media Corp. of New Mexico,

& Los Ranchos de Albuguerque, NM
KPRV KYYN Leroy Billy, Poteau, OK

e o

Existing FM's

KZKS KWWS-FM Sun Media Corp. of Colora-
do, Rifle. CO
WZYO-FM  WQOD H&D Communications Ltd.
Partnership, Youngstown, OH
Existing TV
KOSL-TV KOOG-TV Ogden Television Inc., Og-
den, UT
Grants
Call Sought by
New AM
KIDH Radio Represeniative Inc., Eagle, ID
New FM's
KKSR Sartell FM Inc.. Sartell. MN
KYRS Crow River Broadcasting Inc., Atwater.
MN
WWCD Video Services Broadcasting Corp..
Grove City, OH
KHXS Susan Lundborg, Abilene, TX
KCBI-FM Criswell Center for Biblical Studies,
Dallas
WIVI Bantam Broadcasting Co., Charlotte
Amalie, VI
New TV
WSWB-TV  Ehrhardt Broadcasting, Scranton, PA
Existing AM's
WKGT WZGT Gulf Communications of Ala-
bama Inc., Century, FL
KYCR KUXL Universal Broadcasting Co. of
Minn.-St. Paul Inc.. Golden Valley, MN
KBEQ KKJC Noble Broadcasting of Kansas
City Inc.. Blue Springs, MO
WCXJ WJLY Unity Broadcasting Corp., Brad-
dock, PA
WKXS WATP Russell Communications. Mar-
ion, SD
KNRB KWJS Universal Broadcasting of Fort
Worth-Dallas Inc., Fort Worth
KDOS KVOZ Corrie Corp., Laredo, TX
WENO WJRR Radio Corp. of Nashville, Nash-
ville
WSPO WXYQ Americus Number 1 Ltd. Part-
nership, Stevens Point. WI
WEUZ WJJK Americus Number 1 Ltd. Partner-
ship, Eau Claire, WI
Existing FM's
KKCB KLTW San Luis Obispo Broadcasting
Inc.. San Luis Obispo, CA
WJIHM WORZ Augusta Broadcasters inc.,
Daytona Beach, FL
WTUF WTXR Boston Radio Co. Inc., Boslon,
GA
KBEQ-FM  KBEQ Noble Broadcasting of Kansas
City Inc., Blue Springs. MO
KKBC-FM  KBKR-FM Grande Radio Inc., Baker,
OR
KLMN KCAV Caprock Educ. Broadcasting
Foundation. Amarillo, TX
Existing TV's
WKCF WCLU Press Television Corp.. Cler-
mont, FL
WACH WCCT-Tv FCVS Communications, Co-
lumbia, SD

Addenda to the
1988 Yearbook

For puge A-8. Change zip code of FCC 1o 20554.

For page B-40. Under San Luis Obispo. insert new
listing for *KCBX({FM):

Broadcasting Jun 13 1988
66

THRT
*KCBX(FM)—July 25, 1975: 90.1 mh2z; 4.9 kw. Ant
1.410 fl. Stereo. 4100 Vachell Lane (93401). (805) 544-
5229. KCBX Inc. Net: NPR. Format: Class, jazz. m Frank
R. Lanzone. pres & gen mgr.

For page B-35. Under Del Norte, station KGZA(AM)
should read KGCA{AM).

For page B-36. Under Denver, siation KLSC(AM)
should read KYBG({AM).

For page B-63. Under Palm Beach. insert new Listing

for WPBR(AM):

WPBR(AM)}—1941: 1340 kh2; 1 kw-U. 3000 S. Ocean
Bivd. (33480). (305) 582-7401. WPBR Inc. (acq 2-14-
86). Net: CNN, MBS. Rep: Savalli Best Sls. Format:
News, talk. 8 Arnold Lampert, pres; Len Stevens, exec
VP: Tom Holliday, gen mgr; John Levilt, prog dir.

For page B-172. Under Aurora, station KMYT(FM)
should read KMTY(FM).

For page B-191, Under Fulton, replace WOSC(AM)
listing with following:

WZZZ(AM)}—Aug 19, 1949: 1300 khz; 1 kw-D. Lake
Shore Rd.. 1300 Radio Park (13069). (315) 593-1313.
Peter E. Hunn (acq 3-88). Net: Satellite Music. Formalt:
Adult contemp. Spec progs: Farm 1 hr, German 1 hr,
Polish 2 hrs wkly. m Peter E. Hunn, pres. gen & gen sls
mgr. prog. mus & new